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Vat xa, No, 3360 


Output Reaches 
56 Low; New 


1 Cutbacks Slated 


Pace Is 37 Percent 

Behind Year Ago; | 

Chevrolet, AMC Dip | 
ByAARP declines in car output at| 


Chevrolet and American Motors | 
gent industry auto production tum-| 


ling to a new low for the year last) 


week —an estimated 124,317 units.) 


' Previous low for 1956 was the 125,-| 
353 cars assembled during the holi- 


@ay-hampered week ended Jan. 7. 
With Chrysler division cutting 
back to a one-shift operation and 
laying off another 1,000 assembly | 
line workers today (Monday), it is 

considered unlikely that much im- 
provement in overall output will 
be made this week. 

Last week’s car output was 0.9 
percent below AvTomoTiveE NEws’ 
three-year index, and 37.2 percent 
below the same week a year ago, 
when the manufacturers turned out) 
170,504 cars. Last week’s output was 
32 percent below the previous week, | 
when the industry compiled an in-| 
dex figure of 102.4 percent on 128,- 
236 cars. 


* * * 


T APPEARS now that the manu- 
facturers will finish the month 
with approximately 546,000 car as- 
semblies—a 23.7 percent decline 
(Continued on Page 45, Col. 3) 


Dealer Regaining 
Lost Stature as 
‘Customer’ — Keller 


Eprror’s Note: A milestone in 
the automotive industry will be 
reached Apr. 1 when K. T. Keller 
retires as chairman of Chrysler 
Corp. after 30 years with the 
company. Here is the first of two 
articles in which Keller tells (1) 
what he thinks of the dealer sit- 
uation and (2) how Chrysler 
Corp. was developed. 

* * * 


By Joseph M. Callahan 
Staff Writer 

ome day soon the auto indus- 

try is going to have a return 
of the feeling that the dealer is a 
customer and not just an extension 
of the factory organization,” K. T. 
Keller told Automotive News while 
reminiscing about his 30 years at 
Chrysler Corp. 

He said, “This should never be 
forgotten and it’s been our pol- 
icy at Chrysler Corp. We push 
hell out of a dealer to get him to 
get more orders—but we never 
force cars on him.” 

Keller said that today a person 


would have to be blind to fail to 
(Continued on Page 43, Col. 1) 
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NADA President Testifies— 


Carl E. Fribley, NADA president, takes | 
the oath as a witness before the auto- 
mobile marketing subcommittee of the 
Senate Interstate and Foreign Commerce 
Committee. Fribley outlined the associa- 
tion's legislative program. 


Makers Studying 
Freight Changes 
After Ford Move 


By Bob Sheldon 
Associate Editor 
frm industry is intensifying its 
review of freight charges in the 
wake of a new shakeup by Ford 
Motor Co. 

Spurred by dealer complaints 
and congressional inquiries into 
phantom freight, other car pro- 
ducers are reevaluating their 
freight patterns. As of late last 
week, however, none was ready 
to discuss the possibility of fur- 
ther revisions. 


The Ford realignment reduces 
destination charges on cars and 
trucks delivered in outlying areas, 
with particular emphasis on relief 
for dealers located 1,000 to 1,500 


miles from Detroit. 
* ak * 
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NADA Still Seeks Laws 
Despite Maker Reforms 


By William Ullman 
Washington Correspondent 


“@IMPLE ground rules” still are 
needed to stabilize factory- 


dealer relations despite the General | 
Motors franchise changes and simi- | 


lar reforms, NADA President Carl 
E. Fribley declared last week. 

Eribley reiterated the NADA 
position before the Senate auto 
trade practices subcommittee, 
which opened its second set of 
hearings on auto retailing. 

While conceding that the GM 
changes marked the “first sign of 
improvement in factory-dealer re- 
lations in 2% years, Fribley called 
for enactment of bootlegging and 
phantom freight bans and of a bill 


| permitting restoration of territorial 
security. He said any bill allowing | 


factories to cancel bottlegging 


| dealers should be coupled with a 
|mutual equity clause allowing a 


court hearing. 


Fribley also told the senators 
that 
position on the “truth in labelling” 
law proposed for new cars by the 
subcommittee chairman, Senator A. 
S. Mike Monroney, Oklahoma Dem- 
ocrat. 

+ * * 
ONRONEY announced the 
scheduled testimony of four 
auto company presidents. 

Studebaker-Packard President 
James J. Nance and Chrysler 
Corp. President L. L. Colbert will 
appear on Wednesday and Thurs- 
day of this week. 

General Motors President Harlow 
H. Curtice will make his third Sen- 
ate committee appearance in less 
than a year on March 8-9. Curtice 





OO COMPENSATE for this ad- 
justment, the wholesale and 
(Continued on Page 42, Col. 1) 





answered dealer charges in Decem- 


subcommittee and testified earlier| up the previous two years, 


Copyrght 1956 by Avtomor 


How States Ranked in 1955 Car Production— 


Missouri as the No. 2 producer after a two-year stay in the No. 3 spot. 


NADA soon would take a} 


| before the Fulbright subcommittee. 


Finally, 


| 
| 


1956 Pos. 

1—4,921 
2—3,981 
| 3—2,106 
| 41,990 
| §—1,553 
6—1,435 
| G— 929 
696 
465 
424 
360 
303 
250 
157 
153 
113 
6 
212 


10— 


20,086 





Ford Motor 


| committee March 12-13. 
| Ford and Lincoln-Mercury dealers 
assailed factory practices before 
the subcommittee last week, along 
| with ex-merchants for GM. Ameri-| and dealers. 


Make 
Chev. 
Ford 
Buick 
Plym. 
Olds. 
Pontiac 
Mercury 
Dodge 
Cadillac 
Chrysler 
DeSoto 
Stude. 
Nash 
Hudson 
Packard 
Lincoln 
Cont. 
Misc. 


Former 


Top Cars 


New-car registrations, 
states for January: 


eight 


1955 Pos. 


3,058— 2 
3,407— 1 


2278— 3 | 


1,619— 5 
1,580— 6 
859— 7 
840— 8 
416—10 
533— 9 
382—11 
277—12 
198—13 
127—14 
66—16 
95—15 


129 


Total All Makes 


17,883 


Further details on Page 36. 


can Motors President George Rom- 


President| ney already has appeared. 
Henry Ford II will face the sub-| a 


ee used a football analogy 
to illustrate his request for 
Congressional writing of “simple 
ground rules” between factories 


“We want both factories and 
dealers to be governed by the 
|, same set of rules,” the NADA 
chief said. “Let each of us have 
| (Continued on Page 41, Col. 1) 
* . a 


GM Sets Dealer Telecast; 
|Other Makers Mum 


DETROIT. — Reports persisted 
|last week that other auto makers 
| are reviewing their dealer fran- 
chises in the wake of announced 
General Motors changes, but the 
factories declined to speak of any 
such activities. 

Comments ranged from “no ac- 
tivity” to “nothing scheduled in the 
immediate future.” 

President Harlow H. Curtice will 
discuss the GM changes Friday 
(March 2) over a closed-circuit tele- 
vision hookup that will include 
about 37 cities. 

Dealers will gather in hotel ball- 
rooms and auditoriums to hear the 
message. Curtice will speak from 
Los Angeles, where he will be 
attending a Motorama luncheon. 


Auto Output by States 


California Rises to Second in Production; 


Michigan Builds More Than a Third 


By Martin L. Whitmyer 
Staff Writer 


ICHIGAN, 


the 


home of the 


auto industry, made the big- 
ber before the O’Mahoney antitrust | gest gain and Missouri, the runner- 


* - 


™ 


Michigan's share of the nation’s car output jumped to 34.1 percent last year, from 32.1 percent in 1954, California replaced| jer Corp., were the two big factors 


gain over 1954, while Ohio and Maryland followed Missouri in suffering the greatest losses. 


suf- 
* 


fered the greatest loss in car pro- 
duction in 1955. 

Paradoxically, the state that 
replaced Missouri as the No. 2 
car manufacturer, California, lost 
all its Kaiser-Willys output and 
nearly all of its American Mo- 
tors production during the rec- 
ord-breaking year.’ 


The transfer of 94.7 percent of 
AMC’s production from California 
to Wisconsin during the year also 
enabled the latter state to record 
the second largest gain in overall 
output. 

* co a 

prec a standpoint of position, 

the second biggest loser was 
Maryland, which dropped from 
eighth place in 1954 to 12th posi- 
tion last year. Percentage-wise, 
Ohio was the second biggest loser, 
dropping 1.0 percentage points from 
the previous year. 

The resurgence of Chrysler 
Corp. and the fact that 82 per- 
cent of the 1,361,835 cars pro- 
duced last year by that corpora- 
tion were assembled in its home 
state was a big factor in Michi- 
gan’s picking up two percentage 
points in percent-of-industry out- 
put. 

Overall, the combined output of 
2,703,005 cars in Michigan during 
1955 gave that state 34.1 percent of 
total industry output. In 1954, the 
state turned out 1,770,025 cars for 
32.1 percent of total output. The 
big difference was Chrysler Corp., 
which turned out only 723,253 cars 
in its combined Michigan-Califor- 
nia-Indiana plants in 1954. 

v * * * 


[ee ovening of Ford division’s 
newt plant in San Jose, plus 
greater output on the part of Chrys- 





Wisconsin showed the second biggest percentage| in returning California to the No. 


(Continued on Page 8, Col. 1) 
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oe Kissin’ cousin of the Thunderbird... 56 FORD 
} ve. 


Minneapolis Showdown .. . 


Salesmen’s Unionizing: 
Faces Crucial Test | 








Boggs Tax Plan | 
For Roads Is Hit | 


$12 Billion Yield 
Called Inadequate 





AN INTENSIVE organizational 
campaign reaches a turning 
point in Minneapolis this week 
when new and used-car salesmen 


National Labor Relations Board, the 
salesmen will choose between rep- 
resentation by the Retail Clerks 
union and no union. 





WASHINGTON. — The Boggs 
highway revenue bill struck a snag 
in hearings before the House Ways 
and Means Committee when Treas- 


ury Secretary George M. Humphrey 
asserted that the proposed new 
taxes would fall far short of the 
needed amount. 


Legislators and highway inter- 
ests appeared at a loss to under- 
stand Humphrey’s contention that 
an additional $8 billion should be 


at 46 dealerships vote on union rep- 
resentation. 

The poll, in which 562 salesmen 

will participate, is expected to take 

on national signifi- 

cance in providing a 

clue as to the suc- 

cess of unionization 


The election stems from an 
agreement among representatives 
of the dealers, the Retail Clerks 
and the newly formed Automo- | 
bile Salesmen’s Union, which is | 
affiliated with the Clerks. 


Not included ‘in the election is 


Ford, Chevrolet Posters Win Art Aweréo— 


A jury of art directors, museum directors, agency and business executives chose 
the above Ford and Chevrolet posters as the winners in the automobiles and trucks 
classifications at the annual Competition of Outdoor Advertising Art, sponsored by the 
| Art Directors Club of Chicago. Ford's design was produced by J. Walter Thompson 





efforts among auto 
salesmen. 

The election will be held Thurs- 
day and Friday (March 1-2). The 
46 franchised establishments af- 
fected are members of the Minne- 
apolis Automobile Dealers Assn. 

* oo * 
CCORDING to C. Edward 
Knapp, regional director of the 





Dealer Laws? 
Yes—Hewitt; 
No-Hufstader 


INDIANAPOLIS.—Two witnesses 
before a state General Assembly 
committee studying dealer-factory 
relations declared regulatory legis- 
lation was needed despite the new 
General Motors Corp. agreement. 
They were Herman Schaefer, ex- 
ecutive vice-president, Automobile 
Dealers Assn. of Indiana, Inc., and 








Gerald P. Connelly’s union, Team- 
sters Local 548, which also has been 
trying to organize car salesmen. 
* ae * 
EANTIME, in Cleveland, at- 
tempts by the Mechanics Union 
to sign up service employes of Biles 
Buick Co., Inc., were labelled a fail- 
ure last week. The drive was marked 
by a two-day walkout. 
The dealership filed a petition 
with NLRB, and an election was | 
staged with both the Mechanics 
and the Teamsters Union appear- | 
ing on the ballot. The unions were 
rejected by a vote of 15 to 11. 
General Motors dealers in Canada| 
drew a rebuke from a UAW spokes- 
man in an aftermath to the 148-day | 
GM strike north of the border. 

James Dowell, vice-president of 
Local 195, declared in Windsor, Ont.., | 
that car-starved dealers who were) 
importing new GM cars from the 
U. S. were depriving Canadians of | 


jobs. 
* * * 











| Co., and Chevrolet's by Campbell-Ewald Co. Ford also placed second and third in| 
| automobiles, while Chevrolet won the first two awards in trucks. 
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Big-Business Tactics Get 
Blame for Jobber Plight 





provided. The Boggs proposal 
calls for $12 billion in new taxes 
during the next 15 years. 


Humphrey declined to recom- 
mend how the extra $8 billion 
should be raised, declaring that 
that was up to the Ways and Means 
Committee. 


He also disagreed with the term 
of the Boggs bill, saying that he 
preferred a 12-year program. He 
estimated that the Boggs plan 
would raise $9.1 billion during that 
time, hiking the “extra” require- 
ment to $11.9 billion. 

Diverting tire excises to the new 
road program drew another shake 
|of the head from Humphrey. He 
noted that these funds now are in- 
cluded in general revenues and 
would have to be made up in some 
other way. 


He said, however, that he 
favors the Fallon bill which is 
the overall highway expansion 
plan. 


Reps. George H. Fallon, Mary- 








Dr. Charles M. Hewitt, professor 2 ‘ . 
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Dr. Hewitt is a consultant to the|; : Louisiana Democrat, disagreed with 
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and moncpoly subcommittee during Ps, e deficit allegation also puzzled g 
the GM hearings GM denied last week the number | 30 percent of replacement-parts| Strauss-Frank Co., Houston. _|Jack Garrett Scott, general coun- vehic 
They gave their views following | W®S anywhere near that high. sales. d aa wane officers were: Presi-| se], National Assn, of Motor Bus a ba 
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sales agreement would make state | employes of Napco Industries, Inc., the Motor & Equipment Whole- ee s Mu ag yon of lec. have approved the Boggs bill. Th 
regulation unnecessary. Minneapolis, which now makes the| Salers Assn. | tricai eae t Go Mi, nag! a Another witness, Commerce a f 
Rep. Court Rollins, Muncie, a! Federal truck. Joseph W. Burns, chief counsel Sanaa ae "Fe Notice. pe Secretary Sinclair Weeks, also deale 
committee member and a GM em-| In NLRB election. 148 votes|and staff director of the Senate | ? = ’ expressed approval of the Fallon each 

an n, : Brooks-Noble Auto Parts & Ma- ; 

ploye, challenged Hewitt's proposal | were cast for the UAW, 91 for no| antitrust and monopoly subcom-| (hinge Co. Jackson, Miss bill, but he declined to comment pose 
and was criticized by a fellow com-| union and five for the International| mittee, told NSPA delegates: Baston ‘was astueted by NSPA as on the Boggs measure. deale 
mittee member, Senator Matthew | Assn. of Machinists. “The big issue presented by the | 4). 4957 convention site When asked by Boggs whether agre: 
E. Welch, of trying to embarrass danas indgeceapeiaieieiadeainiatilh concentration in the automobile in- Se veciieiiean wee elt he thought the tax schedule was cars 
the witness. e ° dustry is not whether the Big Three — - —_ unfair to motorists or prejudiced a 
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chairman. 

Schaefer recommended that 
factory-dealer differences be put 
under court adjudication and Hew- 
itt called for “good faith” legisla- 
tion to make auto manufacturers 





AKRON. — Directors of Seiber- 
ling Rubber Co. have rejected a de- 
mand by Edward Lamb, Toledo, 
that he be given control of the 
company, according to J. P. Seiber- 


“The big question is: Should a) 
limit be placed upon the size of a| 
company or the number of fields | 
in which it may operate? 

“The objection to any limita- 
tion is based upon the funda- 





81% Over 1955’s 


DETROIT. — Nash new-car sales 
in the first 10 days of February 
soared 81.50 percent over the com- 
parable 10 days of 1955, John W. 


lieve that would be trespassing on 
the prerogatives of the Secretary 
of the Treasury.” 

Cc. D. Curtiss, commissioner, Bu- 
reau of Public Roads, also re- 
mained silent on the tax provisions 
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liable for damages in cases of con- |!ing, president. mental policy of freedom. Big | Raisbeck, sales vice-president, said | of the Boggs bill. Fi 
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Business Barometer 


Auto Production — 147,084 cars, 
trucks in week vs. 185,451 year ago. 

Department Store Sales — Up 5 
percent from year before. 

Freight Loadings — 684,328 cars 
in week, an increase of 45,540 cars 
from year before. 

Gasoline Stocks — 187,618,000 
barrels, an increase of 4,962,000 bar- 
rels in week. 

Jobless Claims—262,800 in week 
vs. 264,800 year earlier. 

New-Car Registrations — 20,086 
in 1956 to date vs. 17,883 year before. 

New-Truck Registrations—8,214 
in 1956 to date vs. 6,880 year before. 

Oil Stocks — 253,484,000 barrels, 
a decrease of 4,726,000 barrels in 
week. 

Soft Coal Output — 10,200,000 
tons estimated in week vs. 8,690,000 





tons year earlier. 
Steel Output — 98.5 percent of 
98.8 percent 


capacity estimated vs. 
week before. 
Used-Car Prices—$874 average 
in February to date vs. $880 in Janu- 
ary. 
Wholesale Prices—112.1 percent 
on the 1947-49 index vs. 111.9 percent 
week eorlier. Z 


Common Stocks 

Feb. Feb. 1955-1956 

21 15 High Low 
8% 8% 13% 7% 
72%_ 73 101% 66% 
62%, 62%, 59% 
44. 44" 42%, 
9% 9, 9 


39.08 39.50 


Am. Motors 
Chrysler 


Average 


tors could seize a dominant posi- 
tion in such areas as locomotive 
and bus sales, then it and the other 
members of the Big Three could 
do the same in the replacement- 
parts business. 

Today, it was said, fully 50 
percent of the parts business goes 
to vehicle makers, 30 percent to 
jobbers and 20 percent to oil out- 
lets. 

A nationwide organization is being 
set up to fight coercive selling, ac- 
cording to Whit Ruark, of MEWA, 
who also said a new concept was in 
the making that would permit auto- 
tomotive wholesalers to bargain 
collectively. 

Fred Hartley, co-author of the 
Taft-Hartley Act, 





Esquire Honors Exner— 
Virgil M. Exner, right, styling director, 





Plus Extras 


DETROIT. — The advertised- 
delivered price of Chevrolet’s 1956 
Corvette will be $3,145, it was dis- 
closed last week. 

Initially, the plastic-body con- 
vertible sports car will be obtainable 
only when equipped with parking- 
brake alarm ($5.40 extra, including 
Federal tax), courtesy lights ($8.65), 
windshield washer ($11.85), dual 
four-barrel carburetor equipment 
($172.20) and hydraulic folding-top 
mechanism ($107.60). 

Powerglide is priced at $188.50, 
| heater at $123.65 and transistorized 
|radio at $198.90. An optional hard 





advocated | Chrysler Corp., receives the Esquire Fash-| top is $215.20, and electric window 


changes in the law that would de-| ion Award from Oscar E. Schoeffler, Es-| controls are $64.60. Other equip- 


fine peaceful picketing; 


permit | quire fashion editor, at the National Assn. | 


ment, such as power steering and 


workers injured in passing through| of Retail Clothiers and Furnishers con-| power brakes, is offered at Chevro- 
picket lines to sue the union in-| vention in Chicago. Exner was chosen for|let’s regular prices. 


volved, and authorize application of | the award for his interpretation of fashion | 


antitrust statutes to any restraint 
of trade by unions. | 
New officers elected by NSPA 


in the styling of the corporation's 1956 


Lady Fair. 


A two-tone exterior is available 
|at $19.40. Special four-ply, black- 


\cars. Looking on is Joni Ross, Esquire's | and-white, 6.70x15 tires are $32.30 


| extra. 
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By John 0. Munn 





XOLUMN readers should support 
the drive to get a mutual con- 
tract for dealers. All dealers want 
is an opportunity to run their own 
business, to meet fair sales quotas 
and with a contract cancellable 
only for cause. I am sure the man- 
ufacturers will be surprised with} 
the results such a contract will 
bring them. So, stand unitedly to- 
gether. It has been the custom to 
use dealers to fight dealers but 
don’t let that happen again. 

In the meantime, I'd like to 
offer a few suggestions, whether 
or not there are any price cuts | 
on new cars. I don’t mean to in- 
fer that there will be price cuts 
this spring; in fact, I’m sure 
that even the makers themselves 
do not know. 

Certainly price cuts are not jus- | 
tified on the basis of lower labor 
costs at the factory, or on the basis 





Augusta Dealers, 
City Near Accord 


On Business Tax 


AUGUSTA, Ga. — The question 
of how much Augusta automobile 
dealers must pay for business li- 
censes and in other fees apparently 
has been solved by the City Coun- 
cil’s finance committee. 


The committee voted to levy a 
registration fee of 25 cents on each 
vehicle sold in the city and adopted 
a base business license of $170 per 
dealer. The former gross-sales | 
method of setting license fees was 
abandoned. 


The council group agreed to drop 
a proposed requirement that 
dealers report where they obtain 
each vehicle, a point that was op-| 
posed bitterly by many local) 
dealers. The dealers, in turn, have | 
agreed to make monthly reports on 
cars sold. 

A spokesman said the agreement 
will be submitted to franchised 
dealers and used car dealers for 
ratification. 


Kentucky Senate 
OK’s Bill to Limit 


Finance Charges 


FRANKFORT, Ky.—The Senate 
passed and returned to the House 
an amended bill to requlate install- 
ment sales of motor vehicles. 

The measure would require sales 
contracts for new and used cars to 
state in detail the tradein allowance, 
cost and kind of insurance and all 
finance charges. 

As amended by the Senate, the) 
bill would limit finance charges to) 
7 percent on current-year models} 
(both new and used), 13 percent! 
on vehicles one or two years old 
and 15 percent on all other vehicles. | 
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Washington Column 


of a reduction in the price of ma- 
terials and supplies that go into 
building a car. 

* ca * 


To Keep Volume 
a back at the 47 years I 
have been in this business, there 
have been price cuts many times 
when there has been less justifica- 
tion than at present. It was the 
factory’s attempt to keep volume 
up. 

Manufacturers now are tooled 
with automation so the volume 
of cars produced has even a 
greater effect on their cost. All 
year cars were sold at a discount 
by automobile dealers and deal- 
ers can’t cut anymore to encour- 
age volume. Any further cuts 
must be made by the factory. 


But, regardless of whether new- 


| car prices are cut this spring, there 


are certain things a dealer should 
do in the interests of better busi- 
ness. 


Of course, no dealer need worry 
about a price cut in connection 
with his new cars in stock 
because, as far as I know, every 
factory protects its dealers for new 
cars on hand or on order. I have 
seen in the past, however, that in- 
stead of cutting prices on current 
production, an automobile manu- 
facturer has announced a new 


|model at a reduced price, which is| 


simply one of the current models 





| 


| 
| 
| 





worked over slightly and carrying | 


the reduction. 
* ~ * 


Price Cuts This Year? 


— was a way of getting around | 


the contract provision of protect- 
ing the dealer on current models 


in stock. Because the market was} 


forced last year with blitz sales and 
crazy time offers, because there 


were no revolutionary new models | 


and because it is said that this year 
is to be a short model year, it won’t 
be surprising at all if a price cut is 
put into effect by one manufacturer 
which would cause reductions in 
list prices to follow by all makes. 


The fact is in the past there 
have been the jockeying of prices 
three or four times in a spring 
season to bid for volume. This is 
an election year, too, and politics 
always has much influence on our 
economy. There are some rum- 
blings of price cuts now. Manu- 
facturers have adjusted their 
prices slightly so their car bill- 
ings will be equal or less than 
their competitors in certain zones. 


But whether I am right or wrong | 








Factories Help Dealers Trim Car Stocks .. . 





Sales Mark in Sight 


By Robert M. Lienert 
Associate Editor 

EBRUARY new-car sales are 

booming along at a pace that 
may well set a record for the 
month, partial registration reports 
indicate. 

This month should stack up 
particularly well in comparison 
with January. 

Although most persons regard 
February as an abbreviated month, 
there are as many sales days this 
month as there were in January, 
thanks to Leap Year’s extra Febru- 





| ary day and the five Sundays and a 
| holiday last month. 
cd * * 
| FFARD-WORKING and anxious 
| dealers, given solid assists by 
|their respective factories, have 
|pushed the daily sales pace up 
|to an estimated 20,300 units. At 
| this rate of turnover, the February 

|total should top 505,000. 

This compares with the record 

| 476,584 registrations established 
in February a year ago. 

| In only two other years — 1950 

| and 1951 — have February regis- 

| trations topped 400,000. And as re- 








20,000 Day in Omaha— 


The above picture was taken on the last day of the Omaha Auto Show when 
20,000 persons streamed past the automobile exhibits. The entire nine-day attendance 


was put at 111,808. 
on Page 44. 


Last year 68,500 visited a six-day event. (See show roundup 


Industry Relations Post 
Given Talbott by NADA 


WASHINGTON.—Foster W. Tal- 
bott, Baltimore Ford dealer, has 
been appointed chairman of NADA’s 
powerful industry relations commit- 
tee. 

He replaces Frederick M. Sut- 
ter, Columbus (Ind.) Dodge 
dealer, who is now vice-president 
of NADA. 

Vice-chairman of the committee 
is J. E. O’Daniel, Evansville (Ind.) 


| Oldsmobile dealer. O’Daniel held the 


same post last year. 


Other members of the committee | 


are Ray S. Darwin, Albuquerque, 
N. M., Buick; Guy S. Means, Fort 
Wayne, Ind., Cadillac; Dean Chaf- 
fin, Bozeman, Mont., Chevrolet; Eu- 


| gene L. Frazer, Nashville, Chrysler; | 
|Charles C. Freed, Salt Lake City, | 

DeSoto; John H. Lander, Atlanta, | 
| Dodge; Bill Hermann, Detroit, Hud- | 


| son; J. K. McDonald, Augusta, Ga., 


| Kaiser-Willys; 


in suggesting the possibility of a} 


price cut, it is always good busi- 
ness to conduct your operation with 
this thought in mind. Keep your- 


| self liquid should be the slogan of 


the day. This means, of course, 
don’t tie up your funds or your 
credit in more than a fair supply 
of new cars. It means keep your 
used car inventory low because the 
important loss of a new car cut 
will be in used car inventories. It 
is time, too, to use special emphasis 
on converting your outstanding ac- 
counts to cash. In a column in the 
near future I will suggest some 
means of keeping receivables cur- 
rent. 


Be careful with your recourse 
paper. One-third down and 
eighteen months to pay is the 
only safe credit policy to pursue. 
Do all you can to protect your- 
selves from one-quarter down 
and thirty-six or forty month 
contracts now outstanding be- 
cause price cuts always make re- 
possessions jump. 


When I advise you to be pre- 
pared for a price cut, I am not try- 
ing to frighten you into a good 
strong business policy. These are 
policies we should pursue whether 
price cuts are in the future or not. 
And remember I am not predicting 
a price cut. I am simply telling you 
that it is good business to be pre- 
pared for one. 





Bagby Hall, Jack- 
son, Miss., Lincoln-Mercury; Earle 
O. Baker, Washington, Nash; Rich- 


ard C. Quinlevan, Milwaukee, Pack- | 


ard; Frank Gillman, Houston, Pon- 
tiac; B. C. Hawn, Waterloo, Ia., 
Studebaker, and Jerry Valliant, Sal- 
isbury, Md., truck. 

Elias J. Strong, Salt Lake City, 
representing the Automobile 
Trade Assn. Managers, and 
Frank Schattschneider, 
NADA staff, also are on the com- 
mittee. 

Holdovers from last year’s com- 
mittee include Hermann, Hall, Quin- 
levan and Hawn. 


Members of the following com-| 


mittees also were announced last 
week by NADA. 
Avupitinc — Chairman, Foster W. 





Anderson Appoints 
Minnesota Chairmen 
MINNEAPOLIS.—C. Herbert An- 


derson, president, Minnesota Auto- 
mobile Dealers Assn., 


pointments for 1956. 

They are Kenneth L. Stenteback, 
Wadena, membership; Elmer G. 
Larson, Montevideo, insurance; and 
W. Harold Queenan, St. Paul, con- 
vention. Executive committee mem- 
bers are Anderson (ex-officio chair- 
man), Virginia; R. C. Rinkel, St. 
Paul; W. R. Stephens jr., Minne- 
apolis; Queenan and George Zies- 
mer, Mankato. 


of the | 


has an-| 
nounced committee chairmen ap-| 


Talbott, Baltimore, and Al Long, 
| Detroit. One seat is vacant. 
MemBersHip — Chairman, H. L. 
| Galles jr., Albuquerque, N. M.; vice- 
chairman, R. D. McKay, Wichita; 
Ray D. Wilson, Los Angeles; David 
N. Holmes, Battle Creek, Mich.; 
John H. Lander, Atlanta; Les 
Sander, Springfield, Ill. (ATAM); 
William C. Hamilton (NADA staff 
member), and James F. Cousins 
(NADA staff member). 

National Affairs — Chairman, 
Dean Chaffin, Bozeman, Mont.; 
vice-chairman, George H. Davis, 
Lewiston, Me.; H. Mead Norton, 
Oklahoma City; Frank Dawson, 
Tueson, Ariz.; Thomas F. Abbott 
jr., Fort Worth; William A. Plun- 
kett, Boston (ATAM), and Row- 
land F. Kirks (NADA staff mem- 
ber). 

| Nominating —Chairman, Charles 
|C. Haight, Burley, Id.; vice-chair- 
|man, Sterling Edwards, Birming- 
| ham, Ala.; Frank Collord, Waterloo, 
| (Continued on Page 4, Col. 1) 





cently as 1952, February registra- 
tions dipped below the 300,000 
level to total 295,459. 


The allout push for sales this 
month is geared toward reducing 
stocks, with profit a secondary 
goal. Most dealers say their profit 
so far this year has been virtually 
invisible. 

* * ” 
ITH stocks of unsold new cars 
at the highest level in history, 
dealers are desperately chipping 
away at the mountainous stockpile 
before it collapses and buries them. 

Factories, with their top exec- 
utives keeping a wary eye cocked 
on Washington, are making genu- 
ine efforts to give the dealers a 
hand. 

“For the first time in a long 
time,” an Eastern dealer said, “the 
factory men act like they are in- 


terested in what happens to us. 
Last year it looked like Detroit 
figured if it could build ’em we 


could sell ’em.” 


A considerable amount of help 
indeed is being supplied by the 
manufacturers right now. 

* * * 
EALERS are cheered because 
complete shutdowns and cut- 
backs in assembly have materially 
reduced the torrent of new cars 
spewing from the assembly lines. 

Production is running about 
one-third as high as it did a year 
ago and is well below last month. 

Direct factory bonus plans — in 
some cases augmented by dealer- 
instigated programs — have stimu- 
lated salesmen. Special promotions 
| pushed by the manufacturers have 
helped to whip up showroom traffic 
and buying interest. 

Factories have also attempted to 
whet customer interest by announc- 
ing new engine options and special 

(See SALES, Page 8, Col. 5) 








Alderman Accused 
In Sales to City 


BURLINGTON, Vt. — Fitzpat- 
rick’s Garage (GMC), owned by Al- 
derman James E. Fitzpatrick, is 
getting more than 50 percent of 
the City’s truck business, it has 
been charged by John B. Harring- 


ton, chairman of Burlington’s 
Republican City Committee. 
A similar charge was made 


against Fitzpatrick in 1953. At that 
time, a hearing disclosed that al- 
though Fitzpatrick had sold a ma- 
jority of the City’s trucks, all sales 
had been the result of competitive 
| bidding. 

Replying to the latest charge, 
| Fitzpatrick said: “I get most of 
| the truck business because we serv- 
|ice GMC trucks. Other garages, I 
would guess, service their own 
| makes of trucks. We don’t service 
| any but GMC trucks except in spe- 
| cial cases.” 





|On the House .. . 


workings of the 


Wemhoft 


lift the morale of all dealers and, 





cerned by doing so. 


turer who was upset by the publicity ... 
continue to do its best to shed light on the problems of the industry, 
despite the fact that we sometimes incur the wrath of those con- 


People—including auto makers, dealers and a lot 
of other persons—-have a funny idea about the 


press. Just the other evening, one 


of the Big Three presidents berated AUTOMOTIVE 
News for publishing Fred Bell’s blasts at auto 
makers. He seemed to think Automotive News had 
not given the makers a fair shake in the recent 
controversy. To better understand the situation, 
let’s start at the beginning... 

When Bell, representing NADA’s 30,000 dealers, 
started his speech-making, it naturally became 
big néws in the trade—and, of course, to AUTOMO- 
TIVE News whose policy has always been to print 
all the news unbiasedly and let the chips fall 
where they may. No maker would allow himself to be quoted in 
reply to Bell; in most cases, the invectives were unprintable any- 
way. When a maker did talk for publication, such as GM President 
Curtice’s testimony before the Senate subcommittee, AUTOMOTIVE 
News published it in full (all 20,000 words, in the case of GM)... 

The maker who berated me seemed to have the idea that a problem 

does not exist if it is not given publicity. Yet the problem of dealer 
unrest and low morale did exist long beforé Bell started to talk 
about it and before Automotive News published material on it... 
and the publicity given this subject may lead to a solution which will 


ultimately, aid the same manufac- 
So Automotive News will 


—Pete Wemuorr, Editor, 
Automotive News 
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By Pontiac and Dodge Dealers... . 





‘Low-Priced Three’ 
Challenged in Ads 


By John K. Teahen jr. 
Staff Writer 

LUBB PONTIAC, Minneapolis, 
has declared an allout price war 
on the “low-priced 3,” according to 
advertising inserted by the dealer- 
ship. The ad said, “Now it’s the 

low-priced one!” 

The firm invited shoppers to get 
a price in writing on any model 
in the low-priced three. “Bring the 
price to Clubb Pontiac—and dur- 
ing February we'll sell you a new 
1956 Pontiac equally equipped for 
$50 less.” 

The guarantee was signed by 
Dick Clubb, manager. As an after- 
thought, the ad noted, “Because this 
ad contains no bologna, we have ar- 
ranged to give a ring of real bologna 
free to everyone visiting our show- 
room.” 

* * 

HE lower-priced makes also were 

the target of Bill Jones Motors 

(Dodge), Augusta, Ga., which in- 
quired: “What's all this talk about 
the low-priced THREE? ... Move 
over for Dodge. In town or out of 
town, nobody beats Bill Jones.” 

As the scramble for sales con- 
tinues, price ads seems to be the 
order of the day. They range from 
simple plaints like, “If you don’t 
buy your new car at Sanford’s, 
you'll pay too much,” — Sanford 
(Dodge-Plymouth), Pittsburgh — 
to full-page offerings. 
Overallowances still seem to be in 

favor. J. D. Ball Ford, Inc., Miami, 
declared “Triple the cash value for 
your ’46-’51 Ford, Chevrolet, Plym- 
outh, Mercury” and “Double cash 
value for '52-’53 Fords, Chevrolets, 
Plymouths.” 

x 


* 


* * 


ie CINCINNATI, five Mercury 
dealers combined to advertise, 
“... See us before you take less than 
$800 for your 1948 or older model... 
$1,850 for your 1953 model. Yours 
may be worth more.” Payments as 
low as $10.61 a week were men- 
tioned. 

C. Spohn, Inc. (Ford), Pittsburgh, 
spoke of new 1956 Ranch Wagons 
as low as $1,995. 

In Miami, Luby Chevrolet ad- 
vertised, “’56 Chevrolet executive 


cars to be sold regardless.” Ac- 

companying copy told of Luby’s 

“positive determination not to be 
outbid, outbought, outtraded or 
outdealt, regardless of conse- 
quences.” 

Dumas Milner Chevrolet, Inc., San 
Antonio, apparently has the same 
“positive determination.” A Milner 
ad proclaimed: “You can believe 
this. Dumas Milner Chevrolet will 
not be undersold — anytime, any- 
where, by anybody.” 

* * * 
IRDLER MOTORS, INC. (Ford), 
concentrated on the “difference” 
in a full-page presentation in the 
Louisville Times. 

The difference at Girdler, the ad 
said, was $300 and most 1955 models, 
$1,095 and most 1952 models and 
$1,640 and most 1946-’48 models. 


The dealership advertiseda 
Mainline two-door for $1,695 and 
a Fairlane two-door for $1,921, 
plus state taxes and license in 
each case, and a Victoria with 
Fordomatic, radio, heater and 
other extras for $2,395. 

Yonce Motor Co. (Ford), Edge- 
field, S. C., admitted it was over- 
stocked and said, “We are going to 
sell at a small profit. The entire 
stock must go. We have more com- 
ing.” Also overstocked was Dexter 
Motors (Dodge-Plymouth), New 
York, which staged a clearance 
sale and announced, “300 cars must 
go... Make us an offer.” 

* * * 


T APPEARED that an atom 

bomb or a similar catastrophe 
had been visited upon Drone Ford 
Sales Co., Springfield, Ill. Drone’s 
ad related, “Prices shot to pieces 
. . . downpayment blown to nothing 
... tradein allowances sky high.” 

On the lighter side, Calder 
Buick, Gladstone, Ore., adver- 
tised: “Bciuks—any way you spell 
it, you'll be money ahead buying 
Buick at Calder Buick.” 

And Doan-Calhoun (Chevrolet), 
Philadelphia, announced, “We are 
a@ car agency, not a trading-stamp 
agency. For discounts in stamps, 
see your local supermarket. For 
discounts in dollars, see Doan Cal- 
houn.” 








Ford's Arizona Proving Ground— 


The Arizona Proving Ground, operated 


by the Ford engineering staff, is a 3,840- 


acre site in the desert of Mohave County, 25 miles south of Kingman. The proving 
ground is being used to study Ford products for performance under extreme heat, 
low humidity and excessive dust conditions. The landing strips once were part of the 


Yucca Army Air Base. 
* 


* * 


* * * 


Arizona Proving Groun 
Set for Ford Dedication 


KINGMAN, Ariz. — Ford Motor! engine cooling systems, air clean- 
Co.’s 3,840-acre Arizona Proving| ers, carburetion, oil filters, door 


Ground, 25 miles south of here, will 
be dedicated Wednesday (Feb. 29). 


and body seals. 


Public highways in the nearby 


Those who will take part in the} Mountains will be used for brake 
dedication include: Gov. Ernest W.|2"d transmission tests as well as 


MacFarland of Arizona; George C. 
Ricca, chairman, Mohave County 
board of supervisors; Mayor Alex 


pulling power and body durability, 
Ford said. 
An old stretch of U. S. Highway 


Thomson, Kingman; C. R. Waters, 66, abandoned when a new route 
Mohave County Chamber of Com-| Was built, was said to furnish driv- 
merce; Rev. DeWand Zimmerman, | e's with “winding, chuckhole-ridden 
pastor, St. Johns Methodist Church, | highway probably as bad as any the 
Kingman; Ernest R. Breech, board| €ngineers could have designed. 


chairman, Ford Motor Co.; Earl S. 


MacPherson, Ford engineering vice-| dry basin about 2,000 feet below sea} 


Part of the proving ground, a hot, 


president, and Victor Hopeman,/| level, was purchased from the Fed- 


proving ground manager. 

Ford said the ground was se- 
lected to test vehicles under high 
temperatures, low humidity and 
heavy dust conditions which are 
vital in studying air-conditioning, 





Talbott Gets Key NADA Post 


(Continued from Page 3) 


Ia.; Orville R. Harrod, Frankfort, 
Ky., and L. Flowers Hamrick, 
Greenwood, Miss. 


ADVERTISING EtHics — Chairman, 
Frank H. Yarnall, Chicago; vice- 
chairman, Roland Hughes, Jones- 
boro, Ark.; Charles B. Tutan, Mi- 
ami; A. E. White, Columbus, O.; 
Ray D. Wilson, Los Angeles; E. L. 
Cleary, Chicago (ATAM), and John 
Binns (NADA staff member). 


Bupcet Revigw—Chairman, Allan 
Mims, Rocky Mount, N. C.; George 
B. Wallace, Portland, Ore., and E. 
A. Sahli, Beaver Falls, Pa. 

Bumping — Chairman, Carl E. 
Fribley, Norwich, N. Y.; Frederick 
M. Sutter, Columbus, Ind.; Birkett 
L. Williams, Cleveland; Allan Mims, 
Rocky Mount, N. C.; Frank H. Yar- 
nall, Chicago, and Frederick J. 
Bell, Washington. 

By-Laws — Chairman, J. J. Ver- 
schoor, Mitchell, S. D.; George A. 
Daley jr., Quincy, Mass.; John R. 
Fader, Newark, Del., and Stephen 
S. Simmerman (NADA staff mem- 
ber). 

Convention—Chairman, Hanford 
A. Crockard, Berkeley, Calif.; 
Ray D. Wilson, Los Angeles; 
Frank Dawson, Tucson, Ariz.; J. 
A. Hinote, Reno, Nev.; George B. 
Wallace, Portland, Ore.; Leon E. 
Titus, Tacoma, Wash.; Amos T. 
Crowl, San Francisco (ATAM), 
and Walter M. Kiplinger (NADA 
staff member). a 
Deaters’ Business MANAGEMENT— 

Chairman, William Frame, Mine- 
ola, N. Y.; vice-chairman, James A. 
Ayers, Chattanooga, Tenn.; William 
J. Cleveland, Crowley, La.; John H. 
Lander, Atlanta; Paul R. Laurit- 
zen, Richmond, Va.; Marjorie Baker, 
Buffalo (ATAM), and Clark D. 
Moody (NADA staff member). 


PERsoNNEL ReLations—Chairman, 





Frank Collord, Waterloo, Ia.; vice- 


M. Duncan, Beckley, W. Va.; Harry 


chairman, James R. Johnson, Hart-| B. Craycroft, Vandalia, Ill.; Samuel 
ford, Conn.; William C. Davis, Bis-| Stowell, Rutland, Vt. and Stephen 
marck, N. D.; W. R. Bryden, Beloit, | S- Simmerman (NADA staff mem- 


Wis.; C. E. Webster, Cody, Wyo.; 
Charles B. McFee, Richmond, Va. 
(ATAM), Stephen S. Simmerman 
(NADA staff member). 


Poticy AND PLANNING—Chairman 
William L. Mallon, Newark, N. J.; 
J. M. Sanders, Washington; Foster 
W. Talbott, Baltimore, and Stephen 
S. Simmerman (NADA staff mem- 
ber). 

Pusuic ReLations—Chairman, Wal- 
ter B. Cooper, Fort Collins, Colo.; 
vice-chairman, J. J. Verschoor, 
Mitchell, S. D.; Maurice J. Grant, 
Manchester, N. H.; George F. Zies- 
mer, Mankato, Minn.; W. N. Neff, 
Fremont, Neb.; David P. Whelchel, 
Nashville (ATAM); Walter M. Kip- 
linger (NADA staff member), and 
William C. Hamilton (NADA staff 
member). 

ReEso.uTions — Chairman, Walter 





Chrysler Corp. Claims 


Bigger Market Shares 


DETROIT. — Retail Deliveries 
of cars by Chrysler Corp. dealers 
in the first 10 days of February 
increased to 17.4 percent of the 
industry’s total deliveries in that 
period, according to C. L. Jacob- 
son, sales vice-president. Chrysler 
Corp. claimed 16% percent of the 
January market. 


The 17.4 percent share of the 
market obtained by the corpora- 
tion’s dealers in the February 
period was higher than the cor- 
poration’s slice of the car market 
for 1955, when the firm rebounded 
to 16.8 percent from its 1954 low 

of 12.9 percent. 





*| ber). 


Truck—Chairman, E. A. Sahli, 
Beaver Falls, Pa.; vice-chairman, 
Bob Purcell, Syracuse, N. Y.; 
Jerry Valliant, Salisbury, Md.; 
Paul Matheny, Parkersburg, W. 
Va.; Millar White, Oklahoma 
City; Lew Ullrich, Louisville 
(ATAM) ; Leroy J. Smith (NADA 
staff member), and Ray Sullivan 
(NADA staff member). 

Specian NADSCO—Chairman, Carl 
E. Fribley, Norwich, N. Y.; Frank 
H. Yarnall, Chicago; Charles C. 
Freed, Salt Lake City; Robert S. 
Armacost, Kansas City; Thomas F. 
Abbott jr. Fort Worth; Alton M. 

Costley, East Point, Ga.; George H. 
Davis, Lewiston, Me.; Ray D. Wil- 
son, Los Angeles; Frederick J. Bell, 
Washington, and Al Norman jr., 
Evanston, IIl. 

SpeciaL INsuRaNceE—Chairman, R. 
D. McKay, Wichita; George H. 
Davis, Lewiston, Me.; George F. 
Ziesmer, Mankato, Minn.; John Leh- 
man, Akron (ATAM), and Otto 
Henneberger, Newark, N. J. 
(ATAM). 


SpeciaL — Chairman, Charles C. 
Freed, Salt Lake City; Robert S. 
Armacost, Kansas City; William L. 
Mallon, Newark, N. J.; George B. 
Wallace, Portland, Ore.; Allan Mims, 
Rocky Mount, N. C.; Frederick J. 
Bell, Washington; John Lehman, 
Akron (ATAM), and Elias Strong, 
Salt Lake City (ATAM). 


1956 Guipe Book — Chairman, 
George B. Wallace, Portland, Ore.; 
vice-chairman, L. Flowers Ham- 
rick, Greenwood, Miss.; A. E. White, 
Columbus, O.; A. H. Easterby, 
Greenville, S. C.; Earl Burrows, 


eral government which had used it 
as an air base. The remainder was 
obtained from Mohave County and 
from private owners, Ford said. 
The high-speed test track, oval 
in shape, is 36 feet wide and five 
miles in circumference and is 
built of asphaltic concrete. Its 
one-mile straight-aways are level, 
the turns are 2,500-foot radius 
curves with banking reaching a 
maximum of 60 percent grade. 

A combined administration build- 
ing and garage covering 20,000 
square feet serve as headquarters 
on the proving ground. The garage 


is 80 feet by 160 feet, with an addi-|j 


tional 8,000 square feet covered by 
marquees to provide shaded areas 
for outside work. 

During tests, cars will climb hills 
with 30 percent grades, slam 


through water holes, soak in rains| 


in wind tunnels and be driven 
through 120 degree heat, Ford said. 

The company now is working on 
another large test area at Romeo, 
Mich., about 45 miles northeast of 
Dearborn, which will be called the 
Michigan Proving Ground. It is 
scheduled for completion later this 
year. 


New English-Builf Fords Make 


Dry Up in Miami 
Profit Evaporated, 
Independents Say 


MIAMI, — Trading in bootlegged | 
new cars has virtually ceased in 
the Miami area, with very few in- 
dependents bidding for 1956 models, 

“We can’t compete with new- 
car dealers who are selling at 
cost, plus $50,” said one inde- 
pendent dealer. 

“There’s no profit in it.” 

New-car transactions in the past 
few weeks have developed into 
price propositions, with deals being 
concluded on the narrowest of mar- 
gins. 

Some 1956 models are moving 
rather slowly and dealers are out- 
doing themselves in advertising. 

One volume operator in the 
middle-price bracket is offering 
long terms, with the first install- 
ment due six months after the 
deal is closed. 

There was a flurry of buying 
around Feb. 20, the deadline for 
purchasing 1956 Florida license 
plates. Many deals that have been 
hanging fire were closed prior to 
that date so that the buyer would 
not have to license his tradein. 

In the used-car field, prices are 
higher on late models. Clean cars 
are scarce and easy to move, but 
prices are off on rough models, 
with little demand. 


Tire Price Probe 


Renewed in Colo. 
DENVER. — Colorado’s Federal 


|grand jury has reopened its secret 


investigation of alleged price fixing 
and other monopoly practices by 
the nation’s rubber industry. 

Justice Department aides said 
four witnesses will be questioned 
first. Under scrutiny are officials 
and records of 35 manufacturers of 7 
auto and other industrial belts. 

The investigation began with a 
two-week session in October. A sec- 
ond session lasting a week was held 
in November. 


Bill Rice Now on Staff 


Of Moss Associates 

DETROIT. — William B. Rice, 
who retired recently as Plymouth’s 
| service director, has joined Tom W. 
Moss Associates, 
Inc., as an associ- 
ate and consult- 
ant. Just prior to 
retirement, Rice 
was on the staff 
of W. J. Bird, 
general sales 
manager of Plym- 
outh. 

Moss Associates 
specializes in mer- 

em chandising and 
W. B. Rice sales promotion 
on cars, parts and service and re- 
cently added a customer relations 
setup. 


Blaushild Honored 
CLEVELAND.—Lester Blaushild 








of the Cleveland Automobile Dealers 
Assn. at the group’s fourth annual 





awards dinner. He is vice-president 
of Blaushild Motor Co. (Chrysler- 
Plymouth), Shaker Heights, O. 





Debut— 


The new English-built Ford Mark II series will make its American debut April 28 
at the International Automobile Show in New York. The series includes the Consul, 





above, and the Zephyr and Zodiac six-passenger sedans. 
trend to safety styling, the cars feature a safety dash panel, a dished steering wheel, 


Reflecting the American 


Cleveland (ATAM), and E. W. Law-|a semi-wraparound windshield, a wraparound rear window, and an all-stee! welded 


rence (staff member). 


body of integral construction. 





was named the outstanding member 
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WHEN YOU INTRODUCE HAL 
...- YOU SELL THE CAR! 


He’s the full dress showroom symbol of Associates’ Health, Accident 

and Life coverage —the Insured Payment Plan that removes your 
prospect’s fear of the price and payments, gets him past that 

inevitable hesitation before he signs on the line. 

You don’t sell HAL; he sells himself. HAL assures your buyer that his equity 
will be protected in case of emergencies, that his time payments will be 
made for him in case of disability or death, that he’ll get 

immediate coverage without red tape. When you introduce HAL, 

you’re introducing financial peace of mind to your prospect — and that sells 
automobiles. You’re doing your customer a favor —and yourself! 

Put HAL on your floor. We'll provide him, full size, and with 

all the supplementary material that helps him sell his 


sales-building services. You'll be glad you met him! 


Ms COE Sipe ye. Se | 
“Tee CRY ssociates 


of sales help you get 


from an auto finance specialist 
like Associates.” 


(The Old Sage is a composite of all the 
successful dealers we've known in over Associates Investment Company 
@ third of a century in the field.) Associates Discount Corporation 
Emmco Insurance Company 
South Bend, Indiana 
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Against GM’s Billion, Chrysler’s $100 Million . . . 


55 Net of $437 Million 
Reported by Ford 


DEARBORN. — In the first pub- 
lic report of earnings in its 53- 
year history, Ford Motor Co. has 
announced sales 
of $5,594,000,000 
and earnings of 
$437 million in 
1955. 


The news was 
contained in a 
preliminary re- 
port by Henry 
Ford II, presi- 
dent. Complete 
figures will ap- 

a TF a pear in the first 

Henry Ford II published report 
to stockholders late in March. 

This compares with more than 
a billion dollars’ profit on $12.5 
billion in sales scored by General 











DETROIT. General Motors, 
reporting on the most successful 
year in the corporation’s history, 
revealed last week that foreign and 
domestic factory sales of cars and 
trucks in 1955 totalled 5,030,994 
units. 

According to the annual report, 
4,477,000 of the units sold were 
produced in the company’s U. S. 

plants, 161,000 in Canada and 
393,000 overseas. Car sales were 
4,398,596; truck and coach sales, 
632,398. 

(Figures compiled by R. L. Polk 
& Co. list GM’s domestic registra- 
tions for 1955 at 4,053,788 units on 
3,639,120 cars and 414,688 trucks. 


(This total is 423,212 units below 
announced U. S. factory sales. The 
difference apparently consisted of 
exports and dealer stocks. The re- 
port indicated that some 130,000 
cars and trucks were sent to over- 
seas markets from U. S. and Cana- 
dian plants.) 

The U. S. sales figure was 36 per- 
cent ahead of 1954 and the Cana- 
dian figure was 5 percent greater 
than the previous year. GM’s Cana- 
dian operations were shackled by 
a strike which began in September 
and continued until Feb. 13. 

The worldwide sales were 32 
percent above 1954 and 26 per- 
cent ahead of the previous rec- 
ord established in 1950. 
Speaking of the sales mark, the 

report paid tribute to “an efficient 
and successful organization at the 
retail level of some 18,000 inde- 
pendent car and truck dealers who 
employ well over 300,000 sales and 
service personnel.” 

The company said profits of its 
dealers were “in keeping with the 
record sales and represented a good 
return on capital invested.” 

However, GM declined to trans- 
late “good return” into percent- 


ages. 

Corporation sales of $12,443,000,- 
000 and earnings of $1,189,000,000 
were announced earlier this month. 
Both are GM records. Earnings 
amounted to 9.6 percent of sales. 


Defense sales accounted for only 
7 percent of total volume in 1955 
compared to 14 percent in 1954. 

President Harlow H. Curtice and 
Chairman Alfred P. Sloan jr. said 
in the report that GM’s total tax 
bill for 1955 was $1,598,000,000. The 

‘figure consisted of $1,353,000,000 in 
U. S. and foreign income taxes and 
$245 million in state, local and So- 
cial Security levies. 

In the 10 years since World 
War II, Sloan and Curtice said, 
GM’s taxes have amounted to 
$8.67 billion. 

The report said the 1955 tax bill 
was equivalent to 13 cents for each 
dollar of sales, 52 cents for each 
dollar of payrolls, $1.34 for each 
dollar of net income and $5.84 for 
each share of common stock. By 
comparison, earnings were $4.30 per 
common share after deducting pre- 
ferred dividends. 

GM also announced that earnings 
of hourly rated employes in its U. 
S. plants averaged a record $102.41 


last year. Weekly pay averaged 
$91.44 in 1954. 
Workers in the car, truck 





U. S. Plants Move 4,477,000 Units .. . 


GM’s Biggest Year 


|Motors Corp. and a $100 million 
| profit by Chrysler on sales of nearly 
$3.5 billion. 

Ford sales were reported as 38 
percent above 1954’s and the 
profit was given as 92 percent 
higher than the previous year’s. 
The average number of hourly 

and salaried employes totalled 181,- 
616 and 1955 payrolls amounted to 
$1,117,500,000, highest in the firm’s 
history, Ford said. 

Other highlights of the prelimi- 
nary report included: 

1. Total assets (at Dec. 31, 1955) 
were $2,585,300,000, up nearly a 
half billion from year end 1954. 

2. Net worth (Dec. 31, 1955) was 
$1,868,200,000, up $274,900,000 from 
Dec. 31, 1954. 

3. Provision for U. S. and for- 





body and assembly divisions were 
slightly above the overall figure, 
averaging $104.77 a week com- 
pared to $95.34 the year before. 


Contributing to the increase was 
a longer work week. The average 
weekly period was 42.5 hours against 
40.4 in 1954. GM said average hourly 
earnings of its U. S. employes were 
$2.41 compared to $1.88 listed by 
the Bureau of Labor Statistics for 
all manufacturing. 

The company said its employ- 
ment and payrolls throughout the 
world also set a record in 1955. 
An average of 624,011 salaried and 
hourly employes earned $3,127,145,- 


|514 which amounted to more than 


25 percent of GM’s gross sales for 
the year. 

The Detroit and Flint areas 
accounted for 24 percent of the 
employes and 28 percent of the 
earnings. Flint had 82,186 GM 
employes earning $473,968,956 and 
Detroit had 69,304 earning $410,- 
796,414, 

Worldwide employment in 1954 
averaged 576,667 and payrolls to- 
talled $2,610,195,006. 

GM had an average of 410,022 
hourly employes in United States 
plants earning $2,183,398,483 during 
1955. The 1954 figures were 367,- 
462 workers and $1,747,257,124. 

At year’s end, 13,154 were receiv- 
ing benefits under GM’s pension 
plan for hourly rated employes and 
3,437 under the salaried plan. 


Used-Car Bulletin from Detroit .. . 


Latest Auction Prices 


(Copyright, 1956, by Automotive News) 


(Aptco Auto Auction. Sale every Wednesday and F riday.) 


Feb. 22 
(Sold 131 cars out of 196 offerings.) 
BUICK—’55 Century Riviera, $2,035*; 
Special club coupe, 2 at $1,950*; 4- 
dr., $1,800*; 2-dr., $1,800*, $1,735, 
$1,725. '54 Century club coupe, $1,- 
610*, $1,525*; 2-dr., $1,380*; Riviera, 
$1,550*; Super 2-dr., $1,520*; Special 
4.dr., $1,165. ’53 Special 4-dr., $1,- 
050* (ps), $800; Super 2-dr., $1,000*, 
$980*; club coupe, $990*; RM 2-dr., 
$935*; 4-dr., $825* (ps), $800* (ps). 
52 RM 4-dr., $595*; Super 4-dr., 
$530*. '51 Super 4-dr.. $520*; 2-dr., 
$500*; Special 2-dr., $400. 
CADILLAC—’53 (62) 4-dr., 
"51 (62) club coupe, $975*. 


CHEVROLET—’55 Bel Air (8) conv., 
$1,725*; Two-ten (6) 4-dr, $1,425. 
’54 Bel Air station wagon, $1,200; 
2-dr., $945; Two-ten 2-dr., $785. '53 
Two-ten 2-dr., $620; club coupe, $585; 
One-fifty 4-dr., $475. ’52 SL Deluxe 
2-dr., $490, $485; 4-dr. $490, $445. 
°51 SL Deluxe 4-dr., $350*. '49 SL 
Deluxe 2-dr., $310, $255. 

CHRYSLER—’53 Windsor 4-dr., $755*, 
$730*, $650*. ‘51 Saratoga 4-dr., 
$460; Windsor 4-dr., $400. 

DeSOTO—'54 Powermaster 4-dr., $1,- 
025*. '51 Custom 4-dr., $305*. 

DODGE—’54 Coronet (8) club coupe, 
$850*. ’53 Coronet (8) Diplomat, $700; 
Meadowbrook club coupe, $470; Coro- 
net (6) 2-dr., $590; club coupe, $525; 
4-dr., $525. °51 Coronet Diplomat, 
= 2-dr., $250. °46 1-ton express, 


$180. 

FORD—’56 Custom (8) 2-dr., $1,800. 
’55 Custom (8) station wagon, §$1,- 
725; 2-dr., $1,335*; Custom (6) 2-dr., 
$1,300*, $1,270. ’54 Crest (6) 2-dr., 
$1,655*; 4-dr.. $1,000*; Main (8) 2- 


$1,625*. 







eign income taxes in 1955 was 
$521,400,000, nearly double the 
comparable provision in the prev- 
ious year. 
4. Total domestic production of 
ord, Mercury, Lincoln and Con-|} 
tinental passenger cars and Ford 
trucks in 1955 reached a record 
2,614,558 units, 31 percent over 1954. 
Statistical comparisons, 1955 
against 1954, follow: 


Share 1955 1954 
Earnings $8.19 $4.31 
Net Income $437,000,000 $227,800,000 
$5,594,000,000 $4,062,300,000 


$1,868,200,000 $1,593,300,000 
$1,117,500,000 $964,300,000 
2,614,558 1,990,020 
181,616 171,019 


Payrolls 
Production 
Employment 


Newberg Cites 
‘Critical’ Need 


For Engineers 


TOLEDO. — One industrial com- 
pany out of every three in the 
country is suffering from an acute 
shortage of engineers—a situation 
that has reached “critical national 
proportions” — according to Wil- 
liam C. Newberg, president of 
Dodge. 

Speaking Thursday at the fifth 
annual banquet of the Toledo Tech- 
nical Council, climaxing the area’s 
observance of Na- 
tional Engineer’s 
Week, Newberg 
also pointed out 
that an anticipat- 
ed increase in 
population will 
almost double the 
consumer demand 
for,goods and 
services within 
the next 20 years, 

: P and that there 
W. C. Newberg will be “nowhere 
near enough” people of working 
age to do the job at the present 
rate of production. 

Eliminating such far-fetched so- 
lutions as a 57-hour week, or a 
labor draft from the ranks of stu- 
dents, retired people or housewives, 
Newberg said the only answers left 
“is to find some way to get more 
done with fewer man hours—an en- 
gineering challenge if I ever heard 
one.” 

“It’s the reason why the rapidly 
growing science of automation is 
one of the most significant and 
most urgently needed developments 
of modern engineering and man- 
agement,” the Dodge executive said. 

The national shortage of engi- 
neers not only has already reached 
a dangerous level in many areas 
but also, Newberg said, “the pro- 
duction of new engineers is steadi- 
ly falling further and further be- 
hind the rapidly expanding needs.” 








dr., $640. °53 Main (8) station wag- 
on, $1,070, $900*; 2-dr., $550; Crest 
(8) Victoria, $980*, $925*; Custom 
(8) 2-dr., $725; Custom (6) 2-dr., 
$790*, 2 at $610*, $600, $580; Main 
(6) station wagon, $760. °52 Cus- 
tom (8) 2-dr., $455; Custom (6) 2- 
dr., $420*. '51 Custom (8) 2-dr., $370; 
Custom (6) 4-dr., $210, $155. 

LINCOLN—’51 4-dr., $250*. 

MERCURY—’54 4-dr., $1,150*. ’53 club 
coupe, $975*; 4-dr., $865*; 2-dr., 
$705*. °52 club coupe, $700*, $600*. 
’50 conv., $340; club coupe, $155. ’49 
4-dr., $130. 

NASH—’54 Rambler club coupe, 
‘53 Ambassador club coupe, $800*; 
Statesman club coupe, $725*; 4-dr., 
$630. °52 Rambler club coupe, $350; 
Statesman 4-dr., $330. 

OLDSMOBILE—’55 (98) Holiday, $3,- 
100* (ps). '55 (98) Holiday, $2,215* 
(ps). °54 (88) club coupe, $1,575*. 
’53 (88) Super Holiday, $975* (ps); 
Deluxe 4-dr., $965*; (98) 4-dr., $960* 
(ps). 52 (88) 4-dr., $690%; (98) 2- 
dr., $300*. ’51 (88) 2-dr., $385*. 

PACKARD—’53 Clipper 4-dr., $670*. ’52 
Mayfair coupe, $500*. 

PLYMOUTH — ’54 Plaza 4-dr., $835; 
Suburban, $830. ’53 Cranbrook Savoy, 
$725; club coupe, $505, $435; 4-dr., 
$495, $455, $250. 
$165. : 

PONTIAC—’'55 Chieftain (8) Catalina, 
$1,560*. °54 Star Chief (8) club 
coupe, $1,250*. '53 Chieftain (8) 2- 
dr., $820*; 4-dr., $780*. ’52 Chieftain 
(8) 4-dr., $565*, $540*. °51 Silver 
Streak (8) club coupe, $495*; 4-dr., 
$405*. °’50 Silver Streak (8) 4-dr., 

o* 


$1 . 
STUDEBAKER — '52 Champion 4-dr., 
$235. 


$560. 





50 Deluxe 4-dr., 


*Indicates automatic transmission or overdrive and (ps), power steering. 


Other Auction Reports are on Pages 16, 34, 39, 40 
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Which Way Do They Go?— 
The 1956 Mobilgas Economy Run could 





travel over any of these four routes from 


los Angeles to Colorado Springs, according to officials who announced the run will 
begin March 19. Examining the four routes are Joan Manning, women's consultant 
to the run; A. C. Pillsbury (left) regional director for the U.S. Auto Club which will 
supervise the run, and Robert Ll. Minckler, president, General Petroleum Corp., the 


sponsoring company. 


Los Angeles to Pike’s Peak: 


Economy Run 


LOS ANGELES. — The 1956 Mo- 
bilgas Economy Run will go from 
Los Angeles to the base of Pike’s 
Peak at Colorado Springs, Colo., 
March 19-22, it was announced last 
week by Robert L. Minckler, presi- 
dent of General Petroleum Corp., 
the sponsor. 

The route, one of four possi- 
bilities, will not be known until 
all competing cars have been se- 
lected and brought under seal to 
Pasadena, Calif. 

For the first time, two- and four- 
door hardtops will be included. 

Winners will be announced in 
each of five price classifications — 
low, low medium, medium, upper 
medium and high. There will be 
a special limited displacement class 
for U. S. cars having less than 
200 cubic inches displacement. Eli- 
gible are Rambler and Studebaker 
Champion. 

The 1955 winner was a Stude- 
baker Commander V-8 from San 
Diego, driven by Dick Johnson, of 
the Studebaker-Packard assembly 
plant, Vernon, Calif. 

Johnson won the Sweepstakes 
trophy and Class B honors after | 
achieving a ton-mile average of 
51.2789 and an actual 27.4733 miles 
per gallon. 

The first run, a_ single-day 
event, was held in 1936 and went 
from Los Angeles to Yosemite 
National Park. The run has 
grown to be accepted as an ex- 
acting test for new-car perform- 
ance during the intervening 
years. 


The run and its awards will be 


Set March 19 


judged by a board of stewards, in- 
cluding: A. C. Pillsbury, Beverly 
Hills, chief steward; T. E. Allen, 
Chicago, referee; Earl Cooper, At- 
water, Calif., steward; A. Perouse, 
president; Federation Internation- 
ale de l’Automobile, honorary 
referee; Tony Hulman, president, 
Indianapolis Motor Speedway, In- 
dianapolis, honorary referee; Ralph 
De Palma, Pasadena, Calif., honor- 
ary steward, and Tom Frost, War- 
renton, Va., honorary steward. 


Kelley to Head 
Chrysler Corp. 
Organization Staff 


DETROIT. — Nicholas Kelley jr., 
Chrysler Corp. secretary, has been 
named head of the central organi- 
zation staff which 
is developing the 
corporation’s divi- 
sionalization pro- 
gram, it was an- 
nounced last week 
by L. L. Colbert, 
president. 

As head of the 
central organiza- 
tion staff, Kelley 
succeeds F. W. 
Misch who has 3 
become vice-_ Nicholas Kelley jr. 
president-finance. Kelley will con- 
tinue as secretary of the corpora- 
tion and, in addition, will direct 
the corporation’s organization and 
forward planning activities. He 
also will serve as executive secre- 
tary of the administrative and 
president's councils. 

Kelley, 45, is a graduate of Har- 
vard College and Harvard Law 








Anaconda Outlines 


Program in Chile 


SANTIAGO, Chile. Andes 


School. He joined Chrysler in 1935, 
became resident attorney in 1946 
and was elected secretary June 22, 
1950. 





Copper Mining Co. has outlined to 
the Chilean Government a copper 
mining plan which would ' result 
in an investment of $52,950,000, ac- 
cording to Roy H. Glover, board 
chairman of Anaconda Co., parent 
company of Andes. 

Glover said that tests in the Indio 
Muerto Mountain district near Por- 
terillos indicate a deposit of about 
78 million tons of ore with a grade 
of about 1.6 percent copper. 

The plan, which awaits Govern- 
ment approval, calls for expansion 
of the company’s Porterillos plant 
to an annual capacity of 100,000 
short tons of fine copper. It is esti- 
mated that five to seven years 
would be required to bring the In- 
dio Muerto mines to full produc- 
tion. 


09 Best Year, 


General Tire Says 


AKRON.—General Tire & Rubber 
marked its 40th year in business 
with record consolidated sales and 
earnings, it was announced by Wil- 
liam O’Neil, president. 


He said sales in the year ended 
Nov. 30 were $295,731,096, an in- 
crease of 36.3 percent over the 
previous record of $216,986,110 set 
in 1954. Earnings were $9,704,731 
which was 115.5 percent greater 
than 1954’s total of $4,502,645. 

O’Neil said the figures included 
General’s Canadian operations but 
did not include sales of other for- 
eign affiliates or sales of RKO Tel- 
eradio Pictures, Inc., a General 
subsidiary. He listed RKO’s earn- 





| ings at $2,106,369. 








Planning for tomorrow - Producing for today! 


Since the earliest days of the industry, Bendix foresight 
in product design and development has contributed 
materially to automotive progress. 


For example, Bendix* power braking and power steer- 
ing, two of the industry's most popular new car features, 
are the results of years of research and engineering by 
Bendix specialists in these important fields. 


Today Bendix engineers are likewise busy planning 


TYPICAL 
EXAMPLES 


Bendix Power Brakes 


BRAKES e 


! 


and developing new and better products to meet the 
needs of the years ahead. 

It is because of this foresight the automotive industry 
looks to Bendix for components that continue to lead 


in public acceptance and dependable performance. 
*REG. U.S. PAT. OFF. 


BENDIX civrsion SOUTH BEND moana 


Export Sales: Bendix International Division, 205 East 42nd Street, New York 17, N. Y. 


AVIATION CORPORATION 


Bendix Power Steering 


POWER STEERING e POWER BRAKING @ CONSTANT VELOCITY UNIVERSAL JOINTS e HYDRAULIC REMOTE CONTROLS 
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California Takes Second . 


Michigan 


AUTOMOTIVE NEWS, FEBRUARY 27, 1956 


Ups Share 


Of Car Production 


(Continued from Page 1) 


2 slot—a position it last held in 
1952. The state’s production of 
804,932 cars in '55 gave it 10.1 per- 
cent of total industry output, or a 
1.3-percentage-point gain over 1954, 
when it turned out 476,858 cars for 
8.7 percent of total production. 


Although Mercury more than 
doubled its assemblies in Mis- 
souri last year, the added opera- 
tions of two Chevrolet plants 
and a Ford division plant were 
not enough to offset the surge 
put on by California. 


Missouri turned out 640,400 cars 


in 1955 to account for 8.1 percent 
of total industry output. Missouri 
was 1.4 percentage points below 
1954, when it turned out 523,371 
ears and marked the second con- 


ond spot among the car-producing | 


states of the nation. 
* am uk 


7. opening of Mercury’s new 
plant at Metuchen and the new 
Ford division plant at Mahwah 
helped New Jersey cling to the 
fourth spot. Its output of 496,001 
cars in 1955 was good for 6.3 per- 
cent of total industry output and a 
0.1 percentage-point gain over ’54, 
when the state assembled 339,508 
cars. 

Georgia clung to its No. 5 spot 
and picked up 04 percentage 
points over ’54, with the produc- 
tion of 401,031 cars last year. In 
1954, it assembled 266,695 cars for 
4.8 percent of total output. 

The transfer of all Rambler oper- | 
|ations to Kenosha in late summer | 
|plus a general increase in output | 


helped Wisconsin move from sev- 
enth position in ’54 to the No. 6 


spot last year. 
* * ” 


LTOGETHER, the AMC-Chev- | 


let plants turned out 375,814 
cars last year for 4.7 percent of 


|total industry output. In 1954, the 
| state assembled 190,281 cars for 3.5 
| percent of total output, or 1.3 per- 
|cent less in total industry produc- 


tion. 

New York turned out 351,814 
ears for 44 percent of total out- 
put in 1955, and consequently 
dropped from sixth position the 
previous year to seventh last 
year. In 1954, the state turned 
out 259,003 cars for 4.7 percent 
of total output. 

Texas moved from ninth place in 
54 to eighth position last year on 
the production of 288,595 cars and 
3.6 percent of total industry output. | 
In 1954, it turned out 175,707 cars 


|for 3.2 percent of total output. 
* * * 


| png ong assemblies last year 
by both Studebaker and Chrys- 
ler Corp. enabled Indiana to jump} 
from 13th place in 1954 to ninth) 
position in 1955. 

The Studebaker plant at South 
Bend and Chrysler assembly op- 


secutive year that it held the sec-'at Chevrolet’s Janesville plant! erations at Evansville turned out 





Output by States 


Percent of cars produced in 
each state: 
1955 1954 
Pos. % Pos. % 
1—34.1 Michigan 32.1— 1 
2—10.1 California 8.7— 3 
3— 8.1 Missouri 9.5— 2 
4— 6.3 New Jersey 6.2— 4 
5— 5.2 Georgia 4.8— 5 
6— 4.7. Wisconsin 3.5— 7 
7— 44 New York 4.7— 6 
8— 36 Texas 3.2— 9 
9— 3.2 Indiana 2.7—13 
10— 2.8 Massachusetts 3.2—10 
11— 2.8 Kansas 2.8—12 
12— 2.7 Maryland 34— 8 
13— 2.1 Delaware 2.2—14 
14— 2.1 Ohio 3.1—I11 
15— 1.6 Illinois 2.1—15 
16— 1.4 Minnesota 1.7—16 
17— 1.3 Kentucky 1.4—20 
18— 1.2 Virginia 1.6—17 
19— 1.2 Tennessee 1.5—19 
20— 1.1 Pennsylvania 1.6—18 





253,734 cars in 1955 for 3.2 per- 
cent of total output, as compared 
with 1954, when the two makers 
produced 152,012 cars for 2.7 per- 
cent of total output. 


Massachusetts turned out 220,062 








Consolidated Edison... 


of New York is the country’s largest electrical utility, with 


2,650,000 customers* at the year end of 1954... 7.3% of 
the US total. But the number of its customers in no way 
suggests the extent of its services to our largest American city. 


Size, often, is not a good index of value. As one instance, 
take SuccEssFUL FARMING, with only 1,300,000 circulation— 
but going to 42% of all farms earning $10,000 or more a year. 


These SF subscribers represent an $11 billion market... 
a big market because they are big producers—supply 53% of 
the corn harvested for grain, 57% of the hogs, 38% of the 
cattle and calves, 44°, of the eggs, and 44% of the dairy 
products. They-are also big earners, with an average cash 


income of around $10,000 for several years past. 


Because SuccessFUL FARMinG for more than fifty years has 


helped them earn more, live better, no other medium can 
match its influence. No national advertiser can afford to 


overlook this magazine... to balance national schedules, to 
find high quality prospects! Ask any SF office. 


Source: Electrical Merchandising, January 1955 


MEREDITH PuBLISHING Company, Des Moines... with 
offices in New York, Chicago, Detroit, Philadelphia, 
Cleveland, Atlanta, San Francisco, and Los Angeles. 





cars in '55 for 2.8 percent of total 
output and managed to cling to the 
No. 10 spot it held in 1954, when it 
turned out 174,225 cars for 3.2 per- 
cent of total factory operations. 

x * * 


aes moved from 12th place 
in ’54 to 11th last year despite 
the fact that it failed to chalk up 
an increase in percent-of-industry 
operations. Altogether, the state 
turned out 219,252 cars in ’55 for 
2.8 percent of total output, or the 
same percent of total industry 
effort it obtained in °54, when it 
assembled 156,867 cars. 


Maryland, which skidded from 
eighth place in ’54 to 12th posi- 
tion last year, turned out 215,292 
cars for 2.7 percent of total out- 
put in 1955. In 1954, it assembled 
only 185,889 cars, but managed 
to cop 3.4 percent of total indus- 
try assemblies. 

Delaware assembled 169,165 cars 
in ’55 for 2.1 percent of total out- 
put. It lost 0.1 percentage points 
from '54, when it picked up 2.2 per- 
cent of total industry output on 
121,245 cars. 

* * * 
1. almost complete passing of 

Kaiser-Willys from the produc- 
tion picture was a big factor in 
Ohio’s drop from 11th place in 1954 
to 14th position last year. 


The combined efforts of Kaiser- 
Willys and Chevrolet last year 
produced 168,578 cars for 2.1 per- 
cent of total output, as compared 
with 1954, when the two Ohio 
manufacturers turned out 171,962 
cars for 3.1 percent. 


Illinois turned out 127,894 cars 
for 1.6 percent of total output in 
1955, as compared with the 2.1 per- 
cent compiled on 113,607 cars in 
1954, while Minnesota assembled 
114,790 cars for 1.4 percent of total 
output last year, as compared with 
1.7 percent compiled on 93,279 cars 
in 54. Illinois finished in 15th place 
and Minnesota in 16th, the same 
position in which they finished in 
1954. 

x a” ~ 
A= the smaller production 
states, Kentucky made the big- 
gest improvement, jumping from 
20th place in 1954 to 17th position 
last year. 


Kentucky turned out 106,720 
cars last year for 1.3 percent of 
total industry output, as com- 
pared with 79,237 cars and 1.4 
percent in ’54; Virginia assem- 
bled 98,278 cars in ’55 for 1.2 per- 
cent of total output, as compared 
with 88,156 cars and 1.6 percent 
in ’54; Tennessee produced 94,955 
cars last year for 1.2 percent of 
total output, as compared with 
80,476 cars and 1.5 percent in ’54, 
and Pennsylvania turned out 86,- 
347 cars for 1.1 percent of total 
output last year, as compared 
with 90,243 cars and 1.6 percent. 


Virginia dropped from 17th place 
in ’54 to 18th last year, while Ten- 
nessee remained steady in 19th 
place, and Pennsylvania dropped 
from 18th to 20th. 

Ohio and Pennsylvania were the 
only states to produce fewer cars 
in ’55 than they did in ’54. 





Galles 


(Continued from Page 3) 


models in the interim since their 
regular announcements of ’56 
models last fall. 


The impact of auto shows — 
reaching full stride this month - 
cannot be overlooked. 

~ a = 

"2 beginning to look like we'll 

get over this hump,” one dealer 
said. “We can fatten up a little 
during this spring and worry about 
summer and the cleanup when it 
comes. That’s the way we used to 
do it in the ’30s.” 


The used-car market continues to 
waltz gaily along. Demand is 
strong and activity remains high. 

While Automotive News’ index 
of overall average wholesale 
used-car prices dipped $5 last 
week, most of the loss could be 
attributed to a weakening in ’55s, 
which fell $28 to $1,620, and in 
’56s, which were pared back $18 
to $2,304. 

Other model years reflected slight 
losses and moderate ‘gains. Price 
increases applied to '52s, up $7 to 
$501; ’53s, up $6 to $753, and ’5i1s, 
up $5 to $323. 

Losses were noted for ’50s, down 
$2 to $242; ’49s, down $3 to $184, 
and ’54s, down $5 to $1,066. 


an: Oren nsacnagaaaenee 











With all these Features of the Future ... 
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| ITS A GREAT FUTURE 
FOR OLDS DEALERS, TOO! 
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i The future’s really bright for Olds dealers! They’re rocketing way ahead... 
t 
; backed with facts and features to give them the strongest sales story of the year. 
: Oldsmobile’s many exclusives like the ultra-smart “Intagrille Bumper” design i Racket ¥-250 Actont 
; and Fashion-First Interiors spell out top value today . . . promise top resale Jetaway Hydra-Matic Smoothness! 
; tomorrow. The mighty Rocket T-350 Engine sets the pace for action, too, with 
:- Stunning New Starfire Styling! 
h flashing power and performance. And Jetaway Hydra-Matic* introduces a ng ng 
ed , 
ther, s i t aa , th tlook’ t fi 1 te . ” : 
fi smoother, more responsive getaway. In every way, the outlook’s great for Olds New “‘Intagrille Bumper” Design! 
™ dealers. And soaring sales figures tell you why it’s smarter than ever to be with Olds! 


New Safety Ride Chassis! 


*Standard on Series Ninety-Eight; optional at extra cost on all other series. 
tOptional at extra cost; Safety Power Steering standard on Ninety-Eight models. 


Trend-Setter Instrument Panel! 
ir 
56 






Flairaway Fender Design! 
THE GOING'S GREAT WITH THE 


NEW ROCKET T-350 


: and 
le 

ut 

it 

tO 

Lo . 


is HYDRA-MATIC! 


\OoOLDSMOB ILE 


it 
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Fashion-First Interiors! 


. plus every advanced 
Power Feature! { 
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AUTOMOTIVE 


AUTOMOTIVE NEWS PLATFORM 
° ™ 1 |. Fair and equitable contracts between manufacturers and dealers in 
€ A motor vehicles, parts and accessories; 
a { 2. Every dollar of gasoline and oil taxes, collected by states and federal 
. £ governments, applied to the building and maintenance of highways; 
R R { 3. Guard the precepts of individual freedom, which made the U. S. A. 


great and gave its citizens more of the better things of life than anywhere 


News else in the world. 





Capsule Comment 


New-car registrations rocketed to an alltime high of 


7,169,908 in 1955, topping the previous record of 1950 by 
13 percent. 


A mark that will long be remembered — for many 
reasons. 
* * * 


Reports on closed sales during recent auto shows indicate 
that attendance increases also brought major selling ac- 
tivity. 

Proving again that sales can be made when actively and 
dramatically pursued. 
* * * 


The annual Mobilgas Economy Run will be held March 
19-22 from Los Angeles to Colorado Springs, as last year. 
Four days will be allowed for the run this year, permitting 
drivers more time in which to observe local traffic regula- 
tions. 


Here’s another opportunity for the winners to boost 
spring sales. ° 








* * * 


In the face of too much conversation and too little action, 
the auto industry is failing to solve its most serious problem 
—the recruiting of sufficient mechanics, a survey by AuTo- 
MOTIVE News’ Jack Weed discloses. 


Proposed is a central committee to spearhead the at- 
tack, backed by the prestige and money of the entire 
industry. : 


* * * 


New-car stocks in the field have reached the highest total 
ever, 856,665 units, with the supply exceeding the 60-day 
mark in some lines. 


The industry has licked this problem many times before, 
ean do it again, and by the time the sun shines again, 
realistic planning will insure an orderly disposal. 

* a * 


The Cincinnati Auto Dealers Assn., which launched a 
drive against unethical advertising and sales practices, re- 
ports its membership has dropped 20 since then. 


Sad commentary on dealer thinking. 


Coming 
Events 


Dealer Conventions 


Feb. 27 — Louisiana Automobile Dealers 
Assn.. Hotel Roosevelt, New Orleans. 
March 8-9—Northern California Motor Car 
Dealers Assn, annual meeting, Fairmont 
Hotel, San Francisco, 
April If — Rhode Island Automobile 
Dealers Assn., Sheraton-Biltmore Hotel, 
Providence. 


May 4-5—New Mexico Automotive Dealers 


Assn., La Fonda Hotel, Santa Fe. 
May 14-15—Missouri Automobile Dealers’ 
Assn., Muehlebach Hotel, Kansas City, 


Mo, 

May 14-15—Pennsylvania Automotive Assn., 
The Inn, Buck Hill Falls, Pa. 

May 26-28 — South Carolina Automobile 
Dealers Assn., Ocean Forest Hotel, Myr- 
tle Beach, S. C. 

June 25-27 — Michigan Automobile 
Dealers Assn., Hotel Olds, Lansing. 
June 28-July I—New York State Automo- 
bile Dealers, Inc., Directors and County 
Vice-Presidents Spring Meeting, Lake 

Placid Club, Lake Placid, N. Y. 

Sept. 17-18—Minnesota Automobile Dealers 
Assn., St. Paul Hotel, St. Paul 

Sept. 30-Oct. 3—New York State Automo- 
bile Dealers, Inc. 33rd Annual Conven- 
tion, The Concord, Kiamesha Lake, N. Y. 

Oct. 21-23—Florida Automobile Dealers 
Assn., Fort Harrison Hotel, Clearwater, 
Fla. 

Nov. [1-13—Kentucky Automobile Dealers 
Assn.. Seelbach Hotel, Louisville. 

Dec. 2-4—Ohio Automotive Dealers Assn., 
Cleveland. . 

Jan, 26-30—40th annual NADA Conven- 
tion and NAD Equipment Exhibition, 
San Francisco. 

* * + 


Dealer Auto. Shows 

Feb. 25-March 3—Kansas City Auto Show, 
Exhibition Hall, Municipal Auditorium, 
Kansas City, Mo. 

March 6-l10—Charlotte Auto Show, 
morial Coliseum, Charlotte, N. C. 

March 7-l1—Spokane Auto Show, Colli- 
seum, Spokane, Wash. 

March 9-11 — Kansas Motor Show, Sports 
Arena, Hutchinson, Kansas, 

March 13-19 — Greensboro Auto Show, 
Greensboro Tobacco Warehouse, 
Greensboro, N. C. 

March 16-18—Wichita Auto Show, Univer- 
sity of Wichita Field House. Wichita. 

March 20-27—Danville Auto Show, Neal's 
Tobacco Warehouse, Danville, Va. 

March 27-April 3—Raleigh Auto Show, 
William Neal Reynolds Coliseum, Ra- 
leigh, N. C. 

March 27-April 3 — Rocky Mount Auto 
Show, Rocky Mount, N. C. 

April 3-10 — Lynchburg Auto Show, Big 
Farmer's Warehouse, Lynchburg, Va. 


Me- 


April — Lewiston Auto Show, Lewiston 
Armory, Lewiston, Me. 

Jan. 5-13—Chicago Auto Show, Interna- 
tional Amphitheatre, Chicago. 


* * = 


General 


March 3-l1—General Motors Motorama, 

Pan Pacific Auditorium, Los Angeles. 
March 6-8—Society of Automotive Engi- 
neers, Passenger Car, Body, and Mate- 
rials Meeting, Hotel Statler, Detroit. 
March 15-17—Uniontown Auto Show, Fay- 
ette Street, Uniontown, Pa. 

March 19-2i—Society of Automotive Engi- 
neers, Production Meeting and Forum, 
Hotel Statler, Cleveland. 

March 24-April |—General Motors Motor- 
ama Civic Auditorium, San Franciseo. 

March 27-29 — Canadian Automotive 
Wholesalers & Manufacturers Assn., 
King Edward Hotel, Toronto. 

April 16-20 — New York's annual Safety 
Convention and Exposition, Hotel Stat- 
ler, New York. 

Apr. 19-29—General Motors Motorama, 
National Guard Armory, Boston. 

April 21 - May 2—38th International Motor 
Show, Turin, Italy. 

April 23-24—American Zinc Institute An- 
nual Meeting, Hotel Statler, St. Louis. 

April 28-May 6—International Automobile 
Show, Exhibition Hall, Coliseum, New 
York. 

June 3-8— Society of Automotive Engi- 
neers Summer Meeting, Chalfonte-Had- 
don Hall, Atlantic City, N. J. 

June 11-15—National Plastics Exposition, 
New Coliseum, New York, 

(See CALENDAR, Page 36, Col. 1) 
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Letterbox 


Money 

I would like to state that I am 
in complete agreement with Seat- 
tle Salesman in the Feb. 6 Letter- 
box of AUTOMOTIVE News. 

I am working on my tenth year 
of retail automobile selling, five 
years as a salesman and four-plus 
in sales management. I have found 
that since our business has become 
a selling business that the dealer— 
of all people—has forgotten where 
his money comes from. 

Profits in the retail automobile 
business come as a result of new- 
car sales only, this is a simple 
thing, so why don’t these people 
who are looking for salesmen wake 
up before the banks and finance 
companies do and start paying a 
commission that will attract the 
men that can and will do the job? 





The Big Stories 


Tax collected on the sale of automobiles and motorcycles in Janu- 
ary amounted to $9,402,816, compared with $6,598,539 in the same 
month of 1925, it was revealed by the Internal Revenue Bureau. 

That there is no danger of overproduction of cars in 1926-was the 
declaration of D. S. Eddins, Oldsmobile general sales manager. He 
said foreign demand for American-made cars will absorb any surplus 


that may develop during the year. 


Net earnings of General Motors in 1925 were $116,016,277, accord- 
ing to the corporation’s annual report. 

January production of motor vehicles reached 282,483 cars and 
32,542 trucks, of which 271,231 cars and 29,601 trucks were made in 
the U. S., and 11,252 cars and 2,910 trucks were produced in Canada, 
according to the Department of Commerce. The total compares with 
212,921 cars and 28,141 trucks in January, 1925. 

Employment figures furnished by the Employers’ Assn. show that 
Detroit factories are employing 267,486 persons, an increase of 59,602 
over the figures for the same period in 1925. 


—From the files of Automotive News. 





Automotive Cartoon 


Of the Week 


(During illness of Ogg Fitzgerald, other cartoonists are filling this corner). 


FUTURE 


“That's the seventh prospect who has seen this 
factory dream car and decided to wait 


‘Spend a Little. ... - 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 











This is a very basic item in the 
success of the industry from now 
on. 


I worked for a sales manager 
one time who made this statement: 
“The only thing that a retail auto- 
mobile salesman who is worth his 
salt understands is money.” 

So I suggest that these dealers 
who are looking for salesmen 
spend a little of the money that 
they are spending on gimmick ad- 
vertising and sky blue promotion 
on training and paying a good, 
hard - working, hard-hitting sales 
force. There is no substitute for 
work and this starts with the 
dealer. I am speaking of the coun- 
try club gin rummy players who 
have forgotten how to sell. 

If you see fit to print this letter, 
I would like to hear some other 
ideas from salesmen and dealers.— 
CatvertT C. Watiace, Fort Worth, 


Tex. 
* * * 


Plug for Crosley 


I just read the article in your 
Nov. 7, 1955, issue concerning the 
Crosley cars. I have three station 
wagons which I use in my icecream 
business. I am very well satisfied 
with their performance. These cars 
should never have been allowed to 
go off the market. I have many 
people ask me where new ones can 
be bought or where they can get 
| parts. They look disappointed when 
|r tell them they are no longer 
made. 

With very few changes and im- 
| provements, the Crosley would be 
the outstanding small car, particu- 
larly in the hotshot and station 





|; wagon types. Hoping this may yet 
|come to pass. —CuINToN A. Baker, 
| Seattle. 
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Lawsuits Affecting Dealers . - - 


Court Decisions 


Liability in Fire Case 
a" VARIOUS times I have been 
asked this question: If a deal- 
ers employe causes 4 
dealer's premises, is there any 
liability if the fire spreads? 
Recently I located @ leading 
higher-court decision which defi- 
nitely holds in the affirmative. 
In Humiston V- Hook, 194 Pac. 
(2a) 122, testimony showed that a 


fire on the) 


company 


while driving 
ployer. The pedestrian sued the 
company for damages and proved 
that the salesman was intoxicated 
when the accident 
The higher court held 
|mobile company liable 


| damages an 


| «Driving while 


dealer’s garage was located adjoin- | 


ing premises owned by Gray Co. 
The dealer was insured against 
intained 
containing 
liquids. This 
fire from 


the garage- T 
adjoining building 
and merchandise of the Gray 
company. 

The higher court held the Gray 
company entitled to recover from 
the dealer $57,199 in damages. 

This higher court explained that 
the fire originated from negligence 
of the dealer’s employe and hence 
the dealer was liable for all inci- 
dental damages. << * 


Setting Back Speedometer 


A’ A CONVENTION of auto 
dealers, one legal question pre- 
sented to me by several dealers 
related to the liability of one who 
set back @ speedometer before 
selling @ car. 

Modern higher courts consistently 
hold that a car purchaser may sue 
and recover damages from a seller 
who fraudulently induced a@ con- 
tract of sale. oreover, the 
purchaser may recover punitive 
damages, in addition to ordinary 
damages, a8 4 result of fraud 
growing out of the seller’s malice 
or deceit. 

In other words, 
award extraordinary 


the court may 
damages, 
known as punitive damages, if it 
believes that an » should 
be made of a seller. 
In District Motor V- 
Atl. (2d) 489, 
aser recei 


In subseque litigation, 
higher court held that the purchaser 
could recover from the seller all 
ordinary damages he incurred, plus 
$400 exemplary damages. 

For comparison, see Ader Motor 
Co. v. Zimmer, 1 8 _ (2a) 270. 
Here it was § 
sold to one Zimmer 
ear which was verbally represented 
by the dealer to be @ 1949 model. 
The bill of sale stated that it was 
a 1949 model. 

Although the actual difference in 
the tradein value of the 1948 and 
1949 models was only $200, the 
higher court awarded Zimmer $1,000 
damages, saying that punitive dam- 
ages were justified. ; 

oa * 


Intoxicated Employes 


NOTHER question asked of me 

was this: If a dealer’s employe 
injures or kills a pedestrian while 
driving an automobile for the 
dealer, what effect has the testi- 
mony that the driver was intoxi- 
cated? 

According to @ late higher-court 
decision, proof of intoxication tends 
to support the conclusion that neg- 
ligence of the driver caused the 
injury. 

In Rice Bros. Auto Co. V- Ely, 
178 S. W. (24) 88, it was shown 


that a salesman for an auto sales 
ares EE 


Jobbers Organize 


In South Jersey 


CAMDEN, N. JV. I. Bresan, 
Jersey Supply Co. here, has been 
elected president of the newly- 
formed South Jersey Automotive 
Jobbers Assn. 

Other officers include Vernon 
Miller, J. C. Miller Co., Hammonton, 
vice-president; Paul Erhardt, Paul 
Erhardt, Inc., Salem, secretary, and 
Channon McCaw, Millville Motor 
Parts Co., Millville, treasurer. The 
group plans @ membership cam- 
paign in South Jersey- 


| 
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highly criminal, fraug ht with 
danger and evinces such entire want 
of care and indifference to results 
as to constitute wanton negligence.” 

A leading higher court held @ 


of 


injured @& pedestrian 
a car for his em- 


| ped 
| Nichols, 


driver guilty of 


* * 


occurred. 
the auto- 


d said: 
drunk is an act! strued. However, 


on designed 


ed that he killed a 


. . (2a) 481, where | 
| the higher court held an intoxicated 
murder and sen- 
| tenced him to 10 years. 


| Automobiles Vs. Boats 
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statute will be 
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court has held that state laws 
specifying motor vehicles are not 
applicable to motorboats. 

In Schoremoyer v. Barnes, 190 
Fed. (2d) 14, it was shown that a 
state law provided that guests 
injured in “motor vehicles” could 
not recover damages from the 
vehicle owner. 

One Schoremoyer 
motorboat in which he took, as 
guests on @& fishing trip, Mr. 
Barnes and wife, who were seri- 
ously injured through negligence 
of the operator of the boat. 

In subsequent litigation, counsel 
argued that Schoremoyer could not 
be liable because the above-men- 
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The reason for the outstanding appearance and performance 


of tail lights, parking lights, 
and dials on the new Cars 


to be molded of PLExicLas® acrylic 


designed to take advantage of the resistance of PLEXIGLAS to 
its gleaming beauty . . . the 
and the ability of 
be molded accurately into complex shapes. 


weather, heat 
optical effects possibl 
plastic to 


and breakage es 
ess 


For cars now on their drawing boards, 
more and more us€s i 
If you have a pro. 
plastic parts, 


oratory staff would like to show you how 


tribute both beauty and utility. 


instrument 
is that their designers planned them 


lem or an idea involving the use of molded 
our technical representatives and Design 


panels, ornaments 


plastic. They were 


this acrylic 


designers are finding 
for PLEXIGLAS—right from the start. 


Lab- 
PLEXIGLAS can con- 


WASHINGTON SQUARE, 


Detroit Representative: R.C. 
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tioned state law provided that a 
guest injured in @ “motor vehicle” 
could not recover damages from the 
owner of the vehicle. 

But the higher court held Schore- 
moyer liable in damages to Barnes, 
saying: 

“We are not aware of the increas- 
|ing frequency of litigation in which 
| passengers carried gratuitously in 
| automobiles have sought the recov- 
|ery of large sums for injuries 

alleged to have been due to negli- 
| gent operation. We hold that the 
| guest statute does not apply to 
| motorboats operating upon the 
| waterways and navigable lakes of 
this state.” 


ith PLEXIGLAS in mind 


Chemicals for Industry 


ROHM & HAAS 
COMPANY 


PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 


Canadian Distributor: Crystal Glass & Plastics, Lid., 
130 Queen’s Quay at Jarvis Street, 


Toronto, Ontario, Canada 


Oglesby, Nor- Way Building, 


20211 Greenfield Road. BRoadway 3-0674. 








But TODAY’S smart 
design leaves no room 












for wasted space 





AIRFOAM makes interiors 
roomier, more luxurious 


Premolded AIRFOAM replaces 
expensive handwork — 
looks even richer 






AIRFOAM gives custom looks 
and custom rides 
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THE WORLDS FINEST, AIOST MAODERN CUSHIIOMNG 


/ 








How AIRFOAM creates 
sales by creating 


R-0-0-M 
FOR COMFORT 


Exciting new seating ideas AIRFOAM can be your 
become practical with AIRFOAM greatest sales-aid in years 


Solid area indicates space saved by switch- 
ing to full-volume AIRFOAM seating. 


Open area indicates lesser space needed 
for full-volume AIRFOAM seating. 


b 
aN 


a, Tin Com 


FOREMOST AUTOMOBILE MAKERS are tackling the interior space 
problem with vigor and practicality — and AmRFoAM Development Engi- 
neers are helping in a big way. 

MUCH HAS ALREADY BEEN DONE. New ArrroaM seat-units are 
replacing old-time bulky assemblies — and interiors are gaining style, 
glamour and comfort, together with priceless R-O-O-M! 


MORE OF SUCH SALES-BOOSTERS ARE ON THE WAY. Perhaps 
you'll find these new AIRFOAM seat-units in your new lines — for they fill 
a real need of all the industry. Goodyear, Automotive Products Dept., 
Akron 16, Ohio. 


Airfoam - T. M, The Goodyear Tire & Rubber Company, Akron, Ohio 
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No '56 Schedule Is Complete Without the 


Yearbook of 


the Automotive Industry 





The Medium That Pulls All Year Long 


All year long, car dealers and manufacturers 
reach for Automotive News Almanac to (1) 
find historical data; (2) find information on 
new models; (3) look up statistics, charts and 
graphs; (4) check buying information in listings 
of over 2,000 automotive firms; (5) check photos 
and biographical sketches of 1,000 industry 
executives. 


RESULTS: 


Automotive News Almanac has become the year- 
book of the industry. 


RESULTS: 


The men you want to sell in the automotive 
industry see informative, profit-making adver- 
tisements many times a year in the Almanac. 


RESULTS: 


These important buyers—the car dealers and 
manufacturers — have learned to look to the 
Automotive News Almanac as a buyet’s guide. 


RESULTS: 


Every dollar you spend for advertising in the 
Automotive News Almanac pulls all year long 
because it reaches the men who count in the 
automobile industry . . . over 43,000 factory 
executives and car dealers across the nation. No 
wonder your ’56 budget dollars go a long way 
—for a long time—in the Automotive News 
Almanac ! 

It is important that you reserve space now. 
Today, if possible. 


@ Closing date — March 15 
@ Published with the April 30 issue 


THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY 








AUTOMOTIVE WASHINGTON 


Dealer Problems Called 
Menace to U.S. Economy 


By William Ullman 


Washington Correspondent 
. THE past few months there has been so much criticism 
of auto factories by congressional probers and NADA 
leaders that a former object of new-car dealer complaints 
has been all but forgotten in Washington. 
He’s the man who actually sells the bootleg cars. The 
I rrr eseemnietpeemenanmenenrenastaiaaianeoetiiensaail 


Senate GM hearings and 
dealer complaints in Senator 
Monroney’s 20,000 question- 


naires moved fhe accusing finger 
from unfranchised new-car dealers 
and pointed it at the top policy- 
makers in the manufacturing 
plants. 

But now a Kansas Republican 
has trained his sights back on the 
unfranchised dealers. Rep. William 
H. Avery, who introduced four au- 
to marketing bills the other day, 
declared “during the course of 
growth under the free enterprise 
system, there . 
crops up periodi 
cally a parasitical 
group of irrespon- 
sible firms which 
threaten the live- 
lihood of the en- 
tire trade.” 

Such a group 
now has sprung 
up in the auto in- 
dustry, he said, 
and they offer 
low sales prices because they offer 
no service, warranty or business 
stability. 

“These irresponsible operators,” 
Avery charged, “are bilking the 
public of tremendous sums of 
money each year at the direct ex- 
pense of reputable and legitimate 
automobile dealers, whose sales, 
warranties and service result in 
an overhead too high to allow 
them to compete on the open 
market with the fly-by-night 
operators.” 

Avery’s bills aren’t new. They are 
similar to antibootlegging, phantom 
freight, territory security and 
driver-training car-tax exemption 
measures already before the House, 
and evidently Avery just wanted 
to show the dealers in Kansas how 
he felt about their problems. 


But it is significant that he failed 
to mention factory-dealer relations 
even once in his accompanying re- 
marks, and emphasized instead his 
belief that “the problems which 
face the automobile dealers today 
are a menace to the economy of 
the nation.” 


Several Capitol Hill observers 
think Avery’s arguments are well 
taken. Busy Congressmen may fail 
to understand why they should in- 
terfere in the contractual relations 
between auto makers and their 
dealers, and wonder why such leg- 
islation is in the public interest. 
But, observers point out, halting the 
operations of a “menace” to the 
public safety and pocketbook is. the 
duty of Congress. 

* 


* * 


William Uliman 


Highway Experts Convene 


MORE than 1,500 highway and 
safety experts assembled in 
Washington recently for the 35th 
annual meeting of the Highway 
Research Board. Nearly 200 techni- 
cal papers were presented at the 36 
general sessions. 

Typical of the subjects discussed 
were these: A study of the park- 
ing and buying habits of depart- 
ment store customers; effects of 
street lighting on night accidents; 
Federal aid to highways legisla- 
tion; the role of television in traffic 
control, and a study of chronic vio- 
lators and accident repeaters. 

Sixty-four cents of every dol- 
lar to be spent by the Federal 

Government in the coming fiscal 

year will be for what President 

Eisenhower called “protection, in- 
cluding security.” 

In summary, that’s the amount 
that will go into military functions 
of the Department of Defense, in- 
cluding construction and procure- 
ment of weapons and materials, the 
mutual security program, etomic 
energy, stockpiling, expansion of 
defense production, civil defense 
and foreign information activities. 

Next “civil benefits’ — 21 cents 





out of every dollar. Running the 

Federal Government will take 4 

cents of every dollar spent and the 

cost of the national debt, 11 cents. 
* x * 


Emergency Bank Plan Set 


HE Office of Defense Mobiliza- 

tion has announced that ar- 
rangements have been completed 
under which the Federal Reserve 
Board will act to maintain or re- 
store operation of the nation’s mon- 
etary and banking system in the 
event of enemy attack. 

The board would be assisted by 
the Federal Reserve banks and 
would act in cooperation with the 
Treasury Department, the Feder- 
al Deposit Insurance Corp. and 
the ODM. 

In issuing the mobilization order, 
ODM director Arthur Fleming 
noted that “very real progress al- 
ready has been made by the indi- 
vidual agencies in developing meas- 
ures to protect the country’s bank- 
ing and credit system.” 

Both the National Assn. of Man- 
ufacturers and the AFL-CIO have 
criticized the President’s annual 
economic report in testimony be- 
fore the Joint Economic Committee. 

The AFL-CIO said the report 
suggested only “inadequate and 
half-hearted programs to strength- 
en the nation’s economy.” 

Stanley Ruttenberg, speaking 
for the union, termed the report 
a “short-sighted and penny- 
pinching” approach to “much 
needed human welfare and public 
service programs.” 

NAM’s Dr. Ralph Robey called 
for a five-year plan and a major 
overhaul of the antitrust laws 
rather than a “program of bits and 
pieces.” He added that in overhaul- 
ing the antitrust laws congressmen 
should consider “some degree of 
control of the monopolistic aspects 


of unions.” 
* a * 


U. S. Purchasing Guide 


A NEW and expanded edition of 
the “U. S. Government Pur- 
chasing Directory,” a complete 
guide to the military and civilian 
purchasing activities of the Federal 
Government, has been announced 
by the Small Business Adminis- 
tration. It lists some 4,000 classes 
of commodities covering the more 
than five million items. It’s avail- 
able for 50 cents from the Govern- 
ment Printing Office, Washington 
= dD. 

According to the General Services 
Administration, housekeeper for 
Uncle Sam, civil agencies of the 
Federal Government had 94,922 mo- 
tor vehicles on hand last June 30. 
The average age of the Government 
vehicles was 5.3 years with 31 per- 
cent six years old or older, the 
GSA noted. 

Russell G. Bellezza, Bronxville, 
N. Y. has been appointed an as- 
sistant administrator of the Bus- 
iness and Defense Services Ad- 
ministration. He is an industrial- 
ist with more than 35 years en- 
gineering experience in the elec- 
tric power equipment field. Phil- 
lip McCallum, Ann Arbor, Mich., 
is the new general counsel, of 
the Small Business Administra- 
tion. He has been serving as dep- 
uty general counsel since March, 
1955. 

Highway expenditures through- 
out the free world in 1955 were 
estimated at a record $10.8 billion, 
according to the International Road 
Federation. 

U. S. highway expenditures at 
all levels of government were $7.2 
billion. Canada, spending $600 mil- 
lion, was second, and West Ger- 
many, with total expenditures of 
nearly $500 million was third. Other 
countries with expenditures exceed- 
ing $100 million were Great Britain, 
$252 million; Australia, $210 mil- 
lion; France, $200 million, and 
Sweden, $128 million. 


ee ee ee 


EE AT te 








- ww 
# 





iza- 
ar- 
‘ted 
rve 

re- 
on- 
the 


nd 
he 
r- 
nd 


ler, 
ing : 
di- Push-Button Driving for touch-and-go automatic shifting . . . the ulti- 272 lb.-ft. of torque available in all models. No other low-price 


= mate in driving ease... has revolutionized America’s driving habits. car has so much take-off and passing power across the board. 
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re Look at all 3 low-price cars... 
«| only Plymouth dealers can offer these 


| & BIG SALES 
EXCLUSIVES 


en 
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ad 4. Biggest car, inside and outside, of the low-price 3! gy Aerodynamic Styling with upswept airfoil fenders! 


il- As we say, take a look... the 56 Plymouth’s got what it takes, and sales prove it! 
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Market Trend 


The overall average price of 
used cars sold at wholesale auc- 
tion last week slid downward $5, 
according to Automotive News’ 
index. 

Strength, however, was shown 
in the middle ranges. The aver- 
age price of ’52s went up $7, while 


(Compiled by Automotive News from auction reports.) 
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Average Used-Car Auction Prices 





oes $769 $747 $725 









July Aug. 
* Prices of '56s added; 


Sept. Oct. 
’48s dropped. 


a advanced $6 and ’51s gained 

All other prices declined, as 
follows: 50s, down $2; ’49s, down 
$3; ’54s, down $5; ’56s, down $18, 
and 55s, down $28. 

The decline on ’55s brought the 
average price of that model to 
a new low level. 


At a group of representative 








1956 











auctions last week, the average 
consignment totalled 153.3 units, 
of which 77.8 percent were sold. 
Averages in the previous week 
were 176.3 percent sales on con- 
signments of 159.7. 


Prices marked with an * indi- 
cate a unit equipped with an au- 
tomatic transmission or overdrive 
and (ps) indicates power steering. 






FLINT $600; 4-dr., $580; 2-dr., $515. 51 Custom 
(8) 2-dr., $350, $290, $215*; 4-dr., $305. 

(Flint Auto Auction, Inc. Sale every 50 Custom (8) 2-dr., $265, $125. 
Wednesday. Prices are for sale of Feb. 15.) | MERCURY—’54 Custom club coupe, $1,- 
(Prices were up, and dealer activity 200*. '53 Custom ¢lub coupe, $835; 2-dr. 
good, Sold 131 cars out of 162 offerings.) ee $760*; Monterey 4-dr., $700°. '52 

BUICK—’55 Super Riviera, $2,080*, $2,- ustom 4-dr., $575*; 2-dr., $585. 
075* (ps), $2,000* (ps); Suter teense. OLDSMOBILE—’55 (88) club coupe, §2,- 
$1,945*; Special Riviera 2-dr. $1,890°.| 925°. ‘54 (88) 2-dr., $1,405%. ‘52 (88) 
54 Special Riviera, $1,455; 2-dr., $1,- Super 4-dr., $655*. ‘51 (88) Super 4-dr., 
220; Century 2-dr., $1,390°, $1,260. 'S2| $450"; (96) club coupe, $370°; 4-dr., 


Super Riviera, $1,010*, 990°, 5*, $365*. °50 (88) 4-dr., $210*. 
$810"; conv., '$620*; RM 4-dr., ‘$950 | PACKARD—'51 Clipper 4-dr., $290° 


(ps); Special 2-dr. =o .| PLYMOUTH—'54 Savoy 4-dr., $685. °52 
oan $360", 340°: Special ae esse", Cranbrook Belvedere, $345; 4-dr., $200 
$325*, $310*, $185°. ens “aa. oe Belvedere, $190; 2-dr., 
. ; 4-dr., ki 
CADILLAC—'52 (62) 4-dr., $1,195*. PONTIAC—'54 Chieftain (8) station wag- 
CHEVROLET—’55 Two-ten (8) 2-dr., $1,- on, $1,130*. ‘53 Chieftain (8) 4-dr., 
230; 4-dr., $1,230, $1,210; Bel Air (6) $775*, $700*, $480. ‘52 Chieftain (8) 
2-dr., $1,205. '54 Bel Air 2-dr., $950*, 4-dr., $565*. '51 Silver Streak (8) 4-dr., 
$925*, $915; 4-dr., $850*; Two-ten Del- $180*. ’50 Silver Streak (6) 2-dr., $200; 
ray, $910; 4-dr., $865, $860. ’53 Bel Air 4-dr., $155. °'49 Silver Streak (8) 4-dr., 
2-dr., $845, $610*; 4-dr., $715; Two-ten $115*. 
2-dr., $690*, $665, $450°*; 4-dr., $600*. | MISCELLANEOUS-——'54 International %- 
’52 SL Deluxe 2-dr., $440, $395*, $360*; ton pickup, $685. '48 express, $135. 


4-dr., $475*. °51 SL Deluxe Bel Air, 
DENVER 


$345°; 2-dr., $325*, $205*; 4-dr., $320*, 
$300, $295*, $185*; FL Deluxe 2-dr., 
$205. '50 SL Special 2-dr., $165; SL De- (Colorado Auto Auction. Sale every Mon- 
luxe 4-dr., $155. °49 SL Deluxe conv.,| day. Prices are for sale of Feb. 13.) 
$180; 4-dr., $155. (Demand good for clean used-cars. 
CHRYSLER—’53 Windsor 4-dr., $785. ’52| Sold 228 cars out of 285 offerings.) 
Windsor 4-dr., $310. BUICK — '56 RM Riviera, $3,025* (ps); 
DeSOTO—’50 club coupe, $145. Century conv., $2,855*; Riviera, $2,835* 
DODGE—’51 Meadowbrook 4-dr., $360. ’50 (ps), $2,750*; Special Riviera, $2,565*, 
Wayfarer 2-dr., $120. $2,505*. '55 Super Riviera, $2,255* (ps); 
FORD — '55 Fairlane (3) 4-dr., $1,425; Century Riviera, $2,250*; Special Rivi- 
Custom (8) 4-dr., $1,280; Custom (6) era, $2,000*%, 5 at $1,700. '54 Super Rivi- 
2-dr., $1,090. °'54 Custom (8) station era, $1,440*. '53 Special 4-dr., $885. 
wagon, $1,125; 4-dr., $940*, $825; Cus- | CADILLAC—'56 (62) coupe de Ville, $5,- 


tom (6) 2-dr., $765; Main (6) 4-dr., 170* (ps), $4,935* (ps), $4,920* (ps); 
$690. 53 Crest (8) Country sedan, $965*; coupe, $4,665* (ps), $4,495* (ps). '55 
Victoria, $835; Custom (8) 4-dr., $730, (62) coupe de Ville, $4,045* (ps); (60) 


Special sedan, $4,000* (ps). ‘54 (62) 
4-dr., $2,800* (ps). °53 (62) coupe de 
Ville, $2,100* (ps). 


$680, $645*, $625, $555; 2-dr., $620*, 
$550. °52 Custom (8) station wagon, 





CHEVROLET—’56 Bel Air (8) Sport se- 
dan, $2,500* (ps); Handyman, $2,490*; 
Two-ten (8) 4-dr., $1,900*; One-fifty (6) 


= 4-dr., $1,750. '55 Bel Air (8) Sport coupe, 
* . $1,850*, $1,530; Two-ten (6) 2-dr., $1,- 
tu “Te 300*, $1,200, $1,070. "54 Bel Air (6) 4- 


dr., $1,070*; Two-ten (6) 2-dr., $845; 
One-fifty 2-dr., $520. °53 Bel Air Sport 
coupe, $945; Two-ten 2-dr., $690; One- 
fifty 4-dr., $450. '52 SL Deluxe 4-dr., 
$570*, $545*. 

CHRYSLER—’56 Windsor Nassau, $2,760*. 
’55 NY 4-dr., $2,455* (ps), $2,205* (ps); 
St. Regis, $2,375* (ps). '53 NY 4-dr., 
$1,125* (ps); Windsor 4-dr., $805*. 

DeSOTO—’'55 Fire Dome (8) 4-dr., $1,850* 
(ps). '54 Fire Dome (8) 4-dr., $1,150* 
(ps). ‘52 Fire Dome (8) 4-dr., $575*. 
’51 Custom (6) 4-dr., $410*. 

| DODGE—’56 Custom Royal Lancer, $2,- 

615* (ps). '55 Royal (8) Lancer, $1,960* 

(ps), $1,795, $1,755*. °53 %4-ton pickup, 

$695. 


| FORD—’56 Thunderbird, $2,960; Country 





| Model Breakdown 
| Of Auction Averages 


Feb., 1956 Jan., Dec., 

Model To Date 1956 1955 
1956..... ... $2,304 $2,338 $2,372 
1955......... : 1,620 1,632 1,743 
| 1954. 1,066 1,077 1,133 
1953 d 753 754 775 
1952 501 484 510 
1951 323 320 355 
1950 ‘ 242 240 251 
1949......... é 184 195 180 

Overall ——_.  s« ————_—- Ss —— 

Average... $ 874 $ 880 §$ 915 





sedan, $2,320*; Fairlane (8) Crown Vic- 





toria, 350°; 4-dr., $2,125*, $2,080, 
$1,780. '55 Country Squire, $1,865* (ps); 
Fairlane (8) Crown Victoria, $1,940*; 
conv., $1,545; Main (8) Ranch Wagon, 
$1,495; Custom (8) 2-dr., $1,400*, $1,- 
380. °54 Custom (8) 2-dr., $1,005*, $950, 
$855, $800. °52 Custom (6) 2-dr., $485. 

HUDSON—’53 Super Wasp 4-dr., $715*. 
"52 Wasp 4-dr., $320*. '51 Hornet club 
coupe, $535*. °50 2-dr., $150. 

MERCURY ’56 Phaeton 4-dr., $2,900*, 
$2,835* (ps), $2,715*; Montclair Sport 
coupe, $2,670*; Custom Sport coupe, $2,- 
420* (ps). 55 Montclair 4-dr., $2,085*; 


station wagon, $1,980*; Monterey coupe, 
$1,805, $1,795* (ps). °54 coupe, $1,320. 
NASH '54 Statesman 4-dr., $960. ’51 
Rambler station wagon, $360. 
OLDSMOBILE — '56 (S88) Super Holiday, 
$3,050* (ps), $2,950*; Deluxe Holiday, 
$2,650*, $2,525*; 4-dr., $2,495*. °55 (98) 
Holiday, $2,500* (ps); (88) Super Holi- 
day, $2,340* (ps), $1,995*. '54 (88) 2- 
dr., $1,310*. °53 (88) Holiday, $1,350* 
(ps), $1,205* (ps). "52 (88) 4-dr., $730. 
PACKARD — '55 Clipper 4-dr., $2,035* 
(ps). ’°54 Clipper Hardtop, $1,205* (ps). 
PLYMOUTH—’56 Savoy (8) 4-dr., $2,100*, 
$2,005*. '55 Belvedere (8) Sport coupe, 
$1,675*; 4-dr., $1,500; Savoy (8) 2-dr., 
$1,275. '54 Belvedere Suburban, $1,270*. 
’53 Cranbrook Suburban, $980. '52 Cran- 
brook club coupe, $350. 
PONTIAC—'56 Chieftain (8) 4-dr., $2,- 
540*; Catalina, $2,350*. ‘55 Star Chief 





On highways and skyways... sae, Curae, SBE". cs eee See 


To the leading builders of automobiles and aircraft, Kelsey-Hayes is a 


major source of vital parts. The large resources of Kelsey-Hayes 


make possible wide diversification, such as automobile wheels, 


4-dr., $190. ’49 Super 2-dr., $160; conv., 


brakes and brake drums, to name but a few. Equally 
important, in the aviation field, Kelsey-Hayes supplies engine 
components, assemblies and many other vital products. 


’54 Star Chief (8) 4-dr., $1,195* (ps). 
’53 Chieftain (8) conv., $920*. '52 Chief- 
tain (8) Catalina, '$805*. 

STUDEBAKER—’51 Champion 4-dr., $195. 
’*50 Champion Hardtop, $145. 

WILLYS—’56 station wagon, $2,350. °52 
Aero club coupe, $415. ’50 %-ton panel, 
$260. 

MISCELLANEOUS—’56 GMC %-ton pick- 
up, $1,525. ’54 International %-ton pick- 
up, $655. °53 GMC 2-ton truck, $985. 


ALBANY 


(Tim Anspach Auto Auction. Sale every 
Monday. Prices are for sale of Feb. 13.) 
(The market here today continued 
strong. Many new buyers attended, bid- 
ding high for clean, ready-to-sell models. 
Maine, New Hampshire and Vermont 
dealers bought many of the offerings. 
Retail sales in this area continue strong. 
Sold 100 cars out of 124 offerings.) 
BUICK—’56 Special Riviera, $2,575*. ‘53 
Special Riviera, $980. '52 Super Riviera, 
$800*. '51 Super conv., $550*. '50 Spe- 


$190*; Super 


$110. 
ees ss CADILLAC—’55 (62) coupe de Ville, $3,- 
Kelsey-Hayes Wheel Co., Detroit 32, Mich. ¢ Major Supplier to the Automotive, Aviation and Agricultural Industries 700° (pe); 4-dr., $3,500" (Ds). °50 (80) 
Special 4-dr., $775*. °48 (62) 4-dr., 


TEN PLANTS / Detroit and Jackson, Michigan; McKeesport, Pa.; Los Angeles, Calif.; Windsor, Ontario, Canada © Davenport, lowa 
(French & Hecht Farm Implement and Wheel Division) ¢ Springfield, Ohio (SPECO Aviation, Electronics and Machine Tool Division 


$320*. 
CHEVROLET — '56 Two-ten (6) station 
wagon, $2,070; 2-dr., $1,710; Two-ten 


(Continued on Page 34, Col. 2) 
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Meeting the Practical Problems .. . 
Case Histories of a Salesman 


Eprror’s Note: This is one of a 
series of letters on practical 
problems encountered in auto sell- 
ing. It is written by a veteran 
salesman, Bert Simons, who is 
active in today’s market. 

> + * 


Dear Ed: 
ERE are lots of places where 

an auto salesman can try for 

a sale other than the showroom. 
Right in his 
own home, for 
example. Let 
me tell you 
about the deal 
I made a few 
days ago with 
a volunteer po- 
lio drive worker. 

Here’s how it 
happened: 

Tom Abbott 

— was working 
Best Simens very conscien- 
tiously door to door on my 
block collecting for this won- 
derful cause and had just left 
my house — no one was home 

—when I pulled up. 

I shouted at him to come on 
back. I could tell at a glance the 
guy was half-frozen, so I invited 
him in to warm up. 

While he was thawing out we 
talked about his volunteer work 
and his regular profession. I 
learned he was a well established 
storekeeper from the local shop- 
ping area and didn’t have to work 
another day. But here he was 
pounding the pavement, knock- 


U. S. Production 
Remains High 
Despite Auto Cut 


WASHINGTON. — The Federal 
Reserve Board’s preliminary sea- 
sonally-adjusted index of industrial 
production in January remained at 
the record 144 percent of 1947-49 
average reached in December de- 
spite a drop in auto production. 

Production of household durable 
goods was running at a level 5 
percent above January, 1955. Out- 
put of building materials continued 
at high levels, steel production in 
January and early February 
reached 99 percent of capacity, the 
board said. 

Unemployment increased by 450,- 
000—about the usual rise for this 
time of year—to 2.9 million. Non- 
agricultural employment was set 
at 50.2 million, a record level, as 
reduction in manufacturing was 
offset by gains in trade and some 
other lines, according to the board. 

Average factory hourly earnings 
continued at the peak level of $1.93, 
but—owing to reductions in hours 
of work—weekly pay dropped by 
$1.35 to $78.36, 6 percent higher 
than a year earlier, the board 
reported. 


Studebaker Opens 
Denver Office 


DENVER.—A Studebaker zone 
office has been established in the 
Denver area, according to William 
A. Keller, general sales manager. 

John R. Wallace, formerly Los 
Angeles zone sales manager, has 
been appointed Denver sales man- 
ager. The office will be at 3311 
S. Broadway, Englewood. 

The new zone includes parts of 
Idaho, Montana, Nebraska and 
western Texas and all of Colorado, 
New Mexico, Utah and Wyoming. 


2 Dodge Employes Get 
$3,893 for Suggestions 


DETROIT. — Two Dodge em- 
Ployes have received a total of 
$3,893 for suggesting improvements 
in Dodge production. They are the 
largest awards ever presented by 
the company. 

Carlton Randell received the 
maximum $2,500 award for suggest- 
ing the construction of a basin to 
pour iron into cylinder block molds, 
eliminating a runner box. Adam 
Sikorski received $1,392 for pro- 
Posing the omission of two spot- 
welded clips on the windshield 
frames. 












ing doors, asking people to give 
what they could to such a needed 
cause. 
* * * 

you had to admire the guy 

when you listened to him talk 
and more so when you could see 
he was over 60 years old. Well, 
Ed, he asked what I did for a liv- 
ing. When I told him we got 
right into the usual routine con- 
versation of telling all about his 
car and me telling him about my 
product. 

He had a ’54 model that didn’t 
have many miles on it and was 
well kept but for some silly rea- 
son had a standard transmis- 
sion with no power assists 
whatsoever. 

“Mr. Abbott,” I said, “how come 
a man of your means is not driv- 
ing a car that has the latest 
luxuries such as automatic trans- 
mission, power steering, and 
power brakes? Surely you should 




















































TEMPERATURES 


MADE 


ORDER 


have these wonderful new fea- 
tures in your car as long as you 
can afford them.” 

Abbott’s answer was that he’d 
been driving so many years with- 
out them that he could get along 
as he was. “The difference is like 
day and night,” I said. “I'll bet 
you haven’t ever tried power 
steering and power brakes or au- 
tomatic transmission. Tell you 
what. If you are warmed up 
enough, let’s finish your territory 
together in my demonstrator. It 
has all of the power accessories 
on it. I'll show you how they 
work. Then I'll let you try it 
and while you’re at the wheel, I'll 
do some hopping in and out col- 
lecting money for the drive. 
You can make me a ‘deputy.’” 

+ * * 
Y NOW Abbott was anxious 
to get his job done and 
agreed. “I’d appreciate your help 
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and certainly would enjoy your 
company for the rest of the way,” 
he said. “But as for me driving 
you around with all those new 
gadgets, that part scares me. I’m 
afraid it would take more than 
just a few minutes. All I know 
is that I’m used to my kind of 
car and it gets me around OK.” 

“Mr. Abbott, there’s nothing 
to it. After I explain a couple 

of things and show you how I 

do it, you will be driving my car 
before we get to the corner of 
this very street. It’s that simple. 

Come on and I'll prove it to 
you.” 

We went and to Abbott’s sur- 
prise, just as I said, he was driv- 
ing me around like a professional 
and I was hopping in and out 
collecting money like mad. After 
it was all over Abbott admitted 
that he didn’t realize how much 
he was missing by not having the 
new power assists. 

It wasn’t long before he got 
modern and is now driving a new 
car with full power. Me? Well, 
Ed, I found that prospects are 
where you find them—even in 
your own home. 

—Bert Simons. 


RADIATOR DIVISION, GENERAL MOTORS CORP., LOCKPORT, N.Y. 








Purdy Heads 
AMC Export 


DETROIT.—Richard T. Purdy 
has been elected vice-president in 
charge of automotive export for 
American Motors, it was announced 
last week by George Romney, pres- 
ident. 

Purdy will direct the distribu- 
tion and marketing of Hudson, 
Nash, Rambler and Metropolitan 
in all overseas 
markets. He also 
is president and 
director of Amer- 
ican Motors, Ltd., 
Canada. 

A former in- 
vestment banker, 
Purdy was as- 
sociated with 
Romney on the 
Automotive Coun- 
cil for War Pro- 
duction during 
World War II. He joined Budd Co. 
in Detroit in 1946, moved to Nash- 
Kelvinator in 1950 and was ap- 
pointed manager of AMC’s automo- 
tive export division in 1954. 


R. T. Purdy 





"EUC” TC-12 Handies Any Job... 
And Harrison Handies The Heat! 





This Twin Crawler takes it cool . . . as Harrison cracks down 
on the heat! Pulling heavy construction equipment or moving 
the earth at top speeds . . . Harrison holds the line on heat. 
That’s why Euclid specifies Harrison oil coolers. They know 
that for the long haul Harrison heavy-duty, high-capacity 
cooling equipment can’t be beat. They know from long experi- 
ence that Harrison products are engineered and built for 
dependable, durable, economical service. In fact, Harrison heat 
control products are backed by more than 45 years of research 
and manufacturing experience. If you have a cooling problem, 
look to Harrison for the answer. 













Typical parking lot subjects car colors to weathering ac- 
tion of sunlight, heat, dew and airborne dust and chemicals. 
With such exposure, even the best of conventional automotive 
finishes need frequent polishing to remove “chalked” pigments 
and loosened binder. 


Exposure on Du Pont paint-test farm speeds up weath- 
ering action to test panels of both the new non-chalking finishes 
and conventional finishes. Panels are continuously exposed to 
brilliant Florida sun and other weathering agents, giving the 
equivalent of 5 years’ normal wear in 2 years’ time. 


Test panels show the remarkable gloss retention of ‘“‘Lucite’’ Lacquer and “Dulux 100” Enamel as compared with conventional finishes. 
Note the clear reflections of the bars in the exposed surfaces of the new finishes. 
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New “‘Lucite”* Acrylic Lacquer and “Dulux 100’’* 


Enamel offer greater ease of care to car owners and 


performance features to car makers. These new 
paints do not weather and chalk, like former 
finishes, and need less polishing—because they 
stay bright and beautiful three times longer. 


Du Pont Announces Two 


Revolutionary Automotive Finishes 


New in concept . . . revolutionary in performance, Du Pont 
“Lucite” Acrylic Lacquer and “Dulux 100” Enamel mark the big- 
gest advance in automotive finishes since the development by 
Du Pont of “Duco”* and “Dulux’’* in the 1920’s. 

“Duco” changed automobile painting from a slow handicraft 
operation to a fast production-line process and made today’s colorful 
cars possible. Now “‘Lucite’”’ and “‘Dulux 100” make rich colors more 
practical than ever! 

These new finishes retain their color and gloss through pro- 
longed exposure—without waxing! Even after 18 months’ weathering 
under normal conditions of exposure, they snap back bright and 
colorful with a simple washdown—promising freedom from new-car 
polishing and easier maintenance through the years. And they offer 
a host of other advantages to both car owner and manufacturer. 


New “Lucite” Acrylic Lacquer 


Rich, new colors, made with metallic powders and pigments in 
combinations never before used in a durable car coating, are being 
developed with the new “Lucite” Lacquer. Its fundamentally different 
base—related to glass-clear “‘Lucite’’ acrylic resin—permits dramatic 
color effects. A blue, viewed from different angles, appears to swing 
from a pastel shade to a deep purple—like a pool of liquid color. 

In addition to offering new beauty and ease of care, “‘Lucite’’ is 
also highly resistant to staining by grease and oil. 


New “Dulux 100”? Enamel 


New fast-hardening ‘Dulux 100” Enamels come from the baking 
oven 21% to 6 times harder than earlier enamels. They give cars much 


Gl POND BETTER THINGS FOR 


REG. U. 5. PAT. OFF. 





greater protection from marring and scratching on the production 
line, in transit, and in the new owner’s hands. And they withstand far 
more baking without changing color. So two- and three-tone cars 
which require extra trips through the oven will now come out with 
colors still true and easy to match. 


* * * 


“Lucite” and “‘Dulux 100” are being produced in limited quan- 
tities. They are available on several makes of 1956 cars, and are 
being tested by practically all other car manufacturers. And their re- 
markable properties will undoubtedly find many other applications 
in the future. 





After 18 months without polishing or waxing, this test car finished 
in ‘‘Lucite’” Lacquer looks like new. All it needed was a washdown! 


BETTER LIVING ...THROUGH CHEMISTRY 


*TRADE-MARKS OF E. |. DU PONT DE NEMOURS & CO. [INC.) 
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Merchandising 


Memos to Dealers 


FTEN people assume that some 

new and flashy merchandising 
idea is going to sweep away the 
old. For example, in recent years 
auto supermarkets have captured 
the imagination of a lot of people 
in the industry. Many a dealer with 
a sound but small operation has 
feared that changing trends would 
leave him in limbo. 

Supermarkets make a big 
splash when they come in, but 


By Bob Finlay 


it is difficult to keep track of 
them when they go out. This is 
normal, since they use big ad- 
vertising to announce their ar- 
rival, while there is little point 
to advertising ‘their demise. 

So we see them when they come, 
but often our correspondents forget 
to tell us when they go. 

Like when Belmont Sanchez 
opened his used-car supermarket at 


IN AUTOMOBILES—over 10 
million of them—you’ll find 
Holley carburetors and dis- 
tributors. Holley’s outstand- 
ing record of ‘‘firsts’’ in this 
field includes the 4-barrel car- 
buretor with vacuum con- 
trolled secondary barrels. 


the City of Cars in Los Angeles. 
It was a terrific deal with streets 
for various makes Chevrolet 
Ave., Studebaker Blvd, etc. 

It was in operation for six 
months, and then it was buried in 
overhead. It quietly faded away 
and chances are that we would not 
have known it was gone if it 
weren’t for the fact that we kept 
pestering our correspondent to get 
a picture of the operation. 

Finally he had a good excuse for 
not coming through with the pic- 
ture — he told us the operation had 
folded. 

Just a reminder that there is a lot 
to the auto business besides flash. 
We'll bet any day on the sound, 
old-fashioned dealer who sells cars 
one at a time and takes care of 
his customers. 

* * = 


Not Advertised 


ERE’S a dealer idea that was 
not advertised yet attracted a 





great deal of attention. We have 
a hunch that it involved sincere 
devotion to the idea rather than 
any thought of the merchandsing 
value. 

At any rate, D. F. Beam, of 
Cherry Motors (Chrysler), Cher- 
ryville, N. C., set up a church 
tithing fund, putting aside 10 
percent of his gross profit for 
that purpose. 

Whenever a salesman made a 
deal, he asked the name of the 
customer’s church. Previous to the 
closing of the sale, no reference 
was made to the fact that the pur- 
chase would help the customer’s 
church. 


104 Churches Aided 


.— fund was set up in Novem- 
ber, 1954, and 104 churches 
have received checks as a result. 
Top check so far was for $1,185.43. 
The checks are sent out with a 
friendly letter. Names of the cus- 
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IN TRUCKS. More of America’s truck 
engines are Holley carburetor equip- 
ped today than are equipped with any 
other carburetor. Leading truck 
manufacturers combine Holley’s car- 
buretor, distributor and governor for 
an integrally-designed control system 
which provides maximum power and 


maximum economy features. 


Engine Control Systems by Holley 


‘‘Mechanical Brains” to Control the Power of the Engines of America 


Effective control of engine power is not 
a simple process of fuel metering—rather 
it is a problem of co-ordinating the many 
variables in such a way that the pilot’s or 


driver’s demand 


is instantly satisfied in 


the optimum manner. 


For over half a century, Holley has sup- 
plied control systems to harness the power 
of automobile, truck and aviation engines 
of all types. Holley carburetors and dis- 
tributors for automobiles and trucks, and 
turbine controls for jet aircraft provide 
maximum efficiency and minimum operat- 
ing costs for today’s engines. 


Wherever control systems are needed — 
for auxiliary or main power plants — 
Holley’s half a century of design, engi- 
neering and manufacturing experience can 
best meet your requirements. 


IN AIRCRAFT—jet fighters, 
bombers, and huge airliners of 
the future—power control sys- 
tems by Holley automatically 
make engine adjustments for 


busy pilots. 


FOR MORE THAN 
HALF A CENTURY 
—ORIGINAL 
EQUIPMENT 
MANUFACTURERS 
FOR THE 
AUTOMOTIVE 
INDUSTRY. 
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11955 E. Nine Mile Road, Van Dyke, Michigan 


tomers are not mentioned. Contri- 
butions to the churches are deter- 
mined by the amount of dollar- 
volume received from the church 
members. 

The dealer believes that the 
plan played an important part in 
making 1955 the best year in the 
firm’s nine-year operation. 

Sales were 320 percent of quota. 

A letter to Chrysler Corp. from 
one minister said: 

“People far and near are talk- 
ing about this wonderful man who 
sells Plymouth and Chryslers for 
you and the high integrity of the 
entire personnel at Cherry Motors, 
SRG ccc 

Is the success of Cherry Mo- 
tors due to this program? Or to 
the fact that the program re- 
flects the integrity of a fine man 
whose spirit is felt throughout 
his organization? 

Some auto men will tell you that 
price is everything in today’s mar- 
ket. But we know many people, 
who, while interested in getting a 
good deal, are more concerned with 
doing business with a dealer they 
can trust. 


Buyer Accuses 
Dealer Dean in 


‘Out-of-Gas’ Deal 


COLUMBUS, O. — A new com- 
plaint to the Better Business 
Bureau here against Roger Dean 
Chevrolet was filed by a man whose 
new car ran out of gas before he 
got home, after he answered an ad 
offering 500 gallons of free gas 
with each car. ; 

John W. Dunigan was the com- 
plainant and the BBB forwarded 
his story to C. E. Sherman of the 
Ohio Automobile Dealers and Sales- 
men’s Licensing Board. Investiga- 
tors of the board are probing other 
complaints against Dean. 

The Columbus Citizen noted the 
situation in an editorial entitled 
“Fair Play in Selling.” “The high 
pressure selling of autos has led 
to some abuses, some misleading 
advertising—which the Citizen has 
refused to run. 

“It’s all right to say ‘let the 
buyer beware,’ but an ethical bus- 
iness must also protect the buyer. 
Especially if it wants him to be 
a repeat customer. It’s time to 
take stock of the ethics of auto 
selling, especially as practiced by 
a few dealers,” the paper said. 

Meanwhile, Dean in an answer 
to another complaint against him 
made by Bobbie England, said he 
had an affidavit from England 
which waived all claims against 
Dean. 


Chrysler Division 


Names U.C. Chief 


DETROIT.—Appointment of Wil- 
liam W. Nolte as national used-car 
manager of the Chrysler division 


was announced 
last week by E. 
M. Braden, gen- 
eral sales mana- 
ger. 

Nolte has been 
serving as région- 
al business man- 
agement manager. 
Before joining 
Chrysler last year 

y as assistant busi- 

i ness management 

W. W. Nolte manager, he was 

with a dealership in Kankakee, IIl. 

Earlier posts included those of 

field representative for a finance 

company and assistant to the presi- 

dent of North Central College, 
Naperville, Ill. 


Zinc Institute to Meet 


Apr. 23-24 in St. Louis 

ST. LOUIS. — The American Zinc 
Institute will hold its 38th annual 
convention Apr. 23-24 at the Statler 
Hotel here. 

The program will include reports 
on the outlook for 1956 and discus- 
sions of zinc market developments 
in the U. S. and Europe and the 
effect of technical developments in 
creating new markets. 


Timken Promotes Pair 


Two promotions have been an- 
nounced by Timken Roller Bearing 
Co. John Rundt has been named 
chief engineer of the division of 
research and development and Alva 
Kopatz chief drafstman for the 
division. 
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_/Rear-Axle Ratio a Factor in Inertia Fight .. . 


Engineers Battle Power Loss 


by John T. Benedict 


Secret ‘Paper Races’ Are 


Prelude to Road Races 


OME of the industry’s most in- 

tense and meaningful perform- 
ance contests are the “paper races” 
which pit embryonic designs of the 
future against one another in the 
secret confines of Detroit’s engi- 
neering departments. 

Tools of this trade are the 
slide-rule and calculator (plus an 
effective spy system), instead of 
the familiar stop watch of the 
road racers. It also helps if you 
occasionally are able to hire one 
of your competitor’s engineers 

(Continued on Page 31, Col. 1) 


Tube-In-Strip— 


This is a sample of a section of Tube- 
In-Strip formed for possible use in a car 
or truck radiator. Coils of metal with a 
corresponding pattern of channels can be 
supplied in copper, brass or aluminum. 

* * 


Tubes Fit Many Needs . 


Car Metal 


W YORK. — A mill product 

in the form of a single strip, 

or sheet, of solid copper, brass or 

aluminum in which tubes are in- 

flated to desired running lengths 

in a variety of shapes or sizes has 

been announced by Revere Copper 
& Brass, Inc. 

Designated Tube-In-Strip, the 


Huge Expansion 
Set for Armour 


Research Unit 


HICAGO.—A $5 million building 

program which will give Armour 
Research Foundation of the Illin- 
ois Institute of Technology “one of 
the most complete industrial re- 
search centers in the world,” has 
been announced. 

The expansion program calls 
for the construction of three 
buildings and substantial addi- 
tions to two buildings over the 
next 10 years. 

“The building program is a ne- 
cessity if Armour Research Foun- 
dation is to meet the increasing 
demand for its industrial research 
and development services,” said Dr. 
Haldon A. Leedy, Foundation direc- 
tor. 





By John T. Benedict 
Engineering Editor 


iy ATTEMPTS to find the missing 
link that would establish correla- 
tion between performance computa- 
tion results and actual acceleration 
test measurements, the big mystery 
used to be: “Where does all of the 
power go?” 

For a long time, engineers were 
puzzled by findings which showed 
that all the power supposedly put 
out by the engine during periods of 
rapid acceleration did not show up 
as thrust at the rear wheels. This 
annoying discrepancy persisted 
even after accounting for such 
known losses as friction effects and 
drive-line power transmission effici- 
encies. 

Some of the industry’s keenest 
brains of the past were stumped 
by the difference between the 
useful power actually in evidence 
during transient acceleration con- 
ditions and the larger amounts 
that should have been available 
according to results of calcula- 
tions and steady-state measure- 
ments. 

To further heighten the mystery, 
this “power loss” was temporary. 
It was encountered only during 
acceleration runs, and disappeared 
when full predicted power once 
again was found at work under 
constant-speed conditions. 

* oe + 
| Sap the mystery finally was 
solved. Modern refinements of 


engineering methods identified the} 


culprit as “inertia.” And, all along, 
the engine and powertrain com- 


ponents were humbly obeying New- | 


ton’s second fundamental law of 
motion: “An unbalanced force 


causes a body to accelerate in the) 


direction of the force—acceleration 
being directly proportional to the 


force and inversely proportional to) 


the mass of the body.” 


Engine and drive-line inertia | 


losses are getting careful scru- 
tiny throughout the performance- 
conscious auto industry these 
days. Power dissipated in over- 


‘Inflation’ 


product is said to have many ap- 
plications in the heat-exchange 
field, including car and truck 
radiators. 

According to Richard A. Wilkins, 
research and development vice- 
president, the material has incor- 
porated within it expandable por- 
tions which can be inflated by the 
user into continuous running 
lengths of tube in whatever size 
or spacing, or combinations of sizes 
and spacings that might have been 
designated. 


* * ¢ 


“f_xcaer for the expandable 
portions, the metal is a solid 
strip derived from a suitably 
treated casting, and the product 
does not consist of two pieces of 
metal brazed, welded or rolled to- 
gether. 


“The metal can be stamped or 
drawn into desired shapes prior 
to the expansion of the chan- 
nels,” Wilkins explained. 

“The channels can be made cir- 
cular in section, or during the ex- 
pansion operation the metal can be 
forced into dies to produce other 
than circular sections. It is also 
possible to inflate channels on one 
side, leaving the other surface 
flat.” 


coming rotating inertia of the 
powertrain is recognized as a 
serious detriment to vehicle accel- 
eration performance—and poten- 
tially a fruitful area for improve- 
ment. 

The full gamut of engineering 
and _ scientific tools, including 
mathematical analysis, static meas- 


urements and various types of road) 
tests, are being brought to bear on| 
this problem. Growing awareness of | 


the importance of work in this field 


is seen in a current trend toward! 


the assignment of engineering 


* * * 


groups which specialize in different 
aspects of vehicle performance. 
* *~ * 


Inertia Reductions 


Add Useful Power 


HERE is some difference of 

opinion about various phases of 
this subject and how best to ap- 
proach the job of evalution and 
design improvement. But no one 
questions the fact that the 10 per- 
cent of power you may “stop wast- 
ing” in inertia is just as potent 
performancewise as 10 percent 


COMPARATIVE ACCELERATING PERFORMANCE 
AS SHOWN BY TORQUE RATIO 
| 


|DASHED CURVE IS CORRECTED FOR 
ENGINE ACCELERATION LOSSES 


| 


TORQUE RATIO 


ENGINE RPM/100 AND TORQUE RATIO X 10 


t 
2.36 RATIO 
AND 1.82 GEAR 


CONVERTER 


3.25 RATIO CONVERTER 
ALONE 
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This plot shows the striking effects of 


30 
CAR SPEED—MPH (APPROX.) 


| Transmission Inertia Effect Comparison— 


automatic transmission design on engine 


inertia losses during acceleration. Note’the change of relative inertia magnitudes for 
the two units in “theoretical” values (solid lines) and when corrected for the effect 
of engine acceleration rate inertia loss (dashed lines). The low-gear start design 
suffers because of a tendency to produce extremely high rates of engine r.p.m. 


increase. 





Story Behind Powermatic 





Is Told by Engineer 


HE new Allison Powermatic | 

transmission, announced for use 

in 15 models of Chevrolet two-ton 
highway trucks, combines in one 
unit a torque converter type, full- 
power shifting, fully automatic, 
heavy-duty transmission with six 
speeds forward and one reverse, 
plus an integral hydraulic retarder 
for braking action. 

“An exclusive Powermatic fea- 
ture, the retarder provides the 
operator with a retarding force 
up to six times greater than that 
available by engine braking,” re- 
vealed K. H. Hoffman, manager, 
transmission operations for the 
Allison division of General Mo- 
tors Corp. 

Controlled entirely by oil, the 
|retarder is located in series with 
the Powermatic gear train, and is 
operated by a pedal mounted in the 


conventional clutch position. When 
the pedal is depressed, oil floods a 
chamber of the transmission in 
which blades are rotating. As more 
oil pours into the chamber, offer- 
ing added resistance, the blade 
rotation slows down, thereby re- 
tarding the drive shaft. 

* + - 


7 hydraulic retarder relieves 
extensive use of service brakes 
on long downhill runs, and dynam- 
ically controls the truck descent to 
a desired speed. Long grades may 
be descended faster and with re- 
duced tendency to overheat the 
service brakes. Furthermore, Hoff- 
man declared, “the hydraulic re- 
tarder has no wearing parts and in 
operation it is continuously cooled 
by oil flow which dissipates the 
(Continued on Page 38, Col. 3) 











added by increasing displacement— 
and probably a whole lot more use- 
ful than an equal amount of power 
gained by rating an engine several 
hundred r.p.m. higher than its 
predecessor. 

It now is known that, during 
rapid acceleration, a considerable 
portion of the engine’s power is 
dissipated in overcoming inertia 
forces which exact their toll be- 
tween the cylinders, where power 
is generated, and the point of 
tire-road contact, where thrust 
finally becomes available to propel 
the car forward. 

When undergoing full-throttle 
acceleration from idling speeds, an 
engine’s useful work may be 
reduced as much as 20 percent just 
by power required to overcome 
internal inertia and speed up its 

own moving parts. 

Further rotational inertia power 
drains attributable to the transmis- 
sion, drive-line, axle, wheels, tires, 

(Continued on Page 22, Col. 1) 


New Plan Eases 


Frame Shipping 


Flatears Now Carry 
132 Units Horizontally 


) ween — Development by 
A. O. Smith Corp. of a system 
for shipping automobile frames in 
a horizontal position on railroad 
flatcars, supplanting former vertical 
stacking methods, has resulted in 
a load that is said to be easier 
and faster to prepare, more eco- 
nomical to ship, and less susceptible 
to damage in transit. 

Since space between frames is 
reduced, the available load volume 
is more efficiently utilized. As a 
result, each flatcar now carries a 
larger number of frames. 

For one of A. O. Smith’s cus- 
tomers, 132 frames can be loaded 
horizontally, compared with only 
84 when stacked vertically. With the 
new loading method, the 132 frames 
are loaded in six stacks, 22 frames 
to the stack. 

* ~ * 
rusts savings are gained by 
avoiding a freight “penalty” 
formerly paid because the 84-frame 
carload, weighing 18,312 pounds, was 
below the minimum specified by 
the railroads. 

Ranging from 10 cents to more 
than $2 a frame, depending on 
the destination, this penalty be- 
comes a significant total in an 
operation shipping millions of 
frames annually. 

The weighted average saving per 
frame is estimated at $1. Total sav- 
ings on shipments of frames com- 
prising the 1955 production require- 
ments of the A. O. Smith customer 
amounted to more than $750,000. 

oe * * 


GAVENGS of this magnitude do 
not, of course, represent merely 
the elimination of freight penalties. 
They also include the net gain from 
cost reductions achieved through 
such advantages as decreased load- 
ing and unloading costs, reduced 
frame damage in transit, more 
rapid flatcar loading, and less con- 
sumption of expendable materials, 
including lumber and steel banding. 

The long research and develop- 

(Continued on Page 29, Col. 1) 
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Engineers Seek Way 
To Reduce Inertia 


(Continued from Page 21) 


etc. are so large that, under extreme 
acceleration conditions, only two- 
thirds of the power developed in an 
engine may be converted effectively 
into wheel torque available for 
accelerating the vehicle in a for- 
ward direction. 
* * + 
— validity of these statements 
undoubtedly will be questioned 
by many engineers. However, even 
the skeptics may be convinced 
when they investigate and find that 
those who are familiar with the 
results of vehicle performance com- 
putation and measurement will, in 
most cases, agree that such asser- 
tions are not exaggerated. 


Entirely distinct from the long- 
familiar frictional horsepower re- 
quirements, the inertia power 
dissipation is due to inherent resist- 
ance offered by any mass to a 
change in its speed or direction of 
motion. This loss is in addition to 





normal drive-line losses, and is the 
difference in torque at the rear 
wheels between constant speed and 
acceleration at a given speed. 


In recent years, various engi- 
neering groups have become 
aware of the significant magni- 
tudes reached by inertia forces 
during fast speedup of the engine 
crankshaft and powertrain com- 
ponents. Until late last year, most 
of this work was in the confiden- 
tial category and was not dis- 
closed even at technical society 
meetings. 

What was perhaps the first public 
discussion of this subject and men- 
tion of data concerning powertrain 
inertia effects on vehicle accelera- 
tion capabilities occurred in Novem- 
ber, 1955, at a meeting of the SAE 
Detroit Section. 

Engineers from Chrysler, 
Studebaker-Packard and Ford 
kicked the subject out into the open 
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Inertia Effect on Acceleration— 


A graphic demonstration of engine inertia effect on vehicle acceleration is shown 
in this oscillograph trace of Ford test data recently presented by engineer Arnold 
Seligson. In the case where the engine already is at converter stall speed (brake 
start) before beginning the acceleration run, recorded peak acceleration is greater 
than in the “normal start’ where part of the engine’s power is used to ‘accelerate 
itself,” and the remainder then flows on out toward the rear wheels. 


at that time. The outlook now is 
that this relatively new concept will 
come in for more open discussion 
and interchange of data in the next 
18 months than it has in the past 
five years. 
* * * 

Inertia Evaluation 
Begins with Engine 
A*™= comprehensive evaluation of 

inertia power expenditure usu- 
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AC CRANKCASE FILLER BREATHER CAPS 


Filler caps are always being lost, stolen, damaged, destroyed 
or just plain worn out. And there are so many millions of 
them in use that the replacement market is important to you. 
The AC line is engineered to highest standards and covers most 
automotive installations. Protect yourself with an ample stock 
of AC quality filler caps to meet your customers’ needs. 


AC SPARK PLUG & 


ally begins with the engine—which 
is by far the largest single source 
of rotating inertia. Every engine 
has its own particular “runaway” 
acceleration rate. This is simply a 
measure of how fast r.p.m. increases 
when the engine operates “free”’— 
with no applied load. Free accelera- 
tion rate usually is expressed in 
terms of r.p.m. gained per second. 

Typical maximum acceleration 
rates for straight-8 engines were in 








Available quickly from your regular AC SUPPLIER 
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the range of 3,000 r.p.m. per second. 
For the livelier V-8, they are 
approximately twice as great, being 
in the range of 6,000 r.p.m. per 
second. This means that a modern 
V-8 engine typically may be able 
to accelerate from idle to 3,000 r.p.m. 
in less than half a second, when 
doing no external work at the 
output shaft (neutral gear). 

It has been found that the 
proportion of power consumed by 
inertia depends upon how closely 
the actual acceleration rate ap- 
proaches an engine’s maximum 
“free” rate. At 6,000 r.p.m. in- 
crease per second, for example, 
all the power generated in a 
particular engine may be ab- 
sorbed by internal inertia forces. 
If, during vehicle acceleration, 
throttle and load conditions are 
such that the same engine gains 
speed at 10 percent of this figure 
(or 600 r.p.m./sec.), then, for that 
particular period, 10 percent of 
power developed is expended on the 
engine’s own inertia. 

When an engine is installed in a 
vehicle, its wide-open-throttle 
(WOT) acceleration rate under load 
is determined largely by transmis- 
sion charactertistics and rear-axle 
ratio. If design of these units is 
such as to minimize engine speed 
change during vehicle acceleration, 
the inertial torque losses also are 
minimized. 

x * * 

NERTIA losses for the transmis- 

sion, propeller shaft, axle assem- 
blies, wheels and tires may be 
determined by calculation or by 
direct measurement. Depending 

upon the method of analysis being 
used, these inertia loss figures then 
may be added as equivalent extra 
car weight or as torque losses in 
the drive-line. 

Rear-axle ratios affect drive-line 
inertia losses directly. Higher nu- 
merical axle ratios increase rota- 
tional speed, acceleration ratios 
and inertia losses. Axles with 
lowered numerical ratios do not 
show as much acceleration torque 
loss as ratio proportions indicate 
(although steady-state torques are 
diminished according to ratio pro- 
portions), if gear design and 
efficiencies are equal for the high 
and low ratios. 

The reason for this is that the 
inertia effects decrease more rapidly 
than the ratio reduction alone 
would indicate. 

Among the earliest known experi- 
mental work to evaluate powertrain 
inertia effects was that done by 
Packard in 1949. (These tests actu- 
ally were conducted in the Ford 
laboratories then, because of the 
availability of such equipment as 
12-channel oscilloscope, etc.) 

At that time, while trying to 
account for torque losses attribut- 
able to drive-line inertia, a series of 
tests was decided upon by Forest 
R. McFarland, chief engineer, and 
Warren G. Bopp, project engineer, 








F. R. McFarland W. G. Bopp 


both presently associated with the 
advanced engineering group at 
Studebaker-Packard Corp. 

To find out how much of a torque 
loss was experienced during WOT 
accelerations, they arranged for 
what may have been the industry’s 
first oscilloscope tape record com- 
paring steady-state conditions with 
transient variables during accelera- 
tion. For comparison, appropriate 
measurements were made at various 

(Continued on Page 23, Col. 1) 


Chrysler Opportunities 


DETROIT. — Opportunities for 
engineers in Chrysler Corp. are 
outlined in a new booklet that may 
be obtained without cost from 
technical personnel procurement, 
Chrysler Corp. engineering division, 
Box 1118, Detroit 31, Mich. En- 
titled “The Forward Look and 
Your Engineering Career,” the 
booklet is described as a ready 
source of information for the en- 
gineering student interested in the 
automotive field.” 
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Seek Ways to Reduce Inertia... 


Engineers Battle Power Loss 


(Continued from Page 22) 
constant-speed settings equivalent 
to speeds ranging from 30 to 60 
m.p.h. Comparative data then per- 
mitted direct computation of inertia 
torque losses. 

7 cm * 

ORE recent work at all the 

automotive companies confirms 
the idea that actual measured 
accelerating ability does not con- 
form with theoretical or steady- 
state dynamometer test results for 
a vehicle equipped with automatic 
transmission. 

In one design group, for example, 
calculations indicated that sufficient 
torque should be available to spin 
the rear wheels in high range— 
when, in fact, it is not possible (or 
at least very difficult) to do this 
even in low range! 

Some rather surprising figures 
come to light upon close examina- 
tion of inertia characteristics for 
an engine that only a few years 
ago exemplified what then was 
sound design practice. 

Test results for a straight-8 of 
this period (equipped with torque 
converter) showed that more than 
15 percent of the potential engine 
torque was lost at five miles per 
hour, just in accelerating the 
engine and associated components 
when accelerating the vehicle in 
low range. 

About 7 percent of the engine 
torque was dissipated in this fash- 
ion in high range. And it should 
be borne in mind that this loss is 
in addition to the normal friction 
and other drive-line losses. It is 
simply the difference between 
torque at rear wheels during accel- 
eration and that measured under 
steady-state conditions for a given 
car speed. 

This condition also is true with 
a straight gear transmission of 
either manual or automatic type. 
Depending upon design details, it 
conceivably could even be worsened 
—because a high numerical gear 
ratio in the low gears could pro- 
duce an extremely rapid engine 
acceleration rate (r.p.m. gain per 
second) with accompanying high 
inertia loss. 

. s * 

V-8 Design Trend 
Brings ‘Lively’ Engines 
oan design trends have, 

however, provided some relief 
from this situation. As stated by a 
GM engineer: “Modern V-8s have 
reduced crankshaft inertia and, 
with automatic transmission, the 
rotating inertia has been trimmed 
down considerably. When V-8s came 
into the picture and, at the same 
time, the industry converted from 
the old foot-operated clutch and 
heavy flywheel to an automatic 
transmission, a lot of the bother- 
some inertia torque requirement 
was removed.” 

One example of the tremendous 
gains seen in this area is the 
present Studebaker-Packard V-8 
engine. As shown on the compari- 
son graph accompanying this 
article, its percent torque loss to 
rear wheels is only about half that 
of the straight-8, at any given 
engine acceleration rate. 

Tests for a typical modern 
engine-converter “package” show 
that the peak wheel torque at 
stall is never reached unless a 
“brake start” is made—in which 
case the engine speed has in- 
creased to converter stall speed 
before the automobile is allowed 
to start moving. 

The peak torque at the rear 
wheels on a normal! full-throttle low 
range start, on the other hand, 
shows a full 20 percent loss in 
torque as compared with peak 
torque for the brake start. 

In a normal starting situation, 
however, the full stall torque never 
is attained, because by the time the 
engine has accelerated from idle to 
converter stall speed, the car has 
begun to roll. So the converter stall 
ratio is not reached in normal 
driving practice. 

” ” + 
| ONE series of tests, peak 

torque was reached at about 3% 
m.p.h. in a low-range start. At this 
speed, the inertia torque loss still is 
nearly 17 percent and, in this case, 
is a real loss encountered each time 
the automobile is accelerated in full 
throttle in low range. 

The loss experienced in accelerat- 
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ing the engine from its idle speed|1.82 low gear, the low-range per- 


to converter stall speed is compara- 
tively small—amounting to about 3 
percent of total wheel torque at five 
m.p.h. This may be seen in a com- 
parison of rear-wheel torque at five 
m.p.h. for a brake start with that 
for a normal start. However, even 
this loss is significant, since it 
accounts for most of the loss from 
the instant the accelerator is de- 
pressed until the converter reaches 
the full-throttle input speed curve. 

This occurs at about two m.p.h. 

for the car tested. But the instan- 
taneous engine acceleration rate 
is very high (approaching the 
runaway acceleration rate), and 
consequently the engine does 
little usable work during this 
period. This loss could be de- 
creased by lowering the converter 
stall speed, with probable attend- 
ant benefits in added driver 
satisfaction. 

Looking at these same tests from 
another viewpoint, it might be 
stated that it is thought generally 
that with a transmission having a 


formance as measured by the rear- 
wheel torgue is 1.82 (low-gear ratio) 
times the high range rear-wheel 
torque. 

Test results, however, are not in 
agreement with theory—since they 
show that the peak rear-wheel 
torque in low range actually is less 
than 1.5 times high range torque for 
a normal start. Such losses appar- 
ently are due to inertias of engine 
and transmission components and 
will, of course, vary in magnitude 
for different designs. 

a * = 


Transmission Engineer 


Cites Design Goals 


tapes transmission expert offered 
an opinion that more emphasis 
should be placed upon compensa- 
tion for such inertia losses than 
upon the 2 or 3 percent difference 
in converter efficiencies between 
various converter designs. He said 
that a gain of 10 to 15 percent in 
rear-wheel torque and a great deal 
in overall efficiency during accelera- 








ENGINE ACCELERATION RATE—RPM/SEC. 





PERCENT LOSS OF WHEEL TORQUE 


Lively V-8— 
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shown strikingly in another of the 
graphs accompanying this article. 
Two identical automobiles, one 
equipped with a transmission start- 
ing in low and the other with a 
different converter starting in high, 
were tested side-by-side for accel- 
eration ability. 


Accelerating performance for 
the two cars was found to be 
nearly identical, although the 
theoretical gear-start transmis- 
sion stall torque ratio was 4.2 to 
1 (calculated from high-range 
converter ratio times low-gear 
ratio of 1.82 to 1)—while the 
high-range start converter stall 
ratio was only 3.25 to 1 (dyna- 
mometer test), and the entire 
converter torque ratio curve was 
below that of the gear-start 
transmission at all times. 


It is significant that if an average 


This comparison graph shows that ro-| torque loss of 11 percent were 
tational inertia of a typical modern v-8 assumed for the gear-start trans- 
is only about half as great as the inertia | mission (17 percent at stall and 5 


for its straight-8 predecessor. 





tion might be made through better 
transmission design . . . and this 
could be done “much easier” than 
the same percentage gain could be 
made through engine redesign. 
The practical importance of 
proper regard for inertia factors is 


percent at coupling point) due to 
the rapidly increasing engine speed, 
then the torque ratio curves would 
be nearly equal—and it should be 
expected that car performance also 
would be equal for the two units. 
The curves shown compare the two 
transmissions theoretically (solid 
(Continued on Page 26, Col. 1) 
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And nothing contributes as much to a favorable impression during a demon- 
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Would Hike Useful Power... 





Engineers Seek Way 
To Reduce Inertia 


(Continued from Page 23) 


lines) and corrected for the effect| relationships of the many factors 
of engine acceleration rate inetria| involved represent the synthesis of 
|much mathematical analysis and 


loss (dashed lines). 

One useful “rule of thumb” which 
is an outgrowth of such studies is: 
“When you increase gear ratios be- 
hind a converter, you do improve! 
acceleration performance, but iner-| 
tia effects mean that the gain is 
not as great as expected. Con-| 
versely, as ratios are reduced, per-| 
formance actually will decline less 
than theory would indicate, because | 
the ‘inertia factor’ works for the) 
designer when going in this direc-| 
tion.” 

eee Te | 


nae of this type is of| 


actual test results. 

Some men in this field, how- 
ever, must work almost entirely 
without the benefit of tests and 
actual measurements. These are 
the performance forecasters who 
“project” the all-around perform- 
ance characteristics of future ve- 
hicles which not only haven’t yet 
been built—but, in many cases, 
exist only in the embryonic design 
states. 

At Chrysler, the so-called “ac- 
tivity factor” plots are at the core 
of vehicle performance projection 


offer great insight into the effects 
of changes in engine design, con- 
verter characteristics, transmission 
and axle ratios, etc., as a car model 
is under development. 

O. D. (Dave) Dillman, engineer- 
in-charge of advance chassis design | 
at Chrysler, expressed the consen-| 
sus opinion when | 
he pointed out) 
that, although 
both translational | 
and rotational in-| 
ertias are involved 
in vehicle accel- 


urements, the! 
rotational inertias| 
are by far the 

, more complex and| 
0. D. Diliman difficult to evalu-| 
ate accurately for the transient) 
conditions. 


One basic approach goes some- 
| thing like this: Since acceleration 
| calculations basically involve noth-| 
ing more than a determination of| 
a ratio for drive thrust to vehicu-| 
lar mass, the method of establish-| 











obvious value for the guidance| studies. This is the apt term used|ing instantaneous “equivalent 


it furnishes engineers and design-| 
ers. Such empirical data and ob- 


by Chrysler engineers for the 
graphs of acceleration versus car 


weights” of engine and impeller in- 
| ertias offers a straightforward pro-| 


servations on the intricate inter-|speed. It is said that such charts|cedure for handling the inertial| 


eration computa-| 7 
tions and meas-| 7 





effects of these parts during tran- 


sient conditions. 
+ + * 


RPM/MPH Ratio Changes 


Complicate Inertia Figures 
genre err project engineer Rob- 
ert Sinclair explains that trans- 
posing from net force available to 
acceleration values is relatively 


simple for a manually clutched solid | 
transmission. The depreciating ef-| 


fects of inertia due to rotating parts 
are constant in 
each gear, since 


car-speed ratio is 


fixed for each of 
the gear steps. 


ation becomes 





é complicated. Al- 
R. M. Sinclair lowances must be 
made for the variable effect of en- 
gine and impeller inertias, because 
speed ratios continually change dur- 
ing acceleration. Engine speed has 
a continually varying relation to 
car speed. 
Dillman points out that, since 
static mass is known (from car 
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engine r.p.m. to) 


With a torque} 
converter or a} 
fluid coupling,| 
however, the situ-| 


somewhat more) 


weight plus allowance for passen- 
gers), there really are two essen- 
tial “unknowns.” The first is inertia 
of rotating parts “behind the trans- 
mission.” In preliminary calcula- 
tions, this factor may be reduced to 
a constant, with a reasonable de- 
gree of accuracy. 


The second is, of course, our old 
friend, the variable inertia effects 
of engine and transmission. These 
factors vary according to speeds, 
| rates of acceleration and the chang- 
|ing relationship between engine 
speed and car speed. 

Thus, to obtain the total inertia 
effect (at one of an infinite num- 
ber of points to be evaluated for 
transient conditions), the engineer 
must find the total of: Static 
mass inertia, plus a constant for 
the drive-line and a variable for 
the engine-transmission compo- 
nent. 

To do this, it is necessary to “be- 
gin with fundamentals’—with the 
| objective of arriving at a plot of 
| acceleration capability (activity fac- 
|tor) versus car speed (for full- 
throttle acceleration). The path 
| logically may lead from available 
|graphs of engine torque versus 
|r.p.m., to thrust versus car-speed 
|plots and finally to acceleration 
versus car-speed. 

From this chart it is, of course, a 
simple matter to obtain integra- 
tions for acceleration time versus 
speed data and time-distance data 
as required. To proceed from thrust 
versus car-speed relationship to a 
plot of acceleration ability varia- 
tion with car speed, it is necessary 
to consider the translation and ro- 
tation inertia effects. 

* * ” 

ie the language of physics, “work 

is being done” on the vehicle to 
accelerate it. Kinetic energy is 
added in two forms: That for angu- 
lar acceleration of internal parts 
(rotation), plus the familiar trans- 
lational energy to move the car for- 
ward. 

As one engineer explained, 
“There are several ways of han- 
dling the arithmetic for finding 
rotational inertia values and con- 
verting them to a form in which 
they may be added to the transla- 
tional inertia to get a workable 
‘total’ figure.” 

As mentioned previously the 
“equivalent weight” method is a 
commonly used procedure. At the 
Ford engineering staff, the method 
for preliminary performance com- 
putations follows similar principles, 
although the details are somewhat 
different. 

According to Henry Setz, section 

(Continued on Page 27, Col. 1) 





Parley to Discuss 
Engine Design’s 
Link to Oil, Fuel 


DETROIT.—“A New Look at 
Automobile Design as Related to 
Fuels and Lubricants” will be the 
theme of a symposium sponsored 
by the lubrication committee of 
the American Petroleum Institute’s 
marketing division here Feb. 28. 

The symposium will be the sev- 
enth the committee has held in 
Detroit with support and active 
participation of automotive repre- 
sentatives. 

The morning session will feature 
three papers: 

“Why Better Lubricants?” “A 
Stop and Look at Octane Require- 
ments” and “Engine Design Trends 
as Related to Fuels.” 

On the afternoon program will 
be discussions on “Some Problems 
Associated with the Recommenda- 
tion and Use of Multi - Viscosity 
Oils,” “Engine Design Trends as 
Related to Motor Oils” and “Engine 
Design Trends as Related to Gear 
Lubricants.” 


Alcoa Reduces 
Nickel in Alloy 


PITTSBURGH. — A new alumi- 
num casting alloy, which is said 
to be relatively unaffected by nickel 
shortages, has been announced by 
Aluminum Co. of America. 

It was developed primarily, Alcoa 
said, to replace its automotive pis- 
ton alloy which has a higher nickel 
content. Alcoa said test runs in a 
group of automobile engines proved 
the new pistons would work as well 
as the old. The new alloy has a 
nickel maximum of one-half of 1 
percent. 
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Seek Ways to Reduce Inertia... 


Engineers Battle Power Loss 


(Continued from Page 26) 
supervisor in the Ford product 
study vehicles department, the sys- 
tem used for handling rotational 
inertia during preliminary “projec- 
tion” of vehicle performance is 
based on transforming these tran- 
sient inertia effects into percentage 
of total static mass at given N/V 
values. (N/V being the familiar 
term for engine-speed to car-speed 
ratio.) 

The “effective vehicle mass fac- 
tor” for each increment in the com- 
putations is obtained from a com- 
posite curve plotted with test data 
on a large number of representa- 
tive modern cars of all makes. In 


many calculations, the theoretical | 
distance traveled during a 10-second | 


acceleration period is used to com- 

pare preliminary designs. 
Time-speed and _ time-distance 

data is computed for two basic 


situations: (1) startup from idle | Gosling, 


and accelerate for 10 seconds; and 
(2) from constant 50 m.p.h. speed, 
kickdown into passing gear and 
accelerate for 10 seconds. 
Moving from performance fore- 
easting to performance measure- 
ment, a typical modern, thorough 


(and thoroughly practical) approach | 


is exemplified by Ford dynamom- 
eter equipment and procedures for| 
evaluating transient variables. 


Benjamin Brender, assistant man-} 


ager, dynamometer department, 
Ford engineering staff, pointed out 
that time-honored test procedures 
traditionally had provided a great 
deal of information about the en- 
gine operating under fairly constant 
conditions for sustained periods of 
time. 
* * 7 


Cars Seldom Operate 


At ‘Steady-State’ Conditions 
FORTUNATELY, however, few 
automobile engineg actually op- 

erate under such “ideal” conditions. 

Instead, they spend most of their 
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EFFECTIVE MASS FACTOR 
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Effective Mass Factor— | 


The Ford engineering staff uses this 
composite curve to account for rotational 
inertias in preliminary performance fore- 
casting. Data for the chart was obtained 
from a broad sampling of representa- 
tive modern automobiles. 

cd x * 
running time accelerating or decel- 
erating, at variable throttle open- 
ings, against reactive loads which 
vary considerably from the hypo- 
thetical “smooth, level road, with 
no wind.” 

Ford engineers are using some 
very advanced instrumentation, 
including a 36-channel oscillo- 
graph, to obtain records of these 
instantaneous or transient varia- 
bles—which are so important to 








Dow Corning Honored 


For Work in Silicones 


PHILADELPHIA.—Dow Corn- 
ing Corp., Midland, Mich., has 
received the 1955 Award for 
Chemical Engineering Achieve- 
ment. The award was made at a 
banquet here at which Dow Corn- 
ing was honored for its pioneer- 
ing work in the field of silicones. 


The company was selected for 
the award by an 84-man com- 
mittee of educators who head 
chemical engineering depart- 
ments at colleges and universi- 
ties accredited by the American 
Institute of Chemical Engineers 
and the Engineers Council for 
Professional Development. 





any study of acceleration per- 
formance. 


One dynamometer cell is equipped 
with an inertia flywheel, to simulate 
as closely as possible, the full-throt- 
tle acceleration rate with engine 
installed in a vehicle and operating 
under wide-open-throttle conditions. 
A chassis dynamometer setup with 
“inertia plates” also permits simu- 
lation of road operation of a com- 
plete vehicle. 


Another phase of inertia meas- 
urements in an up-to-date automo- 
tive engineering staff is the static 


Body Engineers Elect Grebe 


DETROIT. — Henry C. Grebe, 
Ford Motor Co. director of body 
engineering, has been elected presi- 
dent of the American Society of 
Body Engineers. Other officers in- 
clude: Carl Heden, vice-president; 
Leonard Buccellata, secretary; Ira 
treasurer; directors are 
I. Louis Carron, Russ Cooper, Har- 
Frank LeGrove, 
Roy Peckham and Wes Ravell. 





tests—which are used in conjunc- 
tion with computations, dynamom- 
eter testing, road testing, etc., to 
obtain a complete picture of vehicle 
performance characteristics. 

At the Ford engineering staff, 
Norman Cosner, section supervisor, 
technical data and evaluation, Dear- 
born test area, described the widely 
used “torsional pendulum” method 
for obtaining actual measurements 
on moments of inertia for various 
components ranging from engine 


radiator fans to gears, wheels and| 


tires. 
All this information concerning 
powertrain inertia effects, and the 


industry’s rapidly growing know- | 


how for evaluating its signifi- 
cance, promises to have far-reach- 
ing implications in automotive 
component design. 

One final example, as explained 


by Studebaker-Packard engineers | 
McFarland and Bopp, is the thought | 


that inertia- reduction considera- 
tions must play a part in future 
transmission design for improved 
vehicle performance and economy. 


Here’s the 


GRAN 


of all pneumatic tires 


In 1888 John Boyd Dunlop invented the first 
pneumatic tire. Since that’ time Dunlop has 
has never relinquished its leadership in the de- 
velopment of tire improvements which have 
brought greater economy, greater comfort and 
greater safety to motorists the world over. The 
New Dunlop Super Gold Cup Tire with MAX- 
GRIP Tread is the latest development of the 
longest pneumatic tire building experience in 


the industry. 


Here’s a new tire that is scientifically designed 
for both modern highway speeds and stop-go 
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| Conveyor Moves Scrap to Baler— 


Reaching the end of its underground journey from the presses, a scrap conveyor 
angles upward into the baler house at Chrysler's Mack Ave. body plan in Detroit. 
Commercial Contracting Corp., Detroit, is installing the automatic scrap conveyor 
system. A network of feeder conveyors delivers the scrap to two main conveyors, which 
lead to the automatic baling machines. A similar, but larger, system is being installed 
at Chrysler's Nine Mile Rd. body plant. 
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Here’s the newest 


grandson... 
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e DUNLOP 


SUPER GOLD CUP TIRE 





city driving. Smartly styled to enhance the 
beauty of today’s cars, Dunlop Super Gold Cup 
Tires feature radically new tread compounds 
for greater mileage... Nylon or Super High 
Tenacity Rayon cord construction... plus 
MAX-GRIP TREAD for safer car control. 

No wonder more motorists are changing over 
to Dunlop... the tires that give them greater 
riding comfort, more streamlined beauty and 
maximum safety. 

DUNLOP TIRE AND RUBBER CORPORATION 

Factory and Executive Offices: Buffalo 5, N.Y. 


DUNLOP TIRES 


FOR PASSENGER CARS, TRUCKS, FARM VEHICLES AND AIRCRAFT 


DUNLOP=-FOUNDERS OF THE PNEUMATIC TIRE INDUSTRY 


























Hydraulic Pumps Designed 
For Heavy-Duty Equipment 


The 3600 series of 150 horsepower, 
1,500 psi hydraulic pumps for heavy mobile 
and industrial equipment are engineered 
for installations where space is extremely 
limited and where adverse conditions 
exist. 


The pumps are said to deliver 65-90- 
110 gallons per minute at 1,200 r.p.m., 
depending on model. Speeds range to 
2,000 r.p.m.; pressures to 1,500 psi, and 
fluid horsepower to 150. Companion con- 
trol valves also have been designed for 
the high-volume series. Hydreco division, 
New York Air Brake Co., 1100 E. 222nd 
St., Cleveland 17, 0. 


Ff 


Manley Press Designed 
For 150-Ton Pressures 


for 1 to 22 bifilar-type and four zero-trace 
galvanometers. In addition, one bank of 
bifilar galvanometers (11) can be replaced 
with as many as 60 wound-coil galvan- 
ometers for recording on-off operations, 
it is claimed. General Electric Co., 


Schenectady 5, N. Y. 
=e 
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Transfer Machine Features 
Unique Vertical Angular Rail 


A compact segmented transfer machine 
that includes a vertical angular rail ar- 
rangement to avoid turnover operations, 
and utilize horizontal way units in the 
milling, drilling and tapping of a cast 
iron automotive engine intake manifold 
has been marketed. 

The seven-segment, 20-station, 54-foot- 
long machine produces 68 manifolds per 
hour at 80 percent efficiency, it is claimed. 
Snyder Tool & Engineering Co., 3400 E. 
Lafayette MO Detroit oe” Mich. 





Recommended for general press work, 
this Manley hydraulic press is designed 
for pressures up to 150 tons. The unit's 
hydraulic cylinder is of welded construc- 
tion, eliminating porosity of castings, it 
is claimed. 

This cylinder construction will permit 
rams to be made for various hydraulic 
travels, it is said. Ease of operation is 
said to be insured through an improved 
table mechanism, giving more accurate 
control for raising and lowering the table. 
Manley Division, American Chain & Cable 
Co., Inc., 929 Connecticut Ave., Bridge- 
port 2, Conn. 








Electric Motor Eliminates 


|Transmission, Driving Shaft 


A self-propelled electric motor wheel 
that combines an electric motor within 
a wheel to make a compact and integral 
driving unit has been announced. 

Operated on AC or DC current from 
either generator or battery, the Dever 
wheel is said to eliminate the transmissions, 
driving shafts and differentials now re- 
quired to turn wheels and rotating parts, 
saving weight and space and reducing 
operating costs. Licensor of the unit is 
Management Directions, Inc., 8681 Wil- 
shire Bivd., Beverly Hills, Calif. 
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Angular Centering Reel 


For Inclined Presses 


Sesco has introduced an angular cen- 
tering reel that offers lateral adjustment 
for angular feeding of coil stock on in- 
clined presses. The lateral adjustment is 
said to assure perfect alignment of the 
coil stock with the die. 


The entire reel is mounted on rails 
permitting lateral adjustment, which can 
be made by rotating a crank at the rear 
of the reel. The crank actuates a lead 
screw which, through a bronze nut, moves 
the entire reel into proper location. The 
crank can be operated by hand or motor- 
ized to suit users’ preference. Sesco, Inc., 
8881 Central Ave., Detroit 4, Mich. 

oe -@ 


22-Channel Oscillograph 
Available to Industry 


A 22-channel, automatic oscillograph, 
said to have more versatility than ever 
before available to industry, has been 
developed by General Electric's instrument 
department. 

One of the major reasons for the ver- 
satility of the oscillograph, designated the 
PM-21, is said to be the accommodation 








Automatic Conveyor Machine 
Handles Cleaning, Dipping 


The patented Cooper automatic convey- 
orized machine is said to give complete 
automation for metal cleaning and dip- 
Ping operations. Available in various 
sizes, the machine is also designed for 
rinsing, rustproofing and various prepara- 
tory and coating operations. 

Small parts are cleaned in baskets, 
which are conveyed from one tank to 
another, and large parts, such as heavy 
castings and motor blocks, are individually 
cleaned and conveyed through the vari- 
ous cleaning and rinsing stages. D. C. 
Cooper Co., 1467 S. Michigan Ave., Chi- 
cago 5, Wi. 
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Engineering and Production 
New Products 








Gravity, Magnetic Separation 
Combined in Filter Unit 


A combined magnetic separator and 
filter for separation of ferrous sludge and 
abrasives from coolants, developed by Del- 
park Corp., is said to have 85 to 90 per- 
cent more magnetic attraction and requires 
25 to 50 percent less floor space. 

The unit uses a new method of gravity 
flow and magnetic attraction. It is the 
only separator using gravity flow of liquids 
on top of the magnets, giving the benefit 
of both gravity and magnetic separation, 
it is claimed. Industrial Filtration Co., 
Dept. CM-305, Lebanon, Ind. 
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Multi-Switch Force Gauge 





carbides which cause rapid breakdown 
of chilled iron, Steeletts particles do not 
chip away upon contact, it is said. Wheel- 
abrator Corp., Mishawaka, Ind. 
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Electric Indicator Simplifies 
Swivel Table Adjustment 


To provide accurate control for grind- 
|ing close tolerance tapers, Norton Co. 
| has developed a Swivalign dual electric 
| indicator for measuring swivel table ad- 
| justments. 

The device, applicable to Norton cy- 
lindrical and universal grinding machines, 
is said to simplify the adjustment of swivel 
tables to correct errors in grinding exact 


tapers or to eliminate taper in straight 
work. Norton Co., Worcester 6, Mass. 
i ae 








Available in 11 Capacities 


A device for controlling mechanical | 
forces at various load points is the Dillon | 
multi-switch force gauge shown above. 
The unit may be ordered with only one} 
control or as many as four. | 

The device is available in 11 different | 
capacities, ranging from zero to 50; 
pounds. Dimensions vary between 4Y, | 
by 1 by 2% inches for the O to 10- 
pound model to 6%, by 2% by 4% 
inches for the O to 50,000-pound model. 
W. C. Dillon & Co., Inc., 14620 Keswick | 
St., Van Nuys, Calif. 





Palmgren Vise Features 
360-Degree Swivel Base 


Accurate setups at any angle can be 
made without use of clamps, wedges, or 
other makeshift methods with the Palm- 
gren No. 23B angle vise with swivel 
base, it is claimed. 

The unit has a 3-inch jaw width and 
opening, and 1%-inch jaw depth. It can 
be used with or without the 360-degree 
graduated swivel base, and can be set 
at any angle from O to 90 degrees in 
a vertical plane. Also can be used as 
an ordinary machine vise in the horizontal 
position. Chicago Tool & Engineering Co., 
8383 S$. Chicago Ave., Chicago 17, Ill. 

. “4 
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Blast Cleaning Abrasive 
Specially Heat Treated 


A steel grit blast cleaning abrasive of 
high-carbon electric arc furnace steel, for 
producing etched finishes, has been mar- 
keted. 

Known as Steeletts, this grit, specially 
treated to provide the toughness required 
for blast cleaning operations, is in the 
same hardness range as chilled iron 
abrasives, it is claimed. Free from brittle 








Metal Cleaning Unit Features 


‘Corkscrew,’ Uphill Action 


The Vibra-Degreaser, model MSS-321, 
is said to move small parts and chips 
in a “corkscrew,” circular uphill action, 
passing parts through a liquid immersion, 
liquid rinse and solvent. vapor zone. It 
then emits clean metal materials through 
an unload chute located 42 inches from 
ground level. 

It is claimed that the unit is capable 


| of cleaning up to 3,000 pounds of chips 


or metal parts per hour, while requiring 
floor space of no more than 5 by 5 feet. 


Fully automatic, the unit can be synchro- | 


nized to perform with conveyor and au- 
tomation systems. Manufacturers Process- 


ing Co., 1360 Hilton Rd., Detroit 20, Mich. 
* 





Starbore Carbide-Tip Tool 


Requires Less Drilling Time 


A Starbore carbide-tipped drill that 
produces precision holes at feeds up to 
60 inches per minute has been developed 
and marketed. Hole tolerances of 0.0002 
of an inch and surface finishes as smooth 
as 4-rms can be produced at feeds of 
15 inches per minute, it is claimed. 

The tool has a hollow circular molded 
carbide tip brazed to a tubular steel 
shank. Coolant directed under pressure 
to the cutting edges through the drill, 
flushes out chips through flutes along the 
shank. The hole through the drill is 
off-center to permit one of two or more 
balanced carbide cutting edges to produce 
a small pin during the cutting process, 
giving the advantages of an oil-flute drill 
and a trepanning tool, it is claimed. Star 
Cutter Co., 34500 Grand River Ave., 
Farmington, Mich. 


'To In-Stock Line 





















4-Way Valve Series Added 





The model 40 series four-way valves 
have been added to the Mar Vista in- 
stock line of solenoid operated pneumatic 
and hydraulic valves. 

Tube sizes from Y% to Y inches are- 
available. Other features are said to in- 
clude low current drain, continous duty 
operation, fast action, explosion proof, 
operating range of 0-5,000 psi, tempera- 
ture range from —65 to +275 degrees 








































































Fahrenheit, and flow rates up to 10 gpm. 
Mar Vista Engineering Co., 5420 W. 104th 
St., Los Angeles 45, Calif. 


Low-Cost Floor Armor 
Made of 14-Gauge Steel 


Gridsteel, a low-cost floor armor, is 
made of steel bars on edge, fastened 
together in an overall hexagonal pattern. 
It may be placed over any type of floor 
surface or incorporated with new flooring 
in new buildings, it is claimed. 

Gridsteel is usually supplied in a bar 
thickness of 14 gauge steel by %4 of an 
inch deep (available in other gauges 
and depths where desired). After it has 
been laid, its meshes can be filled with 
concrete or some type of mastic. Irving 
Subway Grating Co., Inc., Long Island 


City 1, N. Y. 
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GE Unveils AC Motor Lines 
In 1-5 Horsepower Range 


Two lines of enclosed, non-ventilated, 
fan-cooled motors have been announced 
by the small integral motor dept., General 
Electric Co., Fort Wayne, Ind. 

Designated as Standard Enclosed, above, 
and Severe Duty Enclosed, the AC motors, 
1-5 horsepower range, feature “keyhole” 
mounting for quick and easy installation. 
Both feature longer perma-numbered leads 
for use with time-saving wire nuts. 

ee, * 


Roller Bearings Equipped 
With Lubricating Holes 
SKF Industries, Inc., Philadelphia 32, Pa., 


has announced that all spherical roller 
bearings 240 mm (9.4488 inches) O. D. 
and larger will be equipped with lubri- 
cating holes in the outer ring. This de- 
sign is said to provide for more efficient 
“center” rather than “side” lubrication. 

The effect of having a flow of lubricant 
from the middle of the bearing toward 
the outside is to flush out old lubricant, 
and with it, any abrasive dust, dirt, 
moisture or other impurities, it is claimed. 
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Flatears Carry 132 Units . 


New System Steps Up 
Shipment of Frames 


(Continued from Page 21) 


ment program was climaxed by 
this radical improvement in the 
materials-handling phase of auto- 
mobile-frame shipping operations 
provides a striking example of 
how the competitive drive for 


efficiency extends to all segments | 


of the auto industry. 


'/The technique first was applied | 


to the long haul between A. O. 
Smith’s Granite City (Ill.) plant and 
the numerous assembly plants of 
its customers extending west to 
California and east to New York. 
More recently, horizontal loading 


has been developed for shipments} 


from the Milwaukee plants as well. 
* + * 


Special Hold-Down Devices 


MAKE the new system feasible 
from safety and frame-damage 
standpoints, special hold-down de- 
vices were developed and tested 
extensively. 

Each group of 22 frames is 
stacked horizontally and tied into 
a huge package. This entire 
bundle then can be placed on a 

equipped flatcar, thus 

loading the flatcar with 132 
frames in just six “bites” rather 
than one frame at a time as was 
the practice for vertical loading. 
The frame now rides flat, with 

spacers and tie-down provisions to 
minimize shifting in transit. Each 
bundle of frames is tied securely 
so that it cannot shift position un- 
der freight-car switching impacts. 

= * 7 


RETURNABLE  pin- carrying 
steel spacer at the rear of 
each frame horizontally locks ad- 
jacent frame sidebars and assists 
in stabilizing the stack of frames. 
At the front contact point of each 


Heat, Chemicals 
Resisted by New 


Plastic Laminate 


EW YORK.—Development of a 

new fluorocarbon plastic lam- 
inate with high temperature and 
extreme chemical resistance is an- 
nounced by M. W. Kellogg Co. 

The new laminate, consisting 
of a thin (10 to 12 mils) continu- 
ous layer of KEL-F Plastic on 
glass cloth, reportedly can be ad- 
hesive-bonded to almost any con- 
toured surface. 

Vessels ranging from rectangular 
plating tanks to complex reactors, 
involving flanged pipe connections 
and dished heads, have been lined 
throughout with the material. 

* * * 

CONOMYWISE, Kellogg says, 

it has been found that this 
-KEL-F Plastic laminate installed 
©n carbon steel is more than com- 
petitive with many alloy metals. 

Still lower material costs are 
expected for a lighter-gauge lam- 
inate designed for applications 
requiring the special antisticking 
qualities of this fluorocarbon 
plastic. 

A Kellogg spokesman said that 
development of this material gives 
designers a new lining for tanks, 
vessels, reactors, drums, pails, pipe, 
chutes, hoppers, fume hoods and 
ducts. 

” x * 

eee applications envisioned 

include surfacing for labora- 
tory bench tops, chemical-plant 
floors, foundry parting boards, con- 
* crete forms, conveyor belting, resin- 
casting forms and foam-rubber 
_ molds. 
' It also is expected that, as sur- 
_ facing, the laminate will broaden 
' considerably the effective applica- 
| tion range of reinforced plastic or 
_ honeycomb structures. 
Techniques for installing KEL-F 
_ Plastic laminate have been devel- 
oped by Kellogg. The basic steps 
include: (1) Cleaning and roughen- 
ing the surface to which the lam- 
inate is to be cemented; (2) cutting 
and fitting the laminate; (3) apply- 
ing adhesive to both laminate and 
supporting surfaces; (4) holding 
the laminate in place until the ad- 
hesive sets; (5) sealing the seams, 
and (6) testing electrically for the 
Presence of pinholes and incom- 
plete seams. 
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frame, a permanently attached 
| steeple-headed rivet further aids in 
aligning frames in the pile. 


The frames are securely an- 
chored to the flatcar deck by a 
steel fixture extending laterally 
across each pair of bundles. | 
These beams are held against the 
tops of the two bundles by six 
long tie-down rods fitted with 
turnbuckles for tightening. 

Two such rods extend from each ‘ 
side of the flatcar to the corners| } 


of the hold-down fixture. In addi-| ® 
tion, two tie-down rods attach to| Horizontal Frame Stacking— 


between each two adjacent bundles | 132, Handling time and costs are-reduced, since frames are loaded 


* * 
= * * *@ * * 








the center of the hold-down fixture When frames are stacked horizontally, freight-car capacity is increased from 84 to 


of frames. car in 22-frame “bundles,” instead of one at a time as for vertical loading. 


29 


simulated freight-yard conditions 
would be the most realistic type 
of test. 

Tie-down loads were determined 
on the basis of the static crushing 
strength of the frame sidebar sec- 
tions (7,000 pounds), dead load on 
the bottom frame due to the weight 
of those above it, and the expected 
dynamic vertical loads during ship- 
ment. 

From high-speed motion pictures 
taken of impact tests, and inspec- 
tion of frame damage resulting 
from impact trials, it was deter- 
mined that bottom frames in the 

.| Stacks were most susceptible to 
damage as a consequence of high 


shear loads. 
aa * = 


; a tests showed that a tapered- 
head rivet at the front stack- 

ing location would permit trans- 
mission of expected shear loads at 
a 10-m.p.h. impact between bottom 


t 
6 Vt» frames without tearing flange holes 


or crushing siderails, provided the 
frames were held down securely. 
Another consideration was that 
tightening of rods had to be done 
by a man turning a threaded 
turnbuckle in cramped quarters. 
Special open-end ratchet 


onto the railroad 


Withstands Impact Tests |stand flatcar switching speeds in| are incurred in normal railroad- | wrenches are provided for this 
MPACT tests have been con-| excess of 10 miles per hour without| car switching operations, it was purpose. 
ducted to demonstrate that this| damage to frames or equipment. decided that actual “impacting” Four thousand pounds at center 
type of loading system will with-' Since the most severe forces | or ramming of loaded flatcars in (Continued on Page 35, Col. 1) 
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Cratbioht ICKER$. PUMPS 


WER STEERING 


FOR PO 


Vickers advance-minded engineering and production “know-how” score 
again. Pulley-driven from the engine crankshaft, a new Vickers Vane 
Type Pump provides hydraulic power for steering Ford Motor Company's 
luxurious Continental Mark Il. The Series VT26 unit is a compact pump 
design . . . saves space, saves weight . . . has the time-proved Vickers 
Pump advantages of exceptional dependability, long life, high efficiency 
and quiet operation. 


VICKERS INCORPORATED 


DIVISION OF SPERRY RAND CORPORATION 


1532 OAKMAN BLVD. e DETROIT 32, MICH. 
7335 


ENGINEERS AND BUILDERS OF OIL HYDRAULIC 


more MickERs. 


Vane Type Pumps 
than all other 
makes combined 
are used for 
hydraulic 

power steering 


EQUIPMENT SINCE 1921 

















CRANE—The “Little Oscar" Star hydro- 
lift crane is 54 inches high, weighs 207 
pounds, and has a rated capacity of 1,000 
pounds. Load carrying wheels have fixed 
axles to provide positive tracking when 
moving the crane, and the steering end 
is equipped with two swivel casters. 
Highest boom height is 88 inches, and the 
lowest is 28 inches. Star Machine & Tool 
Co., Minneapolis 14, Minn. 

7 eS oe 


Portamatic Pacer 
Designed for Welders 


The Portamatic Pacer, an attach-|’ 


ment for semiautomatic welders, 
has been developed by Carlson Mfg. 
Co., 195 W. Carson, Pittsburgh 19. 

The company claims the new ma- 
chine assures smoother welds with 
a minimum of distortion at speeds 
up to five times faster than by con- 
ventional methods. 

+ * * 


Heavy-Gauge Parts Pans 
Offered by Pfister 

Heavy-gauge steel parts pans, 
designed to replace more fragile 
units, are offered by A. O. Pfister 
Co., 25000 Lakeland Blvd., Cleve- 
land 32, O. 

In addition to parts storage, the 
pans can be used for washing, proc- 
essing and degreasing. 


* * * 





PISTON RING —The Hastings Beveled 
Chrome-Vent piston rings are said to have 
on exclusive, patented bevel feature that 
enables them to seat three to four times 
faster than conventional chrome rings. 
The beveled design is used on both top 
and bottom rails of the oil ring. Being 
beveled, the rails make fineline contact 
with the cylinder wall, thereby reducing 
the wear-in area for much faster break-in, 
it is claimed. While eliminating slow seat- 
ing, the ring is said to maintain all the 
long-life advantages of chrome. Hastings 
Mfg. Co., Hastings, Mich. 

we 


Allen Electric Offers Manual 
On Modern Engine Tuneup 


An illustrated manual containing 
information on the servicing of 12- 
volt electrical systems in cars, 
trucks and tractors, and details on 
the use of latest testing and servic- 
ing equipment necessary in modern 
engine tune-up, is now available. 

The book has 84 diagrams and 
covers regulators, generators, start- 
ers, batteries, ignition circuit, dis- 
tributors, fuel systems and carbure- 
tors, Power-Tune procedure and 
electrical system diagnosis. For 
information on the manual, write 
the Allen Electric and Equipment 
Co., 2101 N. Pitcher St., Kalamazoo, 
Mich. 


Universal Exhaust Adaptors 
Offered by Ammerman 


A universal connector and tail- 
pipe adaptors to fit dual exhausts 
to garage underfloor exhaust sys- 
tems has been marketed by C. L. 
Ammerman Co., 110 N. Second St., 
Minneapolis 1, Minn. 

The firm said the adaptors are 
interchangeable with a twist of the 
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wrist and fit every current auto|ter of %”, without the removal of 


exhaust outlet. 
a * * 


Warehouse Merchandiser 


Aimed ai Tire Retailers 


A tire warehouse-merchandiser 
has been marketed by the inter- 
national equipment division of 
Morrison Railway Supply Corp., 
Rand Blidg., Buffalo, N. Y. 

The merchandiser comes in two 
sizes, one holding 108 tires and 
the other 72. 


* * * 


REPLACEABLE INDICATING TUBE 
CONTAINS CARBON MONOXIDE 

SENSITIVE CHEMICAL WHICH ns, 
TURNS BROWNISH-GRAY WHEN 
CO PASSES THROUGH TUSE 


> 


i 





CO DETECTOR — The Monoxor tester 
shows the presence of carbon monoxide 
concentration, even as low as 40 parts 
CO per million parts air, it is claimed. 
The tester comprises a replaceable indi- 
cating tube and an aspirator pump with 
connector for holding the indicator tube 
during the test. The glass indicating tube 


tive chemical which turns brownish-gray 
when carbon monoxide passes through the 
tube, it is said. Bacharach Industrial 
Instrument Co., 7301 Penn Ave., Pittsburgh 
8, Pa. 


* * x 


Lubriplate Introduces 





2-C Outboard Motor Oil 


Lubriplate 2-C outboard motor 
oil, an oil formulated specifically 
for use in two-cycle engines that 
are lubricated by mixing motor oil 
with gasoline, is currently being 
introduced to outboard motor oper- 


ators by the Lubriplate division, | 


Fiske Bros. Refining Co., Newark, 
N. J. 

2-C Outboard Motor Oil is spe- 
cially processed to burn completely, 
thus minimizing the carbon depos- 
its on spark plugs and other inter- 


nal parts and ensuring faster, surer | 


starts, it is claimed. 


- * * 






- 


SAFETY BRAKE — The Safety Brake is 
said to assure positive braking power 
under any conditions when regular hy- 
draulic systems fail. The’ unit functions 
by dividing the brake system into two 
sections. The damaged section is sealed 
off leaving the other section in perfect 
working condition, assuring either front 
or rear wheel brakes, it is claimed. Safety 


Brake Corp., 1800 S. Broadway, Oklahoma | 


City, Okla. 
* ” * 


Torit Hikes Horsepower 


Horsepower has been boosted 
from one-half to three-quarters 
which is designed to deliver better 
performance for the Model 64 dust 
collector, according to Torit Mfg. 


Co., St. Paul, Minn. It can be used |’ 
with double-end pedestal grinders | 


having wheels up to 10 inches in 


contains a yellow carbon monoxide sensi- | 





the wheel or tire, has been intro- 
duced. The T. T. Plug is made of 
rubber and is introduced into the 
puncture hole by means of a spe- 
cial tool serving at the same time 
as a gun to supply the vulcanizing 
paste. Remaco, Inc., 11 Park Place, 
New York 7, N. Y. 


* * * 


Hydraulic Brake Fluid 


An improved, heavy-duty hydrau- 
lic brake fluid, and special high- 
temperature synthetic rubber seals 
with new lip expanders for wheel 
cylinders have been announced by 
Moraine products division of Gen- 
eral Motors, Dayton, O. The prod- 
ucts are original equipment on 1956 
model General Motors cars and 
trucks. 

> + + 


Two-Tone Fabric Developed 


The creation of an auto seat cover 
fabric featuring a two-tone effect 
has been developed by Interchemi- 
cal Corp., 67 W. Forty-fourth St., 
New York 36, N. Y. The fabric is 
available in nine colorings. 


* * * 





TRANSMISSION DOLLY Hydraulic 
controls move the 13 by 14-inch sliding 
transmission platform forward at any de- 
sired angle, independent of the dolly 
| frame, to align accurately for inserting 
spline, it is claimed. Position lock holds 
dolly to the floor when removing or 
installing transmission. The dolly is 
equipped with portable hydraulic jack, 
plus a hand wheel for adjusting the tilt 
of the platform. Cam Tool Co., 11 Rand- 
wick Ave., Oakland 11, Calif. 

* * * 


| 2-Year Warranty Announced 


For C &C Battery Chargers 


C & C Fast Chargers now are 
| being sold with a two-year war- 
ranty, according to the manufac- 
turer, McColpin-Christie Corp., Los 
Angeles. 

| The warranty will apply to all 6 
and 12-volt models in the C & C 
line. Also covered by the warranty 
is the C & C Chargalyzer, which 
| combines a 10-second “cell balance” 
| test system with a fast charger. 

7 * * 





| Glass Scratches Removed 
By Dual-Action Sander 


} 


A sander that is said to be ideal 
for working fiberglass and remov- 
ing scratches in windshields has 
been marketed. 

Called the model DA Easy Dual- 
| Action, the unit weighs approxi- 
| mately three pounds. Literature on 
| the sander may be obtained from 





Detroit Surfacing Machine Co., 1333 
| 
| 


| 


e4 


E. Eight Mile Rd., Detroit 20, Mich. 


> * * 
oS. 
‘¥ 






RADIAL RUN-OUT GAUGE—The Hickok 


diameter, single spindle disc grind-| radial run-out gauge is designed to help 


ers or senders up to 18-inch diam- determine the amount of out-of-roundness 
eters, tool and cutter grinders, | (measured difference between a high and 
polishing and buffing wheels, sur-/|low point) of a tire and wheel assembly 
face grinders and lathe operations | which may cause thumping, bumping or 
involving cutting or grinding that| vibration, it is claimed. The gauge also 
create dust, Torit said. |is said to test for wobbly wheels and 
* * * lateral run-out. Hickok Electrical Instrument 
° . ° | Co., 10620 Dupont Ave., Cleveland 8, O. 
en aoe ene ron | wan ere 
cold vulcanizing tubeless tire | . ° 
repair unit, said to permit perma- Chemical Stripper 
nent repair of punctures of car and | A chemical stripper for insulated 
truck tubeless tires up to a diame-' wire has been developed by Chem- 


clean Products Corp., 610 Warren 
St., Brooklyn, N. Y. When insulated 
wire is dipped in the chemical, the 
insulation can be wiped off, the 
company says. 

* 





TINY TOT'S SEAT—The Tot Traveler 
features an extension that locks it between 
the seat and the backrest in an auto, and 
a booster seat with hook-over arms and 
safety belt to double as a car seat for a 
child. The adaptation of the booster seat 
permits its use on a chair in the home, 
restaurant and other public places, and 


fies oil three ways: Mechanically, 
chemically and magnetically. 


* * * 


Hydraulic Jack Oil 

Blackhawk Mfg. Co., Milwaukee 
46, Wis., has announced the devel- 
opment of a hydraulic jack oil 
which contains a formula of addi- 
tives which Blackhaw said will 
prevent rust due to moisture, im- 
prove lubricity and stop sludge 
formation. The oil is called RLS 
and has, the company said, a 
pourpoint of 65 degrees below zero. 
It is available in quart, gallon and 
five-gallon cans and 30 and 55-gallon 
drums. 

+ * * 


Replacement Offered 


For Friction Tape 


A new black cloth tape designed 
to replace friction tape has been 
announced by Permacel Tape Corp., 
Highway 25, New Brunswick, N. J. 

Permacel claims that its new 
tape, Permacel 64, sticks better to 
application surfaces and its own 
backing than does friction -tape, 
and averages twice the insulating 
resistance. 


STREAK & ; 


BiUE 


then as a baby auto seat, it is claimed. | 


Dennis Mitchell Industries, 4424 Paul St.,| 7 


Philadelphia 24, Pa. 
* * * 


Paste Wax for New Cars 
Added to DuPont ‘7’ Line 


A wax for new cars, said to clean, 
wax, and glaze in one application, 
is the latest addition to the DuPont 
“7” line. 

DuPont “7” New Car wax, a 
triple-action paste wax that is wiped 
on and off without rubbing, con- 
tains a cleaning agent as well as 
silicones to produce a highly lus- 
trous glaze, it is claimed. 

. *~ * 





CAMBER WRENCHES — The No. 1612 
crowfoot, with a 1 13/32-inch head open- 
ing, is said to fit the octagon flats of the 
upper control arm bushing of all 1956 
Chrysler Corp. cars, with the exception of 
the Estate Wagon, Imperial and heavy- 
duty suspension equipped cars. The No. | 
1614 crowfoot is designed to service the 
balance of the 1956 models that are 
equipped with upper control arms 1 
inches across the octagon flats. Both 
wrenches are made to use '-inch square 
drive socket attachments. Bonney Forge & 
Tool Works, Allentown, Pa. 

* * * 


Strip-Type Paint Remover 
Offered by Martin-Senour 


A strip-type paint remover for 
use on lacquer or enamel finishes 
and undercoats of cars and trucks 
has been introduced by Martin- 
Senour Paint Co., 2520 S. Quarry 
St., Chicago, Ill. 





Called Paint-Blitz, the noninflam- 
mable remover is applied with brush 
or spray and can be flushed off 
with water, the company says. 

x * 


Fresh Air ‘On Tap’ 


Panama-Beaver has introduced 
an aerosol air freshener called Air- 
Sweep. The firm said that one spray 
freshens the air and leaves a pleas- 
ant fragrance that quickly disap- 
pears and may be used in any 
room where people work or gather. 
Further information may be ob- 
tained from Panama-Beaver, 2633 
Touhy Ave., Chicago 45, IIl. 


* * * 
Bronze Filter Cartridge 
Offered by Almquist 
An “Electric-Bronze” filter cart- 
ridge has been marketed by Alm- 
quist Engineering Co., Milford, Pa. 
Almquist says the cartridge puri- 





spring tension 
Fae 1) 


Pe MUIe LPL e 
time 





POINT SET DISPLAY—Bive Streak pre- 
assembled point sets are now available 
with a silk-screened counter display board 
designed to boost jobber counter sales. 
The point sets are said to feoture a beryl- 
lium copper shunt, 55.4 percent more con- 
tact area, a stainless steel spring, and 
high-amperage tungsten. Standard Motor 
Products, Inc., 37-18 Northern Bivd., Long 
Island City 1, N. Y. 

— aa 


IVO Counter Line Expanded 


The 280ERS and F280ERS series 
have been added to the line of IVO 
counting devices by Presin Co., 
803 N. Fairfax Ave., Los Angeles 
46, Calif. 


* * x 


Bishman Recommends 


E-Z Off for Tubeless 


Bishman Mfg. Co., Osseo, Minn., 
has recommended its product, E-Z 
Off rim compound, for use on the 
rims of tubeless tires. 

Bishman said that where the rim 
is exposed to water, salt and other 
corrosive compounds, E-Z Off pro- 
tects it against rust. Thus, said the 
company, it is easier to break the 
beads on a tubeless tire without 
damage to air seals. 


* * * 
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ee te tk Tag Mle iS 


Witter 
FLEXIBLE 
ABRASIVE STONES 


ABRASIVE STONES—tThe Miller flexible 
abrasive stones are said to be ideal for 
dressing contact points and commutators 
on many kinds of apparatus. Said to be 
oil and waterproof, the stones are avail- 
able in an automatic display carton con- 
taining 12 plastic tubes; each tube holding 
12 stones. L. B. Miller Co., 394-6 State St., 
Stamford, Conn. 
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(Continued from Page 21) 


who has had a hand in advance 
vehicle planning. 

In a sense, the forecasting pro- 
cedure is as much an art as a SCi- 
ence. The validity of results hinges 
on individual judgments as engi- | 
neers match the “car we may build 
three years hence” against the one 
they think competition might offer 
in the same market period. 

These paper-races are staged in 
a different atmosphere from that 
of the public road-race track or 
private proving ground speed strip. 
Nevertheless, they are in deadly 
earnest—and for higher stakes than 
any offered as stock car competi- 
tion prizes. 

“Equal” 





performance is _ neces- 


| sary for public acceptance, 


and 
superlative performance may be the 
key to spectacular progress in mar- 
ket penetration. There’s ample 
proof that performance capabilities 
rank second only to styling appeal 
as a factor in buyer appeal. And 
exceptional performance that gives 
one company an edge over its com- 
petitors can be used as a promo- 
tional lever to ring up sales gains. 


Sales competition being what it 
is nowadays, it no longer is suffi- 
cient to have a forecast of break- 
away and passing acceleration, hill 
climbing ability, coast performance, 
top speed and fuel economy for 
your own future products. 


To assure yourself of being 


AUTOMOTIVE NEWS, FEBRUARY 27, 1956 


“competitive” or superior in these 
important categories of perform- 
ance, it is necessary to prepare 
the best possible estimates of 
what “the other fellow’s” car may 
be able to do—for comparison 
with your own vehicle in the 
early stages of advance planning. 

Such performance analysis pro- 
jections are hampered by the lack 
of final design information for fu- 
ture products of either your own 
company or the competitive organ- 
izations. Still, when the cars finally 
do become a reality and are sub- 
jected to actual road trials, it is 


ured data conforms with the fore- 
casts. 


is accurate, over-all accuracy of 
performance projections often 
comes within 2 or 3 percent of ac- 
tual measured figures. And, at 
Chrysler, performance analysts no 





amazing how accurately the meas-| 


A Ford engineer tells me that, if | 
data going into the computations | 


doubt were gratified to note that 
the recently announced Plymouth 
Fury attains a top speed of 124.3 
miles per hour—-which checks tol- 
erably well with the predicted fig- 


ure of 125 mph. 
*~ * * 


Photograph Mixup 


In Last Week’s Column 


fRapeces wrong photo inadvertently 
was used with last week’s col- 
item on automotive turbine 
alloy develop- 
ments. Here is 
the correct pic- 
ture for Donald 
N. Frey, associ- 
ate director, sci- 
entific laboratory, 
Ford engineering 
staff. Last week’s 
cut actually was 
that for Julian J. 
Frey, assistant 
. vice - president, 
D. N. Frey sales, Ethyl Corp. 
Our apologies to both gentlemen. 


umn 














New Detector 
Spots Defects 
In Wire Rope 


CLEVELAND. — American Steel 
& Wire, a division of U. S. Steel 
Corp., has announced that it is 
using automatic inspection equip- 
ment in the New Haven (Conn.) 
and Trenton (N. J.) plants to de- 
tect flaws in wire rope products. 

The company said the equipment 
can detect a defective single wire 
indiscernible to the naked eye in 
upwards of 222 wires strander to- 
gether. 

The principle of the detector is 
creation of a magnetic field by a 
constant power source in the core 
of a sensing coil. It was said that 
any irregularities in the wire rope 
change the density of this mag- 
netic field. 

These defects are calibrated as 
output signals which are in excess 
of a predetermined range. 








New Passenger Car Registrations, 12 Months’ Total, 1955-1954 
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“The information contained in this report has been compiled from official state documents. Every reason- 
able precaution has been exercised to insure accuracy of this report to the extent of the registrations 
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received and tabulated at the time the report is published. R. L. Polk & Co. cannot assume any liability 
by reason of inaccuracies or omissions.’’—R. L. 








31% increase in retail sales... 


A PROGRESS AND PROFIT 


By Hickman Price, Jr., Vice-president in charge of sales 


In mid-1955, we told you of the encouraging 
results which Willys dealers and Willys Motors 
were achieving, under the new policy of concen- 
trating on sales of the specialized and exclusive 
‘Jeep’ family of 4-wheel drive vehicles. 





Since that date, results have beén even more satisfactory both to Willys 
dealers and to the Factory. 


This report will bring those results up to date. 


An Increase of 31% in Retail Sales 


U.S. retail deliveries of Willys utility vehicles during calendar year 1955 
were 31% greater than in 1954. Because this gain was the result of sound 
selling to meet actual consumer needs, not frenzied wheeling and dealing 
price merchandising, it resulted in a marked increase in the profits of Willys 
dealers. In fact, in the case of some “dual” dealers, profits from ‘Jeep’ vehicle 
sales supported losses on passenger car operations of other makes. 


Export business continued at a high level. Throughout the world, 4-Wheel- 
Drive ‘Jeep’ vehicles are making important contributions to industry, agri- 
culture, commerce, and public service. Willys continues as the third largest 
exporter of commercial vehicles. 


New Vehicles have Expanded the Market Potential 


Two new vehicles, recently introduced, have expanded the market potential 


for Willys dealers: 


1. The new model CJ-6 Universal ‘Jeep’ gives prospects on the farm, in in- 
dustry and in public service a choice of three Universal ‘Jeep’ models: 


a. The standard Universal ‘Jeep’ (Model CJ-3B) ...time-tested and 


performance-proved, and identifiable on sight the world over. 


b. Model CJ-5 Universal ‘Jeep’, newer and more rugged than its 
predecessor. 


Willys dealers enjoyed onof 


Factory showegul 
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e. The newest model CJ-6, a larger Universal ‘Jeep’, with a longer 
wheel base, 50% more cargo area and a payload capacity of up to 
1,500 pounds. This new model has all the famous features of the 
standard 4-Wheel-Drive Universal ‘Jeep’. Willys dealers have found 
it another new selling tool to offer ‘Jeep’ prospects who need a cargo 
area larger than that of the standard ‘Jeep’ but not as big as that of 


the 4-Wheel-Drive ‘Jeep’ Truck. 


2. The 2-Wheel-Drive ‘Jeep’ Dispatcher, which was born to cut today’s high 
delivery costs, and does just that. It was designed for sale to business-men 
whose profits depend on low-cost efficient delivery service, especially in 
metropolitan markets. The 2-Wheel-Drive ‘Jeep’ Dispatcher sets a new 
standard of performance for get-up-and-go, fuel economy, low-cost mainte- 
nance, maneuverability in traffic, and ease of parking on crowded city streets. 
It opens up a whole new market to franchised ‘Jeep’ dealers. Every merchant 
—especially in and around cities—is a prime prospect. 


712 New Dealers Joined the Willys Team 


In the 1955 calendar year, 712 new dealers joined the Willys dealer organi- 


zation. Our files contain statements from many of these dealers relating what . 


the ‘Jeep’ franchise meant to their 1955 profit picture. 


Many of these new dealers spread their overhead by adding the ‘Jeep’ fran- 
chise to their existing line. With a small additional investment, they were 
able to make greater profits from their investment in facilities and in their 
Service and Sales Departments. 


Gross Profit Comparisons by Dual Dealers 


Dealers who added the ‘Jeep’ franchise to their present line were amazed 
when they sat down to compare the average gross profit per sale on ‘Jeep’ 
family vehicles with that of their passenger car line. In most cases, after the 
final wash-out, sales of ‘Jeep’ family vehicles resulted in much larger retained 
gross profits because: 
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ubstantial profits... 


dealers added... 


REPORT FROM WILLYS 


a. Willys dealers have no wheeling and dealing competition down 
the street. 


b. Used ‘Jeep’ vehicle resale value is far greater than that of most 
vehicles. For example, two year old Universal ‘Jeeps’ sell for 90.2% 
of factory list price. 


c. 49.8% of ‘Jeep’ vehicle retail sales are clean deals. 


d. Many ‘Jeep’ vehicle sales include substantial additional profits 
from the sale of special equipment, either at the time of original sale, 
or months later, when owners have new jobs to do. 


Willys Dealers Enjoyed One of Their Best Profit Years 


Along with increased vehicle volume, Willys dealers enjoyed a higher than 
ever volume of specialized equipment sales at excellent gross profit margins. 


Even with the increased volume, 49.8% of all ‘Jeep’ vehicle sales were clean 
deals. 


As a result, Willys dealers reported excellent profits. This is a notable 
exception in a year when so many volume dealers found that, after the wash- 
out, they had made little or no profit. 


The Factory Showed a Substantial Profit 


Things are happening at Willys...there’s an exciting feeling in the air... 
it’s a Company on the move...the latest audited figures show Willys operat- 
ing at a substantial profit. 


Increased Advertising and Merchandising Support 


In more than 50 magazines, factory-paid advertising, month in and month 
out, is beaming specific messages about specialized work applications to 27 
classes of potential users of ‘Jeep’ vehicles, from contractors to fruit growers. 


‘Jeep’ vehicle sales have also been supported by extensive local advertising, 
in several thousand newspapers, and by spot radio and television. 


Dealers in increasing numbers are taking advantage of a complete direct 
mail program, new merchandising and equipment manuals, pin-pointed 
promotional literature, vehicle merchandising kits, and an extensive array 
of other selling aids. 


The 1956 Outlook Promises Further Sales Increases 


Willys 1956 sales and advertising budgets are based on a further increase 
in sales of ‘Jeep’ vehicles during 1956. 


We congratulate Willys dealers on their accomplishments of 1955. We 
pledge them increased Factory support for 1956 to help them maintain and 
extend Willys leadership in its specializéd field. 


And to those automotive dealers who are wondering how they can produce 
a satisfactory return on their investment, and who are located where ‘Jeep’ 
family vehicles do not have complete representation, we extend a cordial 
invitation to get the facts about the Willys franchise—either as a substitute 
for—or possibly an addition to—their present line. Each open point offers 
a substantial future to the right man. 


For complete information write to: Dealer Development Department, Willys 


bowie ee 


WILLYS MOTORS, INC. 


Motors, Inc., Toledo 1, Ohio. 
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WILLYS ... the company on the move! 
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(8) 4-dr., $1,825. °55 Two-ten (6) sta- 
tion wagon, $1,580; 2-dr., $1,320, $1,200; 
Two-ten (8) 4-dr., $1,400*%; Bel Air (6) 
4-dr., $1,435; One-fifty (6) 2-dr., $1,065. 
'54 Two-ten 2-dr., $880, $750; One-fifty 
4-dr., $725. '53 Bel Air 4-dr., $800*; 
Two-ten 4-dr., $780, $760*, $740; 2-dr., 
$760; One-fifty 2-dr., $700, $590, $510; 
club coupe, $560, $480; Business coupe, 
$430. °52 SL Deluxe 4-dr., $520; 2-dr., 
$360; %-ton pickup, $500. '51 SL Deluxe 
| 2-dr., $410. ‘50 %-ton Delivery, $200, 
$130; %-ton panel, $140. 
| CHRYSLER — '53 Windsor 4-dr., $950", 
$770* (ps). '51 NY Newport, $370*. 
DeSOTO—’53 Fire Dome (8) 4-dr., $825* 
(ps). ; 
| DODGE 53 Coronet Diplomat, $690*; 
2-dr., $500*. °49 Meadowbrook 4-dr., 
| $190. 
ie ey 3 | FORD—’'56 Fairlane (8) Crown Victoria, 
Ba $2,385* (ps): conv., §$2,260*; Country 
sedan, $2,210*; Parklane station wagon, | 
Hudson Honors Wilhelmi— $2,200*. °54 Custom (8) 4-dr., $1,040: 
Custom (6) 2-dr., $890. '53 Custom (8) | 
John Wilhelmi sr., right, Douglas Hud- 4-dr., $730*; 2-dr., $600; Custom (6) 
_ ‘ “-dr., $570. '52 Crest (8) Victoria, $685*, 
son Motors, Louisville, receives award as $680: Custom (8) 2-dr., $650; Main (8) 
Hudson “Dealer of the Month" from E. 2-dr., $380; Main (6) 4-dr., $380; 2-dr., 
ad : $340. °51 Custom (+8) station wagon, 
J. Carroll, Hudson Cincinnati zone man- Bias; Delase (8) 4-09, $410; 1%-ton 
ager. Wilhelmi is currently celebrating rack, $300. '50 Custom (8) 4-dr., $220; 
: : station wagon, $190; Deluxe (8) 2-dr., | 
his 34th year as a Hudson dealer in the $186 
same location. HUDSON—’54 Super Wasp 4-dr., $610. 

















*According to Webster: To 
show an easier or shorter 
process or method. 
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FORT STEUBEN AUTOMO- 
TIVE PARTS BINS are the 
most versatile storage units ever 
assembled. Model illustrated has 
a total of 61 openings, and 12 
drawers. The drawers have drop 
handles, label holders, and are 
furnished with drop-in dividers. 


ing the range of utility. Models 
available in many variations up 
to 108 drawer capacity. Over- 
all dimensions of all models is 
standardized at 36” wide by 12” 
deep by 84” high. Call or wire 
collect for free catalogue or 
engineering service relative to 

The adjustable shelf dividers your storage needs. ADDRESS 
snap in or out, further increas- DEPT. AN-1 


; AVAILABLE AT LEADING DISTRIBUTORS EVERYWHERE 





Tiapeeslll 
art 
; METAL PRODUCTS COMPANY 
Follansbee. W. Virginia * Phone Follansbee W.Va. 522 


| WILLYS 


Used-Car Auction Prices 


(Continued from Page 16) 


MERCURY—’51 4-dr., $320. 


NASH—’'52 Ambassador 4-dr., 
Rambler conv., $150. 


OLDSMOBILE—'56 (88) Holiday, $2,525*. 
"55 (98) Holiday, $2,060* (ps). '53 (88) 
Super 2-dr., $1,120* (ps); (98) 4-dr., 
$1,000*. °49 (88) 4-dr., $210*. 

PACKARD—’52 (400) 4-dr., $685*. ‘51 
Clipper 4-dr., $180*; (200) 2-dr., $290*. 


PLYMOUTH—’'53 Cranbrook station wagon, 
$890; 4-dr., $360. °50 Special Deluxe 
4-dr., $260; Deluxe club coupe, $200. 

PONTIAC—'56 Star Chief (8) Catalina, 
$2,580* (ps). °54 Star Chief (8) 4-dr., 
$1,250*. '53 Chieftain (8) 4-dr., $790*. 
52 Chieftain (8) 4-dr., $550*. 50 Silver 
Streak (8) 4-dr., $280*; Silver Streak 
(6) 2-dr., $230. 


STU DEBAKER—’'53 Champion 4-dr., $475. 


"52 sta- 
$240. 


$515*. °50 


'53 station wagon, $410. 
tion wagon, $420. '48 Jeepster, 


FT. WAYNE, IND. 


(Carl Marker’s Auto Auction. Sale every 
Tuesday. Prices are for sale of Feb. 14.) 
(Bidders were very anxious to pur- 
chase clean autos, even at high prices. 
Sold 87 cars out of 111 offerings.) 
BUICK—’'56 RM 4-dr., $2,935* (ps). 54 
Special 4-dr., $1,545*; 2-dr., $1,490. °50 
RM 2-dr., $290*; Special 2-dr., $225. 
CADILLAC—'55 (62) conv., $3,995* (ps). 
"54 (62) 2-dr., $2,500* ‘ps). °53 (62) 
2-dr., $1,725* (ps). ’51 (62) 2-dr., $750*. 
"50 (62) 2-dr., $660*. 
CHEVROLET—'56 Two-ten (8) $2,- 
050*; station wagon, $1,875. °55 Two- 
ten (8) 2-dr., $1,730*; station wagon, 
$1,535. '54 Two-ten 2-dr., $975*, $770; 
4-dr., $725, $690. °52 SL Deluxe station 
wagon, $880; Bel Air, $545; 2-dr., $570, 


2-dr., 


$270; FL Deluxe 2-dr., $510, $435. °51 
SL Deluxe 2-dr., $295. ‘50 SL Deluxe 
2-dr., $295. 

CHRYSLER—’52 NY 2-dr., $730*. ‘51 
Windsor 2-dr., $500*. 

DeSOTO—’'53 Custom 2-dr., $570. ’52 Fire 
Dome (8) sedan, $425*. ’°50 Custom 2- 
dr., $205. 

DODGE—’53 Coronet 2-dr., $635*, $575. 

FORD—’'56 Fairlane (8) Victoria, $1,790, 
$1,675. °55 Country Squire, $1,730*; 
Fairlane (8) Victoria, $1,500*, $1,425*; 
conv., $1,640*; Main (8) Ranch Wagon, 


$1,575, $1,475; 2-dr., $1,395. °54 Custom 
(8) 2-dr., $870, $795. °53 Custom (8) 
2-dr., $725, $620. ’52 Custom (8) sedan, 
$580, $445, $400. '50 Custom (8) sedan, 
$220. 
HUDSON—'56 station wagon, $2,190. 
MERCURY—'55 Custom Hardtop, $1,900*; 


2-dr., $1,900*. °53 Custom 2-dr., $725. 
"51 sedan, $345, $330, $225. °50 sedan, 
$255. | 
NASH—’56 Ambassador 4-dr., $1,820*. ’53 
Statesman 4-dr., $495. °52 2-dr., $410. 
OLDSMOBILE—’56 (S88) Holiday, $2,490*. 
"55 (88) Holiday 2-dr., $1,390*. ’53 (88) 
Holiday, $1,125* (ps). '50 (S88) 2-dr., | 
$425*; 4-dr., $320*. °49 (S88) 2-dr., 
$170*. | 
PLYMOUTH—’56 Belvedere (S) 2-dr., $2,-| 
040*. '55 Savoy (8) 2-dr., $1,250. ‘54 | 
Savoy 2-dr., $900; 4-dr., $620. °53 
Cranbrook 4-dr., $530, $425; 2-dr., $425. 
"52 Cranbrook 4-dr., $440. ’28 4-dr., | 
$100. 
PONTIAC—’'54 Chieftain (8) Catalina, $1,- 


285* (ps). 

STUDEBAKER 
"52 Commander 2-dr., 
sedan, $345. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction, Sale every Wed- 
nesday. Prices are tor sale of Feb. 5.) 

(Another week of brisk trading, with 
prices steady. More buyers around than 
good stock, Sold 62 cars out of 83 offer- 
ings.) 


"53 Champion 4-dr., $450. 
$440; Champion 


BUICK—'53 RM Riviera, $1,010* (ps). 
"52 Super sedan, $525*. °51 RM sedan, 
$595*; Special Riviera, $435. ‘50 RM 
Riviera, $350*. '49 Super sedan, $125. 

CADILLAC—'54 (62) sedan, $2,800* (ps). | 
"50 (60) Special sedan, $930*. °48 (60) | 
Special sedan, $325*. 

CHEVROLET—'55 Two-ten (8) sedan, $1,- 
220. '54 Bel Air 2-dr., $1,050*. '53 Two- | 
ten sedan, $710, $680. °52 SL Deluxe 
sedan, $570, $510, $470; SL Special) 
sedan, $380. ’51 SL Deluxe sedan, $425, 
$400. | 

CHRYSLER — ’'53 Windsor sedan, $880*. | 
’51 Imperial conv., $375*; NY sedan, 
$320*. 

DeSOTO—’'54 Custom sedan, $890. ’53 Fire 
Dome (8) sedan, $675*. °51 Custom 
sedan, $380, $320. 

DODGE—'55 Coronet (8) sedan, $1,475*. | 


‘53 Meadowbrook station wagon, 
’51 Coronet sedan, $340. 
FORD—’56 Fairlane (8) 
(ps). ’55 Fairlane (8) Victoria, $1,700*; 
4-dr., $1,400*. °54 Main (6) Ranch 
Wagon, $890. ’53 Main (8) Ranch Wag- 
on, $940; Main (6) Ranch Wagon, $815; 
Custom (8) sedan, $775, $720, $690. ‘52 
Custom (8) sedan, $520, $460. 
tom (8) sedan, $340. ‘50 Custom (6) 
sedan, $190. '49 Custom (8) sedan, $135. 

KAISER—’52 sedan, $230. 

MERCURY—’54 Monterey Sun Valley, $1,- 
320*. °52 Monterey Sport coupe, $640. 
’51 sedan, $390. 

NASH—’51. Rambler station wagon, $400; 
Super sedan, $225. 

OLDSMOBILE—’53 (98) Holiday, $1,220*. 
52 (88) sedan, $720*. ’51 (88) sedan, 
$485*. '49 (88) sedan, $140. 

PLYMOUTH—'54 Savoy sedan, 
Cranbrook sedan, $660. 
luxe sedan, $240. 

PONTIAC—’54 Star Chief (8) conv., $1,- 
320°. '53 Chieftain (8) sedan, $865*. '52 


$780. '53 
’50 Special De- 


Chieftain (8) sedan, $660*, $625*. 
STUDEBAKER — ’52 Commander .Sport 
coupe, $480. 


DYER, IND. 


(Dyer Auto Auction. Sale every Friday. 
Prices are for sale of Feb. 10.) 

(Real hot sale with prices up about 
$50 per unit on anything in above aver- 
age condition. Sold 215 cars out of 2380 
offerings.) 

BUICK—’’56 Special Riviera, $2,545*, $2,- 
500°. °55 Century Riviera, $2,050* (ps). 
’54 Special Riviera, $1,365*; 2-dr., $1,- 
315*. '53 Super Riviera, $1,155*, $1,100* 
(ps), $1,035*, $980°, $950*. ’°51 RM 4-dr., 


’52 Chieftain (8) 4-dr., $445*. | 


*51 Cus- | 








$540. | 
Victoria, $2,235* | 
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$450*, $330*, $310*; Super Riviera, $415*. Monterey coupe, $1,740*. '50 4-dr., $200*, 


’50 RM 4-dr., $125°. NASH — ‘52 Ambassador 4-dr., $590*; 
CADILLAC—’55 (62) coupe, $3,525* (ps); Rambler Cross County, $450. °51 club 
4-dr., $3,325* (ps), $3,320* (ps), $3,- coupe, $310. '50 4-dr., $130. 

265* (ps). ’54 (62) conv., $2,965* (ps); | OLDSMOBILE—’56 (98) Holiday, $3,090* 
coupe, $2,935* (ps), $2,805* (ps), $2,- (ps); (88) Super Holiday, $2,840* (ps), 
715* (ps). ’°53 (62) coupe, $2,000* (ps), $2,825* (ps); Deluxe Holiday, $2,525*, 


$1,775* (ps). 
CHEVROLET—’56 Bel 


’55 (98) Holiday, $2,250* (ps); (88) Su- 


Air (8) Sport se- per Holiday, $2,205* (ps). '54 (98) 4-dr., 


























dan, $2,150*. '55 Two-ten (8) 2-dr., $1,- $1,700* (ps), $1,650* (ps); (88) 4-dr., 
410; Two-ten (6) 2-dr., £1,195, $1,180.| $1,445* (ps). ‘53 (88) 2-dr., $1,055*, 
’54 Bel Air 4-dr., $1,125* (ps), $930;| $805*. 
Two-ten 4-dr., $965*, 2 at $925*, $915,| PACKARD—’53 Clipper 4-dr., $550*. 
$915*; One-fifty 2-dr., $700. '53 Bel Air| PLYMOUTH — ‘55 Belvedere (8) Sport 
Sport coupe, $860; Two-ten station wag- coupe, $1,550*; Plaza (6) 4-dr., $1,160, 
on, $815, $785, $730. ’52 SL Deluxe Bel! $1,115. '54 Savoy 2-dr., $895; Plaza sta- 
Air, $625*, $545*; 2-dr., $570*, $555, | tion wagon, $875*. °53 Cranbrook 4-dr,, 
$480, $450. °51 SL Deluxe 4-dr., $395, $545*; Cambridge 2-dr., $515. °51 Cam- 
$370; SL Special 2-dr., $345, $285. °50 bridge 4-dr., $260, $225, $180. 
SL Special 2-dr., $210, $205. PONTIAC—’55 Star Chief (8) Catalina, 
CHRYSLER—’55 NY 4-dr., $1,950* (ps). $2,100* (ps); 4-dr., $1,750*. °54 Star 
’51°Imperial Newport, $590* (ps); NY Chief (8) 4-dr., $1,215*, °53 Chieftain 
4-dr., $350*. °50 Windsor 4-dr., $175. (8) Catalina, $940; 4-dr., $750*, $680*, 
DeSOTO—'54 Fire Dome (8) 4-dr., $1,- "52 Chieftain (8) Catalina, $615*; 2-dr., 
110* (ps). '53 Fire Dome (8) 4-dr., $700* $380*. 
(ps). *50 Custom 4-dr., $220; Deluxe 4- | STUDEBAKER *53 Commander 4-dr., 
dr., $140*, $635*. ‘51 Champion 4-dr., $210*, $120, 
DODGE—’'54 Royal 4-dr., $915*; Coronet *50 Commander Land Cruiser, $170*. 
4-dr., $800*, °52 Wayfarer 2-dr., $225. 
"51 Coronet 4-dr., $240, $225. ’°50 Way- - 
farer 4-dr., $145. CHICAGO 
FORD—’'56 Fairlane (8) 2-dr., $1,845. °55 ‘Arena Auto Auction, Sale every Tues- 
Fairlane (8) Victoria, $1,520*; 2-dr., | day. Prices are for sale of Feb. 14.) 
$1.530*, $1,350*%. °'54 Custom (8) 4-dr., (Sold 247 cars out of 366 offerings.) 
$1,000; Custom (6) 2-dr., $840, $800, | BUICK—'56 Special Riviera, $2,600* (ps); 
$785*, $775, $750. °53 Custom (8) club 2-dr., $2,510". '55 Century Riviera, $2,- 
coupe, $595*; 4-dr., $755, S$725*, $675*; $2 (ps); RM Riviera 
Custom (6) 2-dr., $635*, $575. '52 Cus- < (ps); Super Rivi- 
tom (8) Victoria, $645*; 2-dr., $485*; (ps), 050* (ps); Special 
Deluxe (8) 2-dr., $495, $415. $2,005*; Riviera, $1,880* 
HUDSON—'53 Super Jet 4-dr., $510. 50 ale cola . a anata : 
Commodore (8) 4-dr., $195. CADILLAC 59 (62) conv., $3,950* (ps); 
KAISER—’51 Special 4-dr., $270. coupe de Ville, $3,770* (ps), $3,450* 
MERCURY—'55 Montclair coupe, $2,000*; (Continued on Page 39, Col. 2) 








Mobilette Auto Air Conditioner 


| 

| 

When variable net profits are floundering, the instant-up-front- | 

cooling, under-dash MOBILETTE can be your answer to boosting | 

them up. This low-cost unit can be easily, economically trans- | 

ferred from car to car — spreading depreciation over the years | 
of long unit life. The finest materials and full factory warranty 

assure you and your customers of optimum yet economical cool- | 

ing through the years. Your letterhead or post card will | 

bring complete information and illustrated literature. | 

| 

| 

| 


AUTO AIR CONDITIONERS 
with the Warner Magnetic Clutch 
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MOBILAIRE MANUFACTURING COMPANY 
A Division of the National Gas Equipment Co., Inc. 


Box 122 * Denison, Texas 
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Flatears Carry 132 Units... 


New System Steps Up 
Shipment of Frames 


(Continued from Page 29) 


ties and 1,500 pounds on the out- 
side rods resulted in approximately 
equal reactions at the sidebars. 
Compression springs mounted in 
cages with fixed stops serve to 
gauge the load and take up any 
slack developed by settling of the 
frames in transit. 
* * * 


= stacking bar was designed 
with a through pin, which is 
vertical when the bar is in posi- 
tion, to facilitate stacking and sep- 
aration of the frames. Bearing sur- 
faces are stepped so that both outer 
and inner rails of the frame side- 
bars are in contact. 

The stacking bar is so con- 
structed that it can withstand 
shear and compressive loads in 
excess of those which would 
buckle the frame sidebar itself. 
All associated loading equipment 
was designed on the same prin- 
ciple: That of providing strength 
to sustain loads greater than can 
be withstood by the frames. 


A method of securing flatcar 
equipment for return shipment was 
devised, and adopted after approval 
by the railroads. This consists of 
pinning tie-rods and _ hold-down 
beam assemblies to brackets fas- 
tened to the flatcar decks. 

* * » 

SIDE benefit gained through 

use of the horizontal stacking 
technique is that frame storage 
now is said to be simpler and more 
convenient. Frames are stacked 
automatically off the paint line, 
placed in storage and ultimately 
loaded for shipment without rehan- 
dling. 

Wooden spacers (costing about 
60 cents apiece) are unnecessary. 
Furthermore, the frames stack 


i a 





Tightening Equipment— 


For some frames, tie-down provisions 
are nesting channels attached to tie rod 
and spring. A hydraulic ram is used 
fo compress the spring while pins are 
inserted in matching holes to lock chan- 
nels together. 

* * 

closer together, and they are in- 
terlocked, making in-plant move- 
ment of stacks safer than by 
former methods. 

Since frame handling is substan- 
tially reduced, there is less chance 
of damage before or after ship- 
ment. Frames arrive at the auto- 
mobile assembly plant in the de- 








SIGNS that SELL! 


Brilliant “STOP & BUY" Colors 





Handy 


“Make-A-Sign” 
Glo colors on clear plastic film. 
ever 2,000 sign combinations of 


Kit, brilliant Day- 


prices, car names, 
Windshield or show 
tape. Reusable. 


Semple: romPLASTIKON DISPLAYS 


45 North Division St. * Buffalo 3, N. Y. 


year, etc. 
window. 





sired inverted position, ready for 
introduction to production lines 
without further turning or rehan- 
dling. 


. & Js 


Universal System Is Goal 


AS of current test programs 
is to design a universal an- 
choring system with which any 
type of frame may be handled. 
Separate spacers, however, still 
will be required for the frames ox 
each individual automobile manu- 
facturer. 

Several years ago, when A. O. 
Smith engineers began the devel- 
opment program to improve this 
phase of materials-handling opera- 
tions, it was recognized that the 
concept of flat loading for frame 
shipment was not, in itself, a new 
idea. 


Attempts had been made pre- 






LM11949 ON THIS BEARING CONE, and LM11910 on 
the cup, identify it as a new low-cost, space-saving tapered 
roller bearing for front wheels. But with the trade-mark ““Timken”’ 
also on the bearing, the number has a history of extra quality 
and service, tells you the bearing was made by the originator 


of the new design. 


SHE USES THIS MACHINE to measure bore size and round- 
ness of Timken® bearing cones in ten-thousandths of an inch. 
Cones are then sorted into sub-sizes by O.D. and matched with 
rollers that have also been sub-sized. It’s this precision manu- 


viously by various frame manu- 
facturers to develop a method for 
horizontal shipment. These ef- 
forts, however, had failed to 
evolve a satisfactory technique 
that would reduce load prepara- 
tions and still meet safety re- 

quirements. , 

In 1933, A. O. Smith shipped a 
portion of its frame deliveries flat. 
These frames were loaded one at 
a time, in a standard boxcar and 
by hand. This method has long 
since been abandoned, and the 
standard scheme for open-car load- 
ing remained as the vertical load 
(frames standing on end) until re- 
cent perfection of the horizontal 
loading and tie-down methods. 

+ * * 

N THE vertical method, frames 

are loaded singly, using a boom. 
The extreme rear of the frame 
rests on the gondola or flatcar 
platform, and the frame leans 
against a bulkhead erected on the 
end of the railroad car. Fore-and- 
aft spacing is controlled by floor 
cleats, which locate alternate 
frames. 

After two rows of frames are 
loaded for the full length of the 
flatcar, the tie-back at the end of 
the car is rotated to lean against 





Vertical Shipment— 


Prior to A. O. Smith Corp's 
flat-loading development, the company 
used the standard vertical arrangement 
for shipment of automobile frames. 

* * & 


recent 


the last pair of frames and se- 
cured there by chains or threaded 
rods. Additional hold-down is 
provided by a pair of wooden 
beams, which rest on frame 
shock bars the full length of the 
load and which are bolted to the 
platform. 

This widely used vertical loading 
system has the advantage of flexi- 
bility, since any frame can be 
loaded on any freight-car provided 
floor cleats are renailed and the 
bulkhead is at the correct eleva- 
tion. The full allowable load height 





. 


facture that pays off in longer life, less maintenance. 


Wie Be: 


WE MAKE SPECIAL TESTS to help a 
turers solve basic design problems. In this simulated service 
test, we run front-axle assemblies under maximum loads. It tests 
the bearings under operating loads, compares seals and lubri- 





cants, shows customers how to get longer bearing life. 


TIMKEN is number 1 for VALUE 


TRADE-MARK REG. U.S. PAT. OFF. 


utomobile manufac- - 








can be utilized by controlling the 
angle at which the frames lean. 
* * * 


Vertical Loading Drawbacks 


Meso loading frames one 
at a time is time-consuming. 
Load preparation is tedious and 
expensive, and much expendable 
material is used. This type of load 
is susceptible to damage in ship- 
ment, since in impacts the full 
horizontal load is taken by the end 
frame. 

A further drawback has been 
excessive frame handling, with 
occasional damage, in going 
from the flat position to vertical 
and back again when unloading. 
Normal storage of frames is hori- 
zontal, so wood spacers must be 
used. These not only are costly 
but make a precarious stack, 
dangerous to transport. 

The only apparent disadvantage 
of the new horizontal method in- 
volves the initial cost to the auto 
company of the stacking bars and 
their return boxes, plus additional 
spacer handling requirements. 

However, when these added costs 
are prorated on the basis of the 
planned six-year obsolescence, they 
are said to amount to only a small 
portion of the estimated savings 
per frame in reduced handling 
costs. 





The number 
with a history 


WE CASE-HARDEN EVERY RACE AND 
ROLLER in the world’s largest battery of case- 
carburizing furnaces. We make bearing parts 


hard on the outside to resist wear, tough on the 
inside to take shock. It’s another reason Timken 





Canton 6, Ohio. 


NOT JUST A BALL © NOT JUST A ROLLER (> THE TIMKEN TAPERED ROLLER (> BEARING TAKES RADIAL d AND THRUST ~@)~ LOADS OR ANY COMBINATION KE 


bearings are number-one for value in your car’s 
moving parts—the vital zone. 





WE MAKE OUR OWN STEEL—to control 
quality from the start. Shown here: a sample 
for lab analysis. We’re America’s only bearing 
manufacturer that makes its own steel. It’s an- 
other reason for specifying ‘“Timken” with the 
bearing number. And for full value, always 
use a Timken bearing cup with a Timken bearing 
cone. The Timken Roller Bearing Company, 








Washington, D. C. 


The national Site's 86 dealers 
sold 2,804 new cars in December and 
34,729 for all of 1955. These totals 
compared ‘to 2,639 and 25,169 for the 
final 1954 month and the previous 
year. 

In new trucks, the 1955-54 De- 
cember totals were 287 and 118 and 
the 12-month sums, 2,606 and 2,187. 


The 1955 records by car makes 
were: Chevrolet, 7,384; Ford, 6,- 
224; Plymouth, 4,425; Buick, 3,257; 
Pontiac, 3,112; Oldsmobile, 3,040; 
Mercury, 1,433; Dodge, 1,314; Cad- 
illac, 869; Chrysler, 807; DeSoto, 
691; Studebaker, 353; Nash, 328; 
Packard, 301; Lincoln, 147; Hud- 
son, 142; Willys, 14; foreign, 381; 
miscellaneous, 1. 


Truck sales were: Chevrolet, 863; 
Ford, 735; GMC, 337; Dodge, 253; 
International, 236; Willys, 46; 
White, 39; Reo, 30; Divco, 28; Dia- 
mond T and Mack, 13 each; Stude- 
baker, 4; Brockway, 2; miscellan- 
eous, 7—(William Ullman.) 

+ * * 


St. Louis 
February has started with a 
slight upturn in business from the 
low spot in January which dealers, 
generally, report as the poorest 
month, unit-wise and profit-wise 
for a long time. February opened 
with new-car stocks at the highest 

point in several years. 


Results of the local automobile 
show were disappointing. Attend- 
ance was only fair, due in part 
to the bad weather that pre- 
vailed throughout the one-week 
show, and the show failed to 
generate the enthusiasm that 
has been experienced in the years 
since production was resumed 
after the war. 


It was felt by many dealers that 
the show was too late; that is, too 
long after the showing of practi- 
cally all 1956 models. Used-car 
stocks are fairly heavy but a fair 
movement is reported at all lines. 
Bad weather so far this month 
has slowed up service and parts 
business except in the metal and 
paint departments. —(Sam X. 
Hurst. 


Birmingham, Ala. 
Sales of new automobiles in Bir- 
mingham showed a decline of 86 


Calendar 


(Continued from Page 10) 


General 


July 18-19 — Truck-Trailer Manufacturers 
Assn., Eighth Annual Summer Meeting, 
Edgewater Beach Hotel, Chicago. 

Sept. 20-22—Automotive Parts Rebuilders 
Association Convention and Trade Show, 
Edgewater Beach Hotel, Chicago. 

Sept. 21-29 — International Commercial 
Motor Transport Show, Earls Court, 
London, England. 

Oct. 10-12 National Transportation 
Meeting, Society of Automotive Engi- 
neers, Hotel New Yorker, New York. 

Oct. 17-27 — International Motor Show, 
Earls Court, London, England. 

Nov. !-I2—National Diesel Engine Meet- 
ing, Society of Automotive Engineers, 
The Drake, Chicago. 

Nov. 8-9—National Fuels and Lubricants 
Meeting, Society of Automotive Engi- 
neers, The Mayo, Tulsa. 

Jan. 14-18—Annual mation, 
Automotive Engineers, The Sheraton- 
Cadillac and Statler Hotels, Detroit. 

Jan.—Sixteenth Annual Convention, Truck- 
Trailer Manufacturers Assn.. Hotel Del 
Coronado, San Diego, Calif. 


Sagioty of 


Car registrations by states 
are released here weekly, as 
compiled by R. L. Polk rep- 
resentatives in state capitals. 
Arizona “56! 
Delaware 
= 
District of Columbia = 
Idaho ‘56 
55 
New Hampshire ‘56 
‘56 | 
North Dakota *56) 
‘55 
Utah "56! 
‘55 
Virginia “56! 
‘55! 
Eight States Reported *56) 
__To Date for January 55) 


‘The information contained in this report has been compiled from official state documents. Every reason- 
able precaution has been exercised to insure accuracy of this report to the extent of the registrations 
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units in January compared to De- 
cember. 


Sales by makes: Anglia, 1; 
Buick, 151; Cadillac, 24; Chevrolet, 
597; Chrysler, 30; DeSoto, 21; 
Dodge, 54; Ford, 388; Hillman, 1; 
Hudson, 6; Lincoln, 7; Mercury, 32; 
Nash, 22; Oldsmobile, 98; Packard, 
11; Plymouth, 107; Pontiac, 111; 
Studebaker, 20; Volkswagen, 3; 
Willys, 1. Total for January, 1,667, 
against 1,753 in December.—(Stuart 


Riddle.) 
* 


* * 
Spokane, Wash. 

The Spokane New Car Dealers 
Assn. reports a market slowdown 
in January and early February fol- 
lowing sale of 8,771 new cars and 
1,206 new trucks in 1955. A spring 
upturn is expected because of pro- 
jected new construction in the “In- 
land Empire” area around Spokane. 
—(Janet F. Wallace.) 

* * * 


El Paso, Tex. 


National patterns were followed 
for the top four makes in El Paso 
County during 1955, when 8,641 new 
cars were registered. December 
sales totalled 734. 


Breakdown of the full year’s 
registrations: Chevrolet, 2,202; 
Ford, 1,929; Buick, 1,018; Plymouth, 
681; Pontiac, 667; Oldsmobile, 644; 
Mercury, 437; Dodge, 390; Cadillac, 
182; Chrysler, 111; Studebaker, 88; 
Nash, 84; Packard, 69; DeSoto, 64; 
Lincoln, 57; Hudson, 18. 


* * * 


Lebanon, O. 


New-car and truck sales dropped 
considerably in Lebanon and War- 
ren County in January compared to 
December, according to Clerk of 
Courts Cliff C. Beckett. 


New-vehicle sales in January 
amounted to 185, compared to 242 
the previous month and 173 for the 
same month a year ago.—(Ernest 
F.. Barker.) 


> > > 
Cincinnati 
Automotive sales in Hamilton 
County (Cincinnati) during the 


week ended Feb. 9 totalled 1,586 
units, an increase of 16 units over 
the previous week, when 1,570 vehi- 
cles were sold. 


In the week ended Feb. 9 a 
total of 688 new cars and 46 new 
trucks were sold, compared with 
675 new cars and 53 new trucks 
in the previous week. 

A total of 816 used cars and 36 
used trucks were sold in the latest 
period. This compares with 793 used 
cars and 49 used trucks sold in the 
week ended Feb. 2.—(Frank Kap- 
pel.) 


* * * 


Pittsburgh 

New-car registrations held steady 
from the Feb. 4 week to the Feb. 
11 week, according to the Bureau 
of Business Research of the Uni- 
versity of Pittsburgh. 

After showing a large drop in 
the opening days of February, 
Pittsburgh business as a whole re- 
covered some ground in the latest 
week. New-car sales had not joined 
in the decline—(Leon M. Leffing- 


well.) 
* + - 


Atlanta 
New-car and truck registrations 


in Fulton and DeKalb Counties (At- 
lanta) during the first 10 days of! 





January fell to the lowest point of 
any 10-day period during the past 
several years. 

Total new-car registrations were 
609, compared to 1,008 for the like 
period the month previous and 1,054 
for the corresponding period a year 
ago. 





The following advertised-delivered prices 
include the suggested base factory list 
Prices, Federal excise tax amounts and 
suggested dealer delivery-and-handling 
charges. Not included are variable items 
passed on to the retail buyer, such as 
State and local taxes, transportation 
charges and optional equipment. 
BUICK—Special—4-dr. sed., $2,372; 2- 

dr. sed., $2,313; 4-dr. hardtop, $2,484; 2-dr. 
hardtop, $2,413; conv., $2,696; 4-dr. stat. 
wag., $2,731. Century—4-dr. hardtop, $2,- 
980; 2-dr. hardtop, $2,918; conv., $3,261; 
4-dr. stat. wag., $3,211. Super—4-dr. sed., 


$3,205; 4-dr. hardtop, $3,295; 2-dr. hard- 
top, $3,159; conv., $3,499. Readmaster— 
4-dr. sed., $3,458; 4-dr. hardtop, $3,647; 


2-dr. hardtop, $3,546; conv., $3,659. (Dyna- 
flow standard on Century, Super and Road- 
master. ) 

CADILLAC—Series 62—4-dr. sed., $4,- 
241; cl. cpe., $4,146; 4-dr. hardtop, $4,698; 
2-dr. hardtop, $4,569; conv., $4,711; Eldo- 
rado 2-dr. hardtop and conv., $6,501. 
Series 60 Special—4-dr. sed., $4,992. Series 
75—8-pass. sed., $6,558; limousine, $6,773. 
(Hydra-Matic and power steering stand- 
ard.) 


CHEVROLET — (Prices are for 6-cyl. 
models; for V-8s, add $99)—One-Fifty— 
4-dr. sed.. $1,835; 2-dr. sed., $1,792; bus. 
epe., $1,700; 2-dr. stat. wag., $2,137. Two- 
Ten—4-dr. sed., $1,921; 2-dr. sed., $1,- 
878; 4-dr. hardtop, $2,083; 2-dr. hardtop, 
$2,029; cl. cpe., $1,937; 2-dr. stat. wag., 
$2,181; 4-dr. 2-seat stat. wag., $2,229; 
4-dr. 3-seat stat. wag., $2,314. Bel Air— 
4-dr. sed., $2,034; 2-dr. sed., $1,991; 4-dr. 
hardtop, $2,196; 2-dr. hardtop, $2,142; 
conv., $2,310; 4-dr. 3-seat stat. wag., 
$2,448; 2-dr. Nomad stat. wag., $2,574. 

CHRYSLER—Windsor—4-dr. sed., $2,- 
824.75; 2-dr. Nassau hardtop, $2,859.25; 
4-dr. Newport hardtop, $3,082.75; 2-dr. 
Newport hardtop, $2,995.75; conv., $3,- 
290.25; 4-dr. stat. wag., $3,552.50. New 
Yorker—4-dr. sed., $3,727.50; 2-dr. New- 
port hardtop, $3,899.50; 4-dr. Newport 
hardtop, $4,050; 2-dr. St. Regis hardtop, 
$3,943.50; conv., $4,190.75; 4-dr. stat. wag., 
$4,471.50. 300B—2-dr. hardtop, $4,367.25. 
(PowerFlite standard on New Yorker.) 

CLIPPER—Deluxe — 4-dr. sed., $2,731. 
Super—4-dr. sed., $2,866; 2-dr. hardtop, 
$2,916. Custom—4-dr. sed., $3,069; 2-dr. 
hardtop, $3,164. 

CONTINENTAL 2-dr. sed., $9,538. 
(Turbo-Drive and power steering standard.) 


DeSOTO — Firedome — 4-dr. sed., $2,- 
632.25; 2-dr. Seville hardtop, $2,688.25; 
4-dr. Seville hardtop, $2,787.25; 2-dr. 


Sportsman hardtop, $2,808.75; 4-dr. Sports- 
man hardtop, $2,907.75; conv., $3,035.75; 
4-dr. stat. wag., $3,325.25. Fireflite—4-dr. 
sed., $3,073.50; 2-dr. Sportsman hardtop, 
$3,300.50; 4-dré Sportsman hardtop, §$3,- 
385.50; 2-dr. Adventurer hardtop, $3,682.50; 





The 56 new-truck registrations 
compared with 145 for the first 10 
days of December, and 137 for 
Jan. 1-10, 1955. 


New-car registrations by make: 
Chevrolet, 143; Ford, 143; Buick, 59; 
Oldsmobile, 56; Plymouth, 55; Mer- 
39; Pontiac, 35; Dodge, 17; 


cury, 


Current Prices on New Cars 


conv., $3,498.50; Pace Car conv., 
(PowerFlite standard on Fireflite.) 


DODGE — Coronet 6—4-dr. sed., 
228.50: 2-dr. sed., 
—4-dr. sed., $2,336.25; 
263; 4-dr. 
top, $2,398.50; 


2-dr. sed., 


conv., $2,638.50; 2-dr. 
4-dr. hardtop, $2,657.75; 2-dr. 
$2,543.75. Custom Royal—4-dr. 
583.75; 4-dr. Lancer hardtop, 
2-dr. Lancer hardtop, $2,653.50; 
$2.873; 2-dr. 
conv., $3,061.40. 
Suburban 6, $2,452.25; 
V-8, $2,560; 2-dr. 


sed., 


2-dr. 


4-dr. 8-pass. Sierra V-8, $2,782.75; 
6-pass. Custom Sierra V-8, $2,829; 
8-pass. Custom Sierra V-8, $2,934.50. 


FORD—(Prices are for 6-cyl. 
for V-8s, 
sed., $1,867.38; 2-dr. sed., 
ness 2-dr., $1,720.12. 
sed., $1,971.66; 2-dr. sed., 
hardtop, $2,064.83. Fairlane—4-dr. 
$2,064.54; 2-dr. sed., 
top, $2,219.70; 2-dr. hardtop, 
Crown Victoria 2-dr., $2,308.65; 
$2,330.97. Station Wagons — 2-dr. 
Ranch Wagon, $2,155.95; 2-dr. 
tom Ranch Wagon, $2,221.50; 2-dr. 
Parklane, $2,399.95; 4-dr. 
Sedan, $2,267.77; 4-dr. 
Sedan, $2,399.95; 4-dr. 
Squire, 
cpe., $3,122.50. 

HUDSON — Wasp 6 Super — 4-dr. 
$2,380. Hornet 6 Super—4-dr. 


3-seat 
3-seat 


sed., $3,245; 2-dr. hardtop, $3,388. 


IMPERIAL — 4-dr. sed., $4,780; 2-dr. 
hardtop, $5,042.25; 4-dr. hardtop, $5,173.50. 
$7,- 
550.50; 8-pass. limousine, $7,684.50. (Pow- 


Crown Imperial—4-dr. 8-pass. sed., 


$3,569.50. 


$2,- 
$2,155.40. Coronet a. 
2,- 
hardtop, $2,512.50; 2-dr. hard- 
500 
sed., $2,494.90. Royal—4-dr. sed., $2,473.75; 
hardtop, 
$2,- 
$2,767.75; 
conv., 
500 hardtop, $2,841.90; 500 
Station Wagons — 2-dr. 
Suburban 
Custom Suburban V-8, 
$2,689; 4-dr. 6-pass. Sierra V-8, $2,677.25; 
4-dr. 
4-dr. 


models; 
add $99.98.) — Mainline — 4-dr. 
$1,821.20; busi- 
Customline — 4-dr. 
$1,925.48; 2-dr. 
sed., 
$2,019.36; 4-dr. hard- 
$2,165.88 ;" 
conv., 
2-seat 
2-seat Cus- 
2-seat 
2-seat Country | 
Country | 
Country 
$2,504.50. Thunderbird — Hardtop| 


sed., 
sed., $2,729. 
Hornet 6 Custom—4-dr. sed., $2,978; 2-dr. 
hardtop, $3,095. Hornet V-8 Custom—4-dr. 





Chrysler, 16; Cadillac, 15; Stude- 
baker, 11; Nash, 8; Lincoln, 4, Pack- 
ard, 3; DeSoto, 3; Hudson, 1; 
Willys, 1. 

New-truck registrations: Ford, 18; 
International, 11; White, 9; Chevro- 
let, 4; Dodge, 4; GMC, 4; Reo, 3; 
Mack, 2; other, 1—(E. C. Bash.) 


$2,345. Ambassador Super 6—4-dr. 


sed., 
$2,644. Ambassador Super V-8—4-dr. sed., 
$2,956. Ambassador Custom V-8 — 4-dr. 


sed., $3,195; 2-dr. hardtop, $3,338. 
OLDSMOBILE — Series 88 — 4-dr. sed., 
$2,443; 2-dr. sed., $2,378; 4-dr. hardtop, 
$2,627; 2-dr. hardtop, $2,555. Super 88— 
4-dr. sed., $2,595; 2-dr. sed., $2,529; 4-dar, 
hardtop, $2,836; 2-dr. hardtop, $2,763; 
conv., $2,986. Series 98—4-dr. sed., $3,253; 
4-dr. hardtop, $3,506; 2-dr. hardtop, §$3,- 
435; conv., $3,695. (Hydra-Matic and 
power steering standard on Series 98.) 


PACKARD—Patrician — 4-dr. sed., $4,- 
160. 400—2-dr. hardtop, $4,190. Caribbean 
— 2-dr. hardtop, $5,495; conv., $5,995. 
(Ultramatic standard.) 


PLYMOUTH—Plaza 6—4-dr. sed., $1,- 
892.50; 2-dr. sed., $1,849.50; bus. cpe., 
$1,750.50. Plaza V-8—4-dr. sed., $1,995.75; 
2-dr. sed., $1,952.75; bus. cpe., $1,853.75, 
Savoy 6—4-dr. sed., $1,951.50; 2-dr. sed., 
$1,948.50; 2-dr. hardtop, $2,095.75. Savoy 
V-8—4-dr. sed., $2,094.75; 2-dr. sed., $2,- 
051.75; 2-dr. hardtop, $2,199.25. Belvedere 
6—4-dr. sed., $2,075.50; 2-dr. sed., $2,- 
032.50; 4-dr. hardtop, $2,247.50; 2-dr. hard- 
| top, $2, 179.75. Belvedere V-8_4- dr. sed. 
$2,178.75; 2-dr. sed., $2,135.75; 4-dr. hard- 
top, $2, 351; 2-dr. hardtop, $2, 283; conv. 
$2,443.50. Fury V-8—2-dr. hardtop, $2,832. 
Suburban 6—2-dr. Deluxe stat. wag., $2,- 
162.50; 2-dr. Custom stat. wag., $2,233.50; 
4-dr. Custom stat. wag., $2,279.75; 4-dr. 
Sport stat. wag., $2,449.75. Suburban V-8 
—2-dr. Deluxe stat. wag., $2,266; 2-dr. 
Custom stat. wag., $2,337; 4-dr. Custom 
stat. wag., $2,383.25; 4-dr. Sport stat, 
wag., $2,553.25. 


PONTIAC — Chieftain 860 — 4-dr. 
$2,259; 2-dr. sed., $2,201; 4-dr. hardtop, 


sed., 


$2,404; 2-dr. hardtop, $2,331; 2-dr. stat. 
wag., $2,529; 4-dr. stat. wag., $2,612, 
Chieftain 870—4-dr. sed., $2,374; 4-dr. 


hardtop, $2,491; 2-dr. hardtop, $2,441; 4-dr. 
stat. wag., $2,709. Star Chief—4-dr. sed., 








erFlite and power steering standard.) | $2.488; 4-dr. hardtop, $2,696; 2-dr. hard- 
LINCOLN — Capri — 4-dr. sed., $4,185;| top, $2626; conv., $2,818; 2-dr. Safari 
2-dr. hardtop, $4,092.50. Premiere—4-dr.| stat. wag., $3,089. 
sed., $4,575; 2-dr. hardtop, $4,575; conv., R al 
$4,720. (Turbo-Drive and power steering enue. oa, TLOGk: te oan tae, 
standard. ) ! . sed., $2,025; 4-dr. 
MERCURY—Medalist—4-dr. sed., $2,297;| hardtop, $2,190; 4-dr. stat. wag., $2,295; 
z=. sed., Se oa 4-dr. hardtop stat. wag., $2,460. 
ustom—4-dr. sed., 394; -dr. sed., 
$2,334.50; 4-dr. hardtop, $2,539; 2-dr. hard-| STUDEBAKER — Champion 6 — 4-dr. 
top, $2,469; 4-dr. 6-pass. stat. wag., $2,- sedan, $1,993; 2-dr. sedanet, $1,841; 2-dr. 
706; 4-dr. 8-pass. stat. wag., $2,803. sedan, $1,943. Hawk 6—Flight Hawk 5- 
Monterey—4-dr. sed., $2,539; 4-dr. spt.| P@88. cpe., $1,982. Commander V-8—4-dr. 
sed., $2,635.50; 4-dr. hardtop, $2,684; 2-dr. sedan, $2,121; 2-dr. sedanet, $1,970; 2-dr. 
hardtop, $2,614; 4-dr. 8-pass. stat. wag.,| S¢dan, $2,072. President V-8—4-dr. sedan, 
$2,961. Montelair—4-dr. spt. sed., $2,770; $2,231; 2-dr. sedan, $2,184. President Clas- 
4-dr. hardtop, $2,818.50; 2-dr. hardtop, sic—4-dr. sedan, $2,485. Hawk V-8—Power 
$2,748.50; conv., $2,883.50. Hawk 5-pass. cpe., $2,097; Sky Hawk 
2-dr. hardtop, $2,473; Golden Hawk 2-dr. 
METROPOLITAN — Hardtop, $1,445:/ hardtop, $3,057. Station Wagons—Pelham 
Com Sy OY (Doth Prices at coastal ports) ¢-cyi. 2-ar., $2,229; Parkview V-8 2-dr., 


NASH—Statesman Super 6—4-dr. 


sed., 


$2,350; Pinehurst V-8 2-dr., $2,525. (Over- 
drive standard on Golden Hawk.) 


New Commercial Car Registrations, 


10 States for January, 1956-1955 


Truck 


registrations by states 









































are released here weekly, as | grock-| Chev. | i? S Inter- Stude- 
compiled by R. L. Polk repre- | way | rolet — Dodge| Ford “ —— Mack | Reo | baker | White | Willys | Misc. 
sentatives in state capitals. : 
Delaware ‘56 ml a 19 5! 22| 75 5| | ! 3) 3) l 266 
"55 2 78 17} 41 22 48 29! 1} 1| 22) 2 2 265 
District of Columbia *56| | 43 e| 81 20 19 4 3) 2 2) 182 
sa *55| 47 12) 38 4 14) I 5) | 2 123 
Idaho ‘56 95| 20} 93 57 43 2| | 1 26| 2| 348 
"55! 99; 3} 4\) 86 44, 5! 4) i it 1 53) 1) 394 
Illinois *56) 1096| 38 160} 933 346 558 32 7 46 84, 21! 40 3361 
*55| 808 | 23 229 | 831 176 534 19; 39 22) 75} 21 22 2799 
New Hampshire ‘56 | 62) | 7 62) 15 24 9 | 2) 10} 14 3 210 
‘55 40) | 1a| 52 7| 22) 3} 2 1} 2| 148 
North Carolina ‘56 690 7 108 525 200 158 62 1 27| 32) 25 7 1842 
55 483 9 110) 494 95 5 20 | 13) 20! 3¢ 2| 1392 
North Dakota | I | 20) 5 3% 5 | 7| | | 10 I 408 
"55 25) 68 34 % | s 5) 262 
Utah *56) 71\ I i 54 46 40 3 2) 7| 4| 20 259 
55} 15| 12 14 24 24) 2 3| 1 21) 2 118 
West Virginia *56| 206 | 21 198 91 Z| 6! 2 7 20) 54 9 714 
*55/ 123 70 120 50 54 2 3 7 10; 36 2 477 
Wisconsin sl | 168} 3 24| 198 +4 133 | | 7 5 8 4 624 
‘55 238) 3 88) 202! 96 214 5 2 16 9 19; 10 902 
Ten States Reported *56| | 2623) - 425| 2290 891 1237 138 12} Hit} 166} 167 89| 8214 
To Date for January ‘55! 2| = 1961 | 622 1946 552 1172 83 53 79; 139| 189 43 6880 

















“The information contained in this report has been compiled from official state documents. Every reasonable precaution has been 
rt to the extent of the registrations received and tabulated at P neg time the report is published. 
cannot assume any liability by reason of inaccuracies or omissions. & 


New Passenger Car Registrations, Eight States for January, 1956-1955 


exercised to insure accuracy of this re 
R. L. Polk & Co. 


"oR, 











L. Polk 




















LER Mer gan Cadil 

Dodge! outh | TOTAL| Ford |Lincoin| cury —_ TOTAL | Buick | lac 
2 8 10 9 33 54 102 71 3 18 92 61 27 130! 32 34 284 4 ul 15 7 510 
12 4 21 25 2| 18 50 122 217 217 i| I | 23| 92 34 141| 3, 72 436 3 5 Hi 10| 955 
| 14 19 3| 30 73 190 314 413 19} 83 | S15 191} 38 425 44a 142 940 7 35 42) 16 1841 
| 13 25 2 34 69 180 310 354 8] 8! 443 203) 3! 371 112 137 854 6 24 30| 12 1662 
"| 4 16 43 6 x | 295 43! 321 3 3 "| 428 183 74 517 185 170; 1129 4l 19 60! 35; 2099 
9 32 4) 49 " 36 93 351 540 370 90 468 185 69 431 189 159 1033 7 20 27| 12 212! 
27 39 66 31 | 19 66 *| 207 273} 13) 3 | 368 201 | 46 408 144 107 906 12| 44 56| | 1607 
12 21 33 40 7 15 74 127 263 178) 10 78 | 266 173) 26 224 159 113 695 r4| 35 37| 1299 
15 35 50 26 "| 19 Pe 103 192 250 4 66! | 320) 101} 18| 305 84 113) 621 5 29 I 21 1238 
26 19 45 22 22 68 118 230 238 10 56| | 304 | 117) 25) 271 8! 137} 631 i 27 38 15 1263 
10) 3% 46 al 3| 26 66 oes 293 361} 16| 82) | 459 | 157} 36 350 15 45 703 a 26 37) | 1539 
4) 17 21 62 3 56 108 208 437 239| 6} 82! | 327} 133) 39 134 161 134 60! 12 25 37} 2 1425 
8) 14 22 40| | x 4 ol 215 234| 10} 76 | 320) 193 43 329! 121 el 807 3 13) 20) 15 1399 
4| 10 14 44| 9 30 40 105 228 198} 12| | 246 218 35 237| 136! 754 9| 12] 4 1258 
98 183 214 15 190 315 1014) =1748| = 2058) 39! 425) 5| 2527; 1019) 183; 2457 728) 703; 5090) 66 | 126| 192! 113; 9853 
59 78 137 266 10 171 338 1067; 1852) ~—1613) 34! 397! | 2044| 854/ 1S7|__1249 684! 700:  3644| 22) 132} 154) 69| 7900 
187 7981 %| 424 | 360 696; 1990) 3502| 3981) 113) 929) 6| 5029 2106) 465; 4921; 1553) 1435) 10480) 153) 303! 456 | 212| 20086 
127 198 325 533 44 382 840} 2278} 4077| 3407) 95) 859) | 4361] 1973 | 416} 3058) 1619) 1580! 8648) 66 277) 343) 129| 17883 
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received and tabulated at the time the report is published. 
by reason of inaccuracies or omissions.’’—R. 


L. Polk & Co. 


R. L. Polk & Co. cannot assume any liability 











FIRST in The Nation 
in News and Features 


FIRST in The Nation 
in Advertising Volume 









The Los Angeles Times enters 


its 75" Anniversary Year... 


The modest four-page first issue of the Los 
Angeles Times, published on December 4, 
1881, was the start of one of the most extra- 
ordinary newspaper success stories in Ameri- 
can history. 


Figures just released by Media Records, 
Inc., show that for the full year of 1955 The 
Times led all papers in the country in two 
important categories: Lines of news and fea- 
ture material and total advertising volume. 


To attain this national leadership for a 
Western newspaper for the first time, The 
Times set records in both classifications. 
News and feature content exceeded that of 
the second-place newspaper (the New York 
Times) by more than 2,700,000 lines. In total 
advertising published, the Los Angeles Times 


led the runner-up Milwaukee Journal by 


more than 5,000,000 lines. The Times 





1881-1956 


Gut [hth Yeats 


LOS ANGELES 


REPRESENTED BY CRESMER AND WOODWARD, NEW YORK, CHICAGO, DETROIT, ATLANTA AND SAN FRANCISCO 





also was Number One in the Nation in Retail 
and Classified linage. 


These are the official rankings of leading 
American newspapers: News and features — 
1. Los Angeles Times 2. New York Times 3. 
Miami Herald 4. Oakland Tribune 5. Wash- 
ington Post & Times-Herald. Total advertis- 
ing—1. Los Angeles Times 2. Milwaukee 
Journal 3. Chicago Tribune 4. New York 
Times 5. Miami Herald. 


The amount of reading which the Los 
Angeles Times provides to its subscribers, 
coupled with the rule of uncompromising 
quality of news coverage, pictures and fea- 
tures, means the best possible value in a 
newspaper. For these reasons and a record 
of three-quarters of a century of integrity, 
The Times is first in the West in daily, Sun- 
day and home-delivered circulation. 
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SPEED UP THE 
FABRICATING, 
FASTENING AND 
ASSEMBLING OF 
METAL PARTS 
WITH 





WIND ILAUND 
WELDING NUTS! 


Midland Welding Nuts may be the answer to your 
dreams if you're in a business which fabricates, 
fastens, or assembles metal parts—OR, if you’re a 
designer of products incorporating such parts. 


Midland Welding Nuts are welded to the parts 
to be worked so that bolts can be turned into them 
speedily—without the need for any device to hold 
them in place. 


They’re just the ticket for those hard-to-get-at 
places. And they stay put—will not work loose or 
rattle. 


Relied on by manufacturers the world over—and 
specified universally by product designers—Midland 
Welding Nuts will lower your assembly costs, speed 
up operations all along the line for you. 


Write or phone for complete information! 


The MIDLAND STEEL PRODUCTS COMPANY 


6660 Mt. Elliott Avenue Detroit 11, Michigan 
Export Department: 38 Pearl St., New York, N. Y. 
Manufacturers of 
Automobile and Truck Frames °* Air and Vacuum Power Brakes 
Air and Electro-Pneumatic Door Controls 


90% of Your Work 
Can Be Handled by This 


PORTABLE 
Infra-Red 
DRYER 


THIS NEW TRIPPE 
IR-7 DOES A 
WONDERFUL JOB! 


Makes money for you immediately. e Low in 
cost, it ties up mighty little capital. e Famous 
Trippe 3-switch controls lights from 1 to 7 
bulbs in any combination. 


To Get the Story—Ask Your Jobber 
Or Write Us Now 


TRIPPE MFG. COMPANY owep:.s 


218 N. Jefferson St. Chicago 6, Illinois 
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Behind the Powermatic 


Engineer Tells of Development of Chevrolet’s 
New Truck Transmission 


(Continued from Page 21) 


heat harmlessly through a _ heat| 
exchanger.” 

In his original description of the 
new transmission before a recent 
meeting of the Society of Automo- | 
tive Engineers, 
Chevrolet engi- 
neer H. O. Flynn 
stated: “One of 
our objectives 
was a simplifica- 
tion of driving 
controls. A diffi- 
culty with the 
modern heavy 
truck involves 
the requirement 
for a high de- . 
gree of know-how H. O. Flynn 
by the operator, as well as a lot of 
tedious work.” 

Fleet owners were reported to 
agree that the actual worth of 
their vehicles is determined largely 
by the driver’s ability and willing- 
ness to use consistently all of the 
knobs, switches and levers at his 
command. 

To simplify driving operations, 








Unique Apparatus 
Checks How Fog 


Breaks Up Light 


ANN ARBOR, Mich.—University 
of Michigan optics and vision ex- 
perts are prowling the state’s roads 
on foggy nights, sampling the air 
with a unique device that is ex- 
pected to point the way to new 
highway safety measures. 


The apparatus is called a polar 
nepthelometer, and its job is to 
measure exactly how the fog scat- 
ters a beam of light. It took the 
university’s vision research labora- 
tories more than a year to develop 
an instrument equal to the task. 


Mounted atop a slow-moving, 
instrument-crammed station wagon 
and covered by a plastic dome, the 
device draws a mile-by-mile record 
of the fog’s light-scattering charac- 
teristics on charts inside the ve- 
hicle. 


From time to time, the vehicle 
is stopped so that a companion de- 
vice— known as a transmissometer 
—can be set up to measure how 
much light “gets through” the fog 
from a source placed as far away 
as two miles. 

Associate Prof. H. Richard Black- 
well, director of the laboratories, 
says that two factors must be con- 
sidered in devising measures to help 
motorists see better—the capabili- 
ties and limitations of the human 
eye, and the optical properties of 
the atmosphere. 

“Having collected millions of 
visual observations from subjects 
tested since 1946, we have learned 
a great real about what the eye can 
and cannot do,” Blackwell notes. 
“The polar nepthelometer and the 
transmissometer have been built so 
that we can find exactly how the 
atmosphere scatters and absorbs 
light.” 

Armed with this atmospheric 
data, Blackwell and his associates 
expect to be better prepared to 
suggest new ways to combat fog, 
improve automobile headlamp effec- 
tiveness, guide motorists with paint 
and reflectors, and evaluate pro- 
posed highway lighting systems. 

Among interested parties, the 
Illuminating Engineering Society 
Research Fund has selected the 
university’s vision laboratories for 
research aimed at combatting fog 
on the nation’s turnpikes. 


Metal-Powder Parley Set 


For April in Cleveland 

CLEVELAND.—The Metal Pow- 
der Assn. will hold its 12th annual 
meeting and 1956 Metal Powder 
Show at the Hotel Cleveland here 
Apr. 10-12. 

The meeting, open to the public, 
will stress the manufacture of 
structural parts from metal pow- 
ders; self-lubricating bearings; 
metal-powder filters; friction ma- 
terials; iron-powder electronic 
cores, and ferrites. 

Information is available from the 





the Powermatic furnishes the 
driver a choice of three auto- 
matic speed ranges. The trans- 
mission then automatfeally de- 
termines a shift schedule accord- 
ing to load, speed and grade. 

The driver may operate the se- 
lector to three speed ranges—drive 
for normal operation; intermediate 
for heavy traffic or hilly country; 
or low for traction or controlled 
power. An additional novel feature 
of the new transmission is a pro- 
vision for power take-off openings 
on both sides of the unit. 

* *« * 


. single - stage, four - element 
torque converter operates as a 
hydraulic torque multiplier. When 
the vehicle reaches a speed where 
the converter contributes no fur- 
ther torque multiplication, an auto- 
matic lock-up clutch locks the con- 
verter in each of the six speeds. 
According to Hoffman, “this 
feature provides a new high in 
fuel economy, performance and 
safety for heavy-duty truck oper- 
ators.” The converter makes pos- 
sible an infinitely variable num- 
ber of torque ratios in first and 
third gears, and allows starting 
heavy loads without shocks or 
excess shifting at low speeds. 


With these gears, the converter 
provides a total torque ratio 14.8 


times that of the engine at stand-| ™& 
still in low range, and a multipli- 


cation of 7.5 in drive range. 


Heart of the Powermatic trans- 
mission is a hydraulic control sys- 


New Fuel Meter 
Combines 3 Types 
Of Die Castings 


LOS ANGELES.—A. O. Smith 
Corp. has designed a new gasoline 
pump meter which, the company 
says, shows no measurable wear 
and eliminates traps for impurities. 
Called the PM-2, the meter em- 
bodies aluminum, zinc and bronze 
castings. 

The meter housing is die cast in 
aluminum as one piece with the die 
incorporating eight moving side 
cores. Four circular cores are actu- 
ated by hydraulic side pulls and 
the other four cores, which com- 
prise the sides of the unit, are mo- 
tivated by angle pulls. 

The ejector side of the die is 
made up of side cores which are 
pulled away from the casting when 
the die is opened. Six major open- 
ings—one on each side for piston 
cylinders, one on the top and one 
on the bottom—are all formed by 
the cores in the die. 

Atop the housing is a gear as- 
sembly, the housing of which also 
is die cast aluminum. Zinc die cast- 
ings form four identical pistons 
and two gears, and the meter’s self- 
lapping valve is of manganese 
bronze. 





tem. It accurately synchronizes all 
the shift sequences to provide a 
smooth, positive flow of engine 
power from one gear to the next, 
Shift scheduling is accomplished 
by two separate governors of the 
fluid velocity type. 

Only one oil system is necessary, 
It is used for the torque converter, 
the hydraulic control system, the 
hydraulic retarder and for lubri- 
cating and cooling the transmis- 
sion. 


It is claimed that truck opera- 
tors using the new automatic 
transmission may expect to real- 
ize “a substantial reduction in 
maintenance and service costs.” 
Hoffman also stated: “There are 
no adjustments required for wear. 
Hydraulic displacement compen- 
sates for all normal wear of the 
clutches. Service-brake life is in- 
creased through use of the re- 
tarder; fluid drive eliminates 
shock load damage to drive-line 
components, and the steady 
power flow permitted by the con- 
verter prevents harmful engine 
lugging and stalling.” 

The Powermatic transmission 
was designed and developed 
through the cooperative efforts of 
GM’s Allison and Chevrolet divi- 
sions. Now in production at Alli- 
|son Plant Three in Speedway, Ind., 
it has undergone approximately 
500,000 miles of durability test 
operation in pilot model trucks. 
* = 
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Retarder Effectiveness— 


These horsepower absorption-vehicle 
speed curves show that the hydraulic 
retarder gives three ranges of retarding. 
At high engine rpm, absorption is in 


the region of 20 -° 400 horsepower. 
* 





Hydraulic Retarder— 


The retarder functions, in effect, as a 
double-circuit fluid coupling with the out- 
put element grounded. Action is that of a 
coupling operating at stall. The impeller is 
attached to the ring gear of the splitter 
set, while the grounded element is cast as 
part of the case in the rear and integral 
with the converter housing at the front. 





AUTOMATIC LOCKUP CLUTCH 





TORQUE CONVERTER 






HYDRAULIC RETARDER 


° 
+4 3 
< 


PITOT TYPE GOVERNOR 


AUTOMATIC SPLITTER CLUTCHES 
HIGH-GEAR CLUTCH 






INTERMEDIATE-GEAR CLUTCH 
LOW-GEAR CLUTCH PARKING BRAKE 


REVERSE-GEAR CLUTCH | 
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CONTROL VALVE ASSEMBLY 


Chevrolet Truck Automatic Transmission— 
This new transmission of the torque converter type is fully automatic and provides 


six speeds forward, plus one reverse. The 


gear train consists of four spur-gear plane- 


association at 420 Lexington Ave.,|tary sets. A series arrangement allows the first planetary set to become a “‘splitter” 
for the second and third forward sets and the fourth or reverse set. 


New York 17, N. Y. 
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A few territories open—it 
will pay you to investigate 
our dealer policy. 















Write to: 
South Eastern Motors, 









Used-Car Auctions 
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(ps); 4-dr., $3,435* (ps); (60) Special 
4-dr., $3,800* (ps), $3,715* (ps), §$3,- 
700* (ps). °54 (62) coupe de Ville, $3,- 
000* (ps); (62) 4-dr., $2,970* (ps), $2,- 
910* (ps), $2,755* (ps), $2,705* (ps). 

CHEVROLET—’56 Bel Air (8) Sport coupe, 
$2,200*; 4-dr., $2,020*, $1,925* (ps). '55 
Bel Air (8) Sport coupe, $1,630; 2-dr., 
$1,450; Two-ten (6) 2-dr., $1,355*. '54 
Two-ten Handyman, $1,160*; 4-dr., $910*, 
$900, $870; Bel Air 4-dr., 2 at $1,050*; 
One-fifty Handyman, $1,010; 2-dr., $665. 
’53 Two-ten Handyman, $930; Bel Air 
Sport coupe, $890, $875*; 4-dr., $785*, 
$780. 

CHRYSLER — ’55 Windsor 4-dr., $1,900* 
(ps). ’°52 Imperial 4-dr., $495*. ’51 Im- 
perial 4-dr., $375*. | 

DeSOTO—’55 Custom Sportsman, $1,970*; | 
Fire Dome (8) 4-dr., $1,905* (ps). '53 
Fire Dome (8) 4-dr., $865*, $820*. '52 
Custom Sportsman, $725*; Fire Dome 
(8) 4-dr., $480*. 

DODGE—’53 Coronet 4-dr., $595*; %-ton 
pickup, $500. °52 Coronet Diplomat, 
$460". 

FORD—’56 Country sedan, $2,290* (ps). 

| ’55 Fairlane (8) Victoria, $1,545; 2-dr., | 

$1,450; Custom (8) 2-dr., $1,330, $1,215; 

Main (6) 2-dr., $1,100, $1,025. ’54 Main 

(8) Ranch Wagon, $1,300; Crest (8) 

Country sedan, $1,235, $1,155; Custom 















Inc. 


1937 Harrison St. 
Hollywood, Florida 
Telephone 2-3007 

















PERSONNEL 
TROUBLE? 


Engineers, Technicians, Sales 
Representatives, Factory Field 
Men, Service and Parts Man- 
agers, etc. 
The man you want is most 
likely an Automotive News 
reader. 
Why not try our 
Classified Section? 
The only weekly want ad de- 
partment in the automotive in- 
dustry. 
Write for rate card or phone 


AUTOMOTIVE NEWS 


DETROIT 26, MICH. 
‘iE 





(8) 2-dr., $965, $840. '53 Crest (8) Vic- 
| toria, $945*; Main (8) Ranch Wagon, 
| $800; tow truck, $855. 

| LINCOLN — ’56 Premiere 4-dr., $3,965* 

(ps). ’54 Capri coupe, $1,675* (ps). ’51 
Cosmopolitan 4-dr., $265*. 

MERCURY—’55 Monterey coupe, $2,155* 
(ps); 4-dr., $1,785*. °54 Monterey coupe, 
$1.450* (ps); Custom 2-dr., $1,005. '53 
Monterey 4-dr., $1,085*; 2-dr., $855, ’52 
4-dr., $665*, $630*, $510. 

NASH — ’54 Rambler 2-dr., $1,065. ’53 
Rambler station wagon, $715; conv., 
$525; Statesman 4-dr., $610. °52 Am- 
bassador 4-dr., $615*; Statesman 4-dr., 
$480. 

| OLDSMOBILE—’56 (98) Holiday, $3,125* 

(ps); (88) Holiday, $2,500*. ‘55 (98) 

conv., $2,495* (ps); Holiday, $2,250* 
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(ps), $2,225* (ps); (88) Holiday, $2,305* 
(ps); 4-dr., $2,035*, $1,950* (ps), $1,- 
650*; 2-dr., $1,660*, $1,405. °54 (98) 
Holiday, $1,885* (ps), $1,835* (ps). 

PACKARD—’53 Clipper 2-dr., $895*. °52 
(200) 4-dr., $355*. 

PLYMOUTH—’'55 Belvedere (8) conv., $1,- 
500*; Sport coupe, $1,445; Plaza (6) 
Suburban, $1,415; 2-dr., $1,110. ’'54 
Savoy 4-dr., $735; Plaza 2-dr., $540; ex- 
taxi, $220. °53 Cambridge 4-dr., $580, 
$550. 

PONTIAC—’55 Star Chief (8) Catalina, 
$2,100* (ps), $2,070* (ps); Chieftain (8) 
station wagon, $2,005; Catalina, $1,695*, 
$1,350*. °54 Chieftain (8) Catalina, $1,- 
915°; 4-dr., $1,250°; 2-dr., $915*. ’53 
Chieftain (8) 2-dr., $880*, $765. 

STUDEBAKER — '53 Commander 4-dr., 
$500*. ‘52 Commander club coupe, $370*; 
Champion 4-dr., $220. 


MINNEAPOLIS 


(Minneapolis Auto Auction. Sale every 
Wednesday. Prices are for sale of Feb. 
15.) 

(Used-car market getting stronger. 
New-car business still off, but picking 
up. Weather three below today, as we 
sold 84 cars out of 127 offerings.) 
BUICK—’54 Super Riviera, $1,600*, $1,- 

490*. '53 Super 4-dr., $860*. '52 Special 











Classified Dept., 
} 


Barrys THE PLACE 
TO BUY USED CAR 
APPRAISAL BOOKS 


2-dr., $580*. '51 Super 2-dr., $400*. 
CADILLAC—’54 (60) Special 4-dr., $2,- 
980* (ps). "53 (62) 4-dr., $1,740* (ps). 
CHEVROLET — ’56 Bel Air (8) Sport 
coupe, $2,210*. ‘55 Bel Air (8) Sport 
coupe, $1,605*; 4-dr., $1,410, $1,285; 
Two-ten (6) 4-dr., $1,190. °54 Bel Air 
4-dr., $915; 2-dr., $885. ‘53 Two-ten 
4-dr., $740, $675; One-fifty 4-dr., $560. 
DeSOTO—’53 Fire Dome (8) 4-dr., $850* 
(ps). ’51 Custom 2-dr., $370. 
DODGE — ’53 Coronet 4-dr., $770. 
FORD—’55 Fairlane (8) Crown Victoria, 
$1,705*, $1,600*; Custom (8) 2-dr., $1,- 
500*; 4-dr., $1,440, $1,310* $1,300. '54 
Custom (8) 4-dr., $925, $910, $900; Cus- 
tom (6) 4-dr., $680. °53 Custom (8) 
4-dr., $780*, $700, $600. '52.Custom (8) | 
2-dr., $480. ’51 Custom (8) 4-dr., $300, | 
$275, $200. "50 Custom (8) 4-dr., $185. | 





SEND FOR FREE CATALOG 
SUVA CLEVELAND CORP. 


tation C7”“A"BOX 1037-CLEVELAND 2, OHI0) 




















Is Your 
Radio Copy Effective? 


Catchy 
Singing Commercials 
Personalized for YOU 


We write, edit, sing and record a 



































tape just for you. The price is low. 
$15 for proof tape subject to your ap- 
proval, and any corrections you recom- 
mend. Finished tape $45 additional. 
Send us your name, address, slogan, 









and what you want to sell— 








New cars? Used cars? 
Service? Parts? 
















Do you feature any particular finance 







terms? Do you want 30 or 60 second 


tape? 









Satisfaction Guaranteed 








Commercial Composers 
24 Intervale Road, Providence 6, R. I. 






HUDSON—'51 Hornet 4-dr., $105. 

MERCURY—’55 Monterey coupe, $1,875*. 
’54 Custom 4-dr., $1,190. °'51 Hardtop, 
$380; 4-dr., $200. '49 2-dr., $150. 

OLDSMOBILE—’56 (98) Holiday, $3,050* 
(ps). '55 (88) Super 4-dr., $1,810*. °54 
(88) 2-dr., $1,480*. ’51 (88) 4-dr., $450*. 

PLYMOUTH—’55 Savoy (6) 4-dr., $1,140. 
°54 Plaza 4-dr.. $840. '53 Cranbrook 4- 
dr., 2 at $550. °52 Cambridge 4-dr., 
$360. ’51 Cambridge 2-dr., $275, $250, 
$200. ’50 Deluxe 4-dr., $170, $150. °49 
Deluxe 4-dr., $155, $145. 

PONTIAC—’55 Star Chief (8) 4-dr., $1,- | 
540°. °54 Chieftain (8) 4-dr., $1,070*. | 
’53 Chieftain (8) 2-dr., $800*; 4-dr., 
$765. '52 Chieftain (8) 4-dr., $540. ‘51 
Silver Streak (8) 2-dr., $410. '49 Silver 
Streak (8) 4-dr., $200. 

STUDEBAKER — '52 Commander 4-dr., 
$410, $360; Champion 4-dr., $325. ’51 | 
Commander 4-dr., $270. '50 Commander 
4-dr., $155. 

WILLYS—’53 4-dr., $395. 


JENISON, MICH. 


(Grand Rapids Auto Auction. Sale every 

Tuesday. Prices are for sale of Feb. 14.) 
(Market very good on all makes and 
models. Heavy snow before sale and bad 
roads kept consignment down. Sold 84 
cars out of 104 offerings.) 

BUICK—’55 Super Riviera, $2,000* (ps). 
’54 Super Riviera, $1,465*, $1,460*; 4- 
dr., $1,420*; RM Riviera, $1,460* (ps); 
Special Riviera, $1,415*; 4-dr., $1,350*, 
$1,340*. '53 Super Riviera, $1,020*, 
$880*, $875*, $755*. ‘52 RM Riviera, 
$720*. '51 Super Riviera, $525*; 4-dr., 
$445*; Special club coupe, $325. ‘50 
Super 2-dr., $285; 4-dr., $270*, $215; 
Special 4-dr., $220*, $195. 

CADILLAC—’'54 (62) 4-dr., $2,585* (ps). 
"52 (62) 4-dr., $1,125*. '46 4-dr., $115*. 

CHEVROLET — '56 Two-ten (8) station 








Here’s the most effective, low-cost lock nut to 


Seal out Water, Dirt and Dust 


when fastening 
emblems, moldings and handles 
on rear deck, quarter panels, 
rear fenders, roof, etc. 



















SEALER TYPE 


PALNUT 


MATT alla 


WASHER LOCK NUTS 


SEALING 
COMPOUND 


Write for free samples, details 
sizes, prices. 


The PALNUT Company 


47 Cordier St., Irvington 11, N. J. 


Regional Sales Office 
748 West Eight Mile Road 
Detroit 20, Mich. 


PALNUT Sealer-Type fasteners com- 
bine the functions of a nut, a lock 
washer, a flat washer and a sealer 
washer in a one-piece fastener. 
Essentially these are PALNUT 
Washer-Type fasteners with a re- 
silient, clean plastisol compound 
bonded securely to the washer face. 
Body enclosures are effectively 
sealed against water and dust seep- 
age. Significant cost savings and 
high speed assembly are achieved 
with PALNUT Sealer-Type Fas- 
teners. 


ADVANTAGES 









Positive sealing. As nut is tightened, 
hollow hex design forces sealer 
around screw threads and into stud 
clearance hole. 











Maximum thread sealing. Hollow hex, 
single-thread design allows several 
threads to be sealed. 










Bonded sealer does not distort or 
come off during shipment or assembly. 







Easy starting. Sealer does not bind 
in the threads; permits finger starting. 










Resilient locking action avoids stud 
damage and body dimpling. 











OKLAHOMA CITY IS 
NATION’S 6th CITY 
IN CARS PER CAPITA! 








Oklahoma City has more cars per 
capita than any other city in the nation 
in its size group—and more cars per capita 
than all but five of all the metropolitan 
communities of the nation, according to 
the report of a nationally known inde- 
pendent traffic engineering firm.* 

Automotive products move fast in this 
large and growing mobile market. They 
move fastest when advertised in the two 
tickets to Oklahoma—The Daily Okla- 
homan and Oklahoma City Times. 


* Associated Consultants, Evanston, Illinois 





wagon, $2.065. '55 Two-ten (5S) station 
wagon, $1.620; 2-dr., $1,390*, $1,290; 
4-dr.. $1,260; Bel Air (6) 2-dr., $1,2S0. 
"54 Two-ten 4-dr., $1.245, §$25: 2-dr., | 














$815; Bel Air Sport coupe, $1,190. °53 
(Continued on Page 40, Col. 3) | 


Published by The Oklahoma 
Publishing Company, The 
Farmer-Stockman, WKY, 
WKY-TV. Represented by The 
Katz Agency, Inc. 
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Coast DeSoto Dealers 


Elect McNeil President 
LOS ANGELES. — The DeSoto 


Henry Frost, Glendale, secretary- 
treasurer. 

Frost and McNeil are holdover 
members of the board along with 
“ Monte Peters, Santa Ana, and John 
Dealers Assn. of Southern Califor- Berry, Long Beach. Newly elected 
nia has elected H. R. McNeil, Los! directors are Atwater; Jim Love, 
Angeles, president; Clem Atwater,| Santa Paula, and Joe Mashek, Van 
Hollywood, vice-president, and| Nuys. 


NEW BUMPA-TEL SIGNS 





“ANNOUNCING BUMPA-TEL PETITE" 


We are now offering a Bumpa-Tel sign with a panel 12x 40 inches for those adver- 
tisers who do not need as much space as is provided on our regular Bumpa-Tel Signs. | 


The new Bumpa-Tel Petite is lower and blends into the body lines of most cars| 


producing a very neat appearance. It is offered at the same price. In ordering be sure| 
and state Bumpa-Tel Petite. 


“Mount or Dismount Your Sign in Seconds Without 


| 


Tools, Absolutely No Damage to Car." 


® Mounted or Dismounted in Seconds* 
® Polished Aluminum Frames ° Sheet Steel Face | 


®@ Sign Legs Telescope Into Non-Visible Brackets Mounted 
Behind Bumper Guards | 


® Does Not Interfere with Operation of Trunk Lid | 
® After original Installation. State Make and Model When Ordering. 


Now Offered in Four (4) Options, Unlettered at $12.50, 
Lettered at $16.50, Lettered and Reflectorized at $21.50, | 
Lettered on Full Scotchlite Background, the Top Sign for 
Night Use at $26.50. 





7.0.B., MOUNDS, ILLINOIS 
2% Discount For Check In Full With Order. 


Available Now for 1956 Ford, Chevrolet, Plymouth, Buick, | 
Dodge, DeSoto, Chrysler, Pontiac, Mercury and Oldsmobile, 
Hudson, Nash, Packard and Studebaker. 


We will accept telephone calls collect on orders 
for five or more signs. 


WARREN HASTINGS MOTOR COMPANY, INC. 
103 NORTH BLANCHE MOUNDS, ILLINOIS 
DEPT. 102 Phone No. 498 
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Two-ten station wagon, $1,010; 4-dr., 
$680*; 2-dr., $600. °52 1%-ton dump, 
$610; SL Deluxe 4-dr., $325. °51 SL 
Deluxe 4-dr., $315*; Bel Air, $180*, ’50 
SL Deluxe 2-dr., $250, $175. 

DODGE—’55 Royal Lancer conv., $1,360*. 
’51 Coronet club coupe, $245*. 


FORD—’55 Thunderbird, $2,400*; Country 
sedan, $1,600. '54 Crest (8) Country 
sedan, $1,315; 4-dr., $1,000; Main (6) 
Ranch Wagon, $1,110*; Main (8) 4-dr., 
$675. '53 Main (8) Ranch Wagon, $965, 
$905*; Custom (8) 4-dr., $615*. °52 
Crest (8) Victoria, $755*; Custom (8) 
2-dr., $475*. '51 Custom (8) Victoria, 
$410*; Custom (6) 2-dr., $200. 

KAISER—’53 Manhattan 4-dr., $565*. 





MERCURY—’55 Custom 2-dr., $1,670*. ’51 
club coupe, $315*. 

NASH—’53 Statesman club coupe, $825*; 
Rambler club coupe, $745, $655. 

OLDSMOBILE—’55 (88) 2-dr., $1,740*. 
54 (88) Holiday, $1,695*; Super 4-dr., 
$1,535* (ps); Deluxe 4-dr., $1,260*. '53 
(88) Holiday, $1,335*. °52 (88) Super 
4-dr., $685*. °51 (88) Holiday, $585*, 
$445. °49 (88) 4-dr., $155*. | 


PLYMOUTH—’55 Belvedere (6) 4-dr., $1,- 


285*. '54 Plaza 4-dr., $760; 2-dr., $705. 
’53 Cranbrook 4-dr., $625. 

PONTIAC—’54 Chieftain (8) station wag- 
on, $1,355*; Chieftain (6) 4-dr., $795. 
"53 Chieftain (8) 4-dr., $840. 


STUDEBAKER 
$555. 
WILLYS—’53 Aero sedan, $300. 


MASON CITY, IA. 


(Central States Auto Auction, Sale every 
Wednesday. Prices are for sale of Feb. 15.) 


"53 Commander 2-dr., | 





| 
| 
| 





Rough autos off slightly in price. A good 
crowd of out-of-state buyers were here 
this week. Sold 100 cars out of 141 offer- 
ings.) 

BUICK—’55 Special 4-dr., $1,850*, $1,650* 
(ps) flood. °54 Super Riviera, $1,530*; 
4-dr., $1,320*. '53 RM Riviera, $985* 
(ps). ’°52 Super 4-dr., $600*; Special 4-dr., 
$480. °51 Super Riviera, $550*; 4-dr., 
$440*. '50 Super 4-dr., $170*. 

CADILLAC—’55 (62) conv., $3,700* (ps), 
$3,560* (ps). °53 (62) coupe de Ville, 
$1,685* (ps). °52 (62) 4-dr., $1,205*. ’51 
(62) 2-dr., $1,100*. ’49 (62) conv., $600*; 
2-dr., $500*, $400*; 4-dr., $325*. °48 (62) 
4-dr., $130*. ’47 (62) 2-dr., $200. 

CHEVROLET—’55 Bel Air (8) Sport coupe, 
$1,720*; Two-ten (8) 4-dr.. $1,255, $1,- 
230, $1,170; 2-dr., 2 at $1,200. '54 Two- 
ten 4-dr., $955*, $930*, $880, $800, $785, 
$700; 2-dr., $825, $805, 2 at $800; One- 
fifty station wagon, $980; 4-dr.. $740, 
$725, $715; 2-dr., 2 at $700. ’53 Bel Air 
Sport coupe, $825; One-fifty station 
wagon, $725; 4-dr., $510; 2-dr., $500. 


CHRYSLER—'52 NY 4-dr., $470* (ps); 
Saratoga 4-dr., $440*. ‘51 NY 4-dr., 
$235* (ps). 


DODGE—’53 Meadowbrook 4-dr., $550. °52 
Wayfarer 2-dr., $380. 

FORD — ’'55 Fairlane (8) conv., $1,700* 
(ps); 4-dr., $1,360; Custom (8) 2-dr., 
$1,240. '54 Crest (8) station wagon, $1,- 
225; 4-dr., $865, $860; Custom 
$815; Main (8) 4-dr., $750. °51 Custom 
(8) station wagon, $430, $210; 4-dr., 
$275; 2-dr., $240, $225. 

LINCOLN—’53 Cosmopolitan 2-dr., 
(ps). *49 Cosmopolitan 4-dr., $120*. 

MERCURY—’56 Montclair 4-dr., $2,490*; 
Custom 2-dr., $2,060. ’51 Custom 2-dr., 


$955* 


(Brisk bidding and activity here, with | NASH—’53 Rambler conv., $745; Ambas- 


@ good consignment of autos. Western 


buyers looking for top cars, Sold 83 per- 
cent of offerings.) 

BUICK—’56 Super Riviera, $3,010* (ps); 
Special 4-dr., $2,820* (ps). ‘54 Super 
Riviera, $1,550*, $1,490*; Special 2-dr., 
$1,305. °53 Super 4-dr., $980*, $950* 
(ps). °50 RM 2-dr., $400*; Super 4-dr., 
$255*. 

CADILLAC—’53 (62) coupe de Ville, $1,- 
945* (ps). "51 (62) 4-dr., $1,115; (60) 
Special 4-dr., $1,250*. 

CHEVROLET—’56 Bel Air (8) 4-dr., $2,- 
350*; Hardtop, $2,240; Two-ten (8) 2-dr., 
$1,970; One-fifty (8) 4-dr., $1,625. °55 
Bel Air (8) Hardtop, $1,660*, $1,575; 
%-ton pickup, $1,175. ’54 Bel Air 2-dr., 
$1,000*; 4-dr., $940, $875. °52 %-ton 
pickup, $515; One-fifty 2-dr., $305. ’51 
SL Deluxe 2-dr., $470; 4-dr., $365*. ’50 


SL Deluxe 4-dr., $310; 1-ton panel, $345. 
CHRYSLER ‘56 Windsor 4-dr., $2,600* 
(ps). ’55 Windsor 4-dr., $1,865* (ps). ’51 
Imperial 4-dr., $405* (ps); NY coupe, 
$405*. 
DeSOTO—’'52 Fire Dome (8) 4-dr., $505. 


FORD—'56 Main (8) Ranch Wagon, §$2,- 
110* (ps), $1,980; 4-dr., $1,850; Fairlane 
(8) 2-dr., $2,080*; %-ton pickup, $1,080. 
"55 Fairlane (8) Victoria, $1,800* (ps); 
4-dr., $1,595*, $1,485; Custom (8) 2-dr., 
$1,415*, $1,415. °54 Custom (8) 4-dr., 
$1,025* (ps). '53 Custom (8) 2-dr., $710; 
Main (6) 2-dr., $485. °52 Custom (8) 


2-dr., $525*. °51 Custom (8) 4-dr., $390*, 
$335. 
MERCURY — '53 Monterey Hardtop, $1,- 
025*; 2-dr., $965*. °50 4-dr., $330*. 
NASH — '53 Statesman 2-dr., $635. 
Statesman 4-dr., $600*. 


"52 


OLDSMOBILE — '56 (88) Super Hardtop, 
$2,625*; Deluxe 4-dr., $2,515*. °54 (88) 
Super 4-dr., $1,570*. °53 (98) 4-dr., $1,- 
175*. '52 (98) 4-dr., $905* (ps); (88) 
Super Holiday, $845*; 4-dr., $780*; 2-dr., 
$800*; Deluxe 2-dr., $755*; Holiday, 
$750*. ’51 (98) 4-dr., $430*. ’50 (88) | 
4-dr., $310. 

PACKARD—’54 (200) 4-dr., $980. 


PLYMOUTH—’55 Savoy (8) conv., $1,510"; 
4-dr., $1,200*; Belvedere (8) Hardtop, 
$1,510*. °54 Plaza 2-dr., $680. 53 Cam- 
bridge 2-dr., $505; Cranbrook 4-dr., $475; 
2-dr., $375*. °51 Cranbrook coupe, $260; 
4-dr., $205. °50 2-dr., $250. 

PONTIAC—’53 Chieftain (8) 4-dr., $815*, | 
$800*. '52 Chieftain (8) Catalina, $675*. 

STUDEBAKER—’55 Commander Hardtop, 


$1,695* (ps). ’51 Champion 2-dr., $305*. 

MISCELLANEOUS—’55 GMC %-ton pick- 
up, $1,285*. °53 International %-ton 
pickup, $605. 


DANVILLE, VA. | 


(Danville Auto Auction. Sale every Wed- 

nesday. Prices are for sale of Feb. 15.) 

(Sales a little slow this week due to 
lower quality of cars, Seld 118 out of 

160 offerings.) 

BUICK—’53 Super 4-dr., $590*. °51 Special | 
club coupe, $460; Super Riviera, $440. ’50 
Special 4-dr., $360, $275; Riviera, $280*; | 
Super 4-dr., $140*. 48 RM 4-dr., $120. | 

CADILLAC—’50 (62) 4-dr., $800. | 

CHEVROLET—’55 Bel Air (8) conv., $1,- 
350; Two-ten 4-dr., $1,250. ’54 Bel Air 
sedan, $1,000. '53 Two-ten 2-dr., $820*; 
club coupe, $565; Bel Air 2-dr., $645. '52/ 
SL Deluxe 2-dr.. $555; 4-dr., $500. } 

DeSOTO—’53 Fire Dome (8) 4-dr., /$835*, | 
$735. 

DODGE—’54 Coronet 4-dr., $955. 
ton pickup, $195. ’49 2-dr., $125. 

FORD—’56 Custom (8) station wagon, §$2,- | 
175; 4-dr., $1,680*; Fairlane (8) Victoria, | 
$1,800*. °55 Fairlane (8) club coupe, 
$1,565*; 4-dr., $1,520; Custom (8) 2-dr., 


"50 %-| 


$1,400, $1,350; 4-dr., $1,400; Main (8) 
4-dr., $1,330; %-ton pickup, $890. 53) 
Custom (8) station wagon, $825; 2-dr., 


$765, $555; club coupe, $710. 
MERCURY—’54 Monterey 2-dr., $1,445. 

*52 Monterey conv., $645. 51 4-dr., $385, 

$250*; conv., $165. '50 4-dr., $255; 2-dr., 


$250. 

OLDSMOBILE—'56 (88) 2-dr., $2,180. ’55 
(88) 4-dr., $2,005. °53 (98) Holiday, $1,- 
195*; (88) 4-dr., $800. °51 (88) club 
coupe, $640. °49 (88) 4-dr., $265, $260*; 


(98) 2-dr., $160*. 
PLYMOUTH — '54 Savoy 4-dr., $1,015; 
Plaza 2-dr., $500. °53 Cambridge 4-dr., 


$430, $360. '51 Cranbrook Belvedere, $300. 
PONTIAC—’51 4-dr., $300. 50 4-dr., $335. 
STUDEBAKER—’53 Champion club coupe, 

$575. °'52 Commander club coupe, $270. 
MISCELLANEOUS — ‘53 Henry J 2-ar., 

$280. ‘51 Henry J Vagabond, $155. 


NEW YORK CITY 


(Skyline Auto Auction. Sale every Tues- 
day. Prices are for sale of Feb. 14.) 





(Market continues firm in the New 
York area on sharp and clean units. 


$300. 
sador 4-dr., $530. 
OLDSMOBILE—’55 (88) Holiday, $2,000. | 
’54 (98) 4-dr., $1,530* (ps). °53 (98)| 
conv., $1,100*. °52 (88) 4-dr., $610*| 
(ps). °50 (88) 4-dr., $240*, $185*. °48 
(98) 4-dr., $115* 
PLYMOUTH—’49 Cranbrook 4-dr., $115. 
PONTIAC—’54 Star Chief (8) 4-dr., $1,-| 
260. °'53 Chieftain (8) station wagon, 
$725*; 4-dr., $705. 51 Silver Streak (8) 
4-dr., $485*. 


STUDEBAKER—’53 Champion 4-dr., $570*. | 


(Richard Abel Auto Auction. Sale every 
Thursday. Prices are for sale of Feb. 16.) 


(lowa and Nebraska roads were a sheet 
of ice from sleet, however, a good per- 
centage of offerings were sold.) 


BUICK—’51 Super 4-dr., $430*. 


CADILLAC—’54 (62) 4-dr., $2,575* 
"52 (62) coupe, $1,320*. °51 (62) 
coupe, $1,320*: 4-dr., $1,030*. °50 
coupe, $985*. 

CHEV ROLET—’55 Two-ten (8) 4-dr., $1,- 
245*; %-ton pickup, $1,245. °54 Two- 
ten 4-dr., $995*, $925. '53 Bel Air 4-dr., 
$945*, $795; 2-dr., $795; Two-ten 2-dr., 
$850*; One-fifty 2-dr., $635. '52 %-ton 
pickup, $595; SL Deluxe 2-dr., $555, 
$490*; 4-dr., $510*. °51 SL Deluxe 4-dr., 
$415*; 2-dr., $315. ’50 SL Deluxe 4-dr., 
$305*. '49 SL Special 4-dr., $155. 

DeSOTO—’'50 Custom 4-dr., $200*. 

FORD—’55 Custom (8) 4-dr., $1,400*; 2- 
dr., $1,340*. 54 Crest (8) Country sedan, 
$1,295; Custom (8) 4-dr., $955; 2-dr., 
$905; Main (8) 2-dr., $750. °53 Crest 
(8) Country sedan, $905; Main (8) Ranch 
Wagon, $845; Custom (6) 2-dr., $665. ’52 
Custom (8) 4-dr., $615*; Crest (8) Vic- 
toria, $780; %-ton pickup, $750, $675. 

MERCURY — '53 Custom 2-dr., $1,075*, 
$905*. °52 4-dr., $400. ’51 sedan, $460. 


(ps). 
club 
(62) 


NASH — ’'53 Rambler 4-dr., $585*. ’51 
Statesman 4-dr., $225*. 
OLDSMOBILE—’56 (88) Holiday, $2,460*. 
’55 (88) Holiday, $2,250* (ps). °54 (88) 
Holiday, $1,560*. °52 (88) Super 4-dr., 
$825*. ’50 (88) 2-dr., $240*. 
PLYMOUTH—’55 Savoy (8) 4-dr., $1,210*. 
PONTIAC—’55 Star Chief (8) 4-dr., $1,- 


800* (ps). ’53 Chieftain (6) 2-dr., $670. 
STUDEBAKER — ’54 Commander station 

wagon, $1,225*. °52 %-ton pickup, $410. 
MISCELLANEOUS — ’'54 International %- 

ton pickup, $760. '48 GMC %-ton pickup, 


$325. 
* * * 


DENVER 


Jack Layton’s Auto Auction. Sale every 
Tuesday (Feb. 14). Snow today for 2nd 
consecutive weeks. Outlook very good, how- 


jever, as the market is strong on ’53s 

through ‘55s. Sold 86 cars. 

| * * * 
PHILADELP: 


Harold B. Robinson Auto Sales Auction. 
Sales every Tuesday and Thursday (Feb. 9- 
14). Prices about the same as last week, 
however, the bidding was slower with more 
cars offered. Sold 228 out of 275. 

* * 


* 
INDIANAPOLIS 

Ken Schaefer Auto Auction, Inc. Sale 

every Thursday (Feb. 16). Prices held 

steady on all older models. Late models 

were slowed by freezing rain. Sold 172 
cars out of 203 consigned. 
* * 


« 
MANHEIM, PA. 

Manheim Auto Auction. Sale every Fri- 
day (Feb. 17.) Because of rain, sleet and 
snow, the attendance at today’s sale was 
somewhat limited. Despite hazardous driv- 
ing, we had a consignment of 267 cars, 
most of which were soiled because of bad 
road conditions. This retarded bidding, yet 
198 cars were reported sold. 

* * * 
WINDSOR, VA. 

Windsor Auto Auction. Sale every Thurs- 

day (Feb. 16). We had one of the best 


}sales of the winter this week, with 85 


percent of cars registered, sold. 


* * * 
FARGO, N. D. 

Tri-State Auction. Sale every Thursday 
(Feb. 16). One of the most active sales of 
the winter. Prices seem to be leveling off 
somewhat after the slump of several weeks 
ago. Sold 77 cars out of 98 offerings. 

* * 


EBENSBURG, PA. 
Ebensburg Auto Auction. Sale every 
Thursday (Feb. 16). Not much change in 
the demand or prices. Market very active, 
and dealers are stocking heavily for the 
anticipated spring market Sold 86 cars 
out of 98 offerings. 


(8) 4-dr., | 


Announcing the 
big new name in 
motoring safety! 


The New and Patented 
Control For All Cars 


With Torque-O-Matics rough 
roads are smoothed out as if by 
magic. Cars hug wet pavement 
with ..new ..slide-resistance. ..The 
driver enjoys a completely new 
kind of stabilized riding comfort, 
longer car life! Write today for 
attractive literature including price 
details and franchise possibilities. 


Safety Engineers, Inc. 





















Toraus| 


TRACTION 


P. 1753, Stockton, Calif. 


O. Box 


GARAGES! AUTO. 
SUPPLY STORES! 
SERVICE STATIONS! 
CHEVROLET DEALERS! 


LO-BALL 


STOPS road wandering 

HOLDS wheel alignment 

IMPROVES steering 

IMPROVES brake action 

ADDS front-end strength 
ON ALL 


1955-1956 CHEVROLET 
PASSENGER CARS! 


With LO-BALL, your Chevrolet 
will give you steering stability 
you never thought possibile! 
Braking will be even, positive 

extra frequent alignment will 
be a thing of the past... and a 
full measure of tire wear will 
Now be possible. 


EASILY INSTALLED 
aL eae be 


Costs only a few dollars! Easily 
instatied! LO-BALL STABILIZER is 
a “must” for 1955-1956 Chev- 
rolet owners . . . and a BIG PROF- 
IT-MAKER for YOU! 

Write today for FREE sales and 
profit information! Describe your 
territory and sales set-up in first 
letter! 


F. M. ENGINEERING 
COMPANY 
3540 E. Indlan Schoo! Road 
PHOENIX, ARIZONA 








AUTO 
TURNTABLES 


* 
Manufactured by 


Macton Machinery Co. 
DYKE LANE 
Stamford 2, 

Cona. 
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Despite GM Changes... 


NADA Presses for ‘Ground Rules’) 


(Continued from Page 1) 


four downs to make 10 yards— 
not giving one side three downs 
to make 10 yards and the other 
side five downs to make 10 yards.” 

Flatly opposing “government reg- 
ulations” or government “franchise- 
writing,” Fribley advocated “any 
legislation or any action which 
helps to provide truth to all ele- 
ments of the automobile industry.” 

* * cd 

“y THINK it important to empha- 

size, as did so many thousands 
of dealers who answered your ques- 
tionnaire,” he told Monroney, “that 
the heart of the problem lies in 
the unilateral aspects of the selling 
agreement between the factories 
and the dealers. ‘ 

“Until and unless that selling 
agreement is rewritten in an equit- 
able manner, definite and clear-cut 
in its assignment of its responsi- 
bilities and obligations to both par- 
ties, there will continue to be un- 
rest in the industry and this unrest 
will not benefit the public.” 

Fribley noted the recently an- 
nounced GM franchise changes as 
the first “sign of improvement” 
in factory-dealer relations in the 
2% years during which they have 
“eontinuously deteriorated.” 

“We understand,” he added, “that 
American Motors is now imple- 
menting its recently announced 
plan to effect improvements in their 
factory-dealer relationships. The 
balance of the industry have not 
as yet announced their plans for 
improving their factory-dealer rela- 
tions.” 

* * + 

N SUPPORTING a _ phantom- 

freight ban, Fribley referred to 
Ford’s recent freight reduction to 
distant points. 

“Certainly it is unreasonable that 
the public should pay false or in- 
flated freight charges, imposed by 
the manufacturers,” he declared. 

Fribley denied charges that a 
territorial-security bill would pre- 
vent a car purchaser from buying 
as he pleased. 

“The effect actually is simply to 
emphasize the requirement that a 
dealer must accept a responsibility 
to render service to his customers,” 
he explained. 

Expressing amazement at the 
circumstances which caused 86.8 
percent of the dealers replying to 
the Monroney questionnaire to 
favor government action, . Fribley 
said this response contradicts the 
fact that the auto dealer is a 
“rugged individualist.” 

* ok x 

ee for myself and 30,- 

000 members of NADA, we 
have bled, sweated and toiled for 
the free competitive enterprise sys- 
tem developed in this great democ- 
racy of ours. Then why has this 
complete reversal of opinion de- 
veloped within the automobile in- 
dustry in the past 2% years? 

“The answer comes clear as a 
bell. Conditions have changed in 
the automobile business more radi- 
cally in the past 2% years than at 
any time in the 31 years that I 
have been in this business.” 

Fribley punctuated his statement 
with frequent references to the re- 
sults of the Monroney dealer ques- 
tionnaire. The subcommittee re- 
ceived 19,113 replies from dealers 
out of 40,000 forms sent out. 

Fribley is a Cadillac-Pontiac-GM 
dealer in Norwich, N. Y. 

* * = 


ae ex-dealers presented a long 
list of specific grievances in their 
sworn testimony last week. 

J. A. Hinote, a Reno (Nev.) dealer 
who lost a Lincoln-Mercury fran- 
chise last year, said he was can- 
celled simply because he failed to 
bow to the policies of his factory. 

“I refused to violate my princi- 
ples of sound business,” Hinote 
told the senators. “I refused to 
cut down the pre-delivery service 
that every car buyer is entitled 


Ford Book Reprinted 
As a ‘Paperback’ 


NEW YORK. — Roger Burlin- 
game’s “Henry Ford” has been pub- 
lished as a Signet Key paperback 
book by New American Library of 
World Literature. 

It is a reprint of the hardcover 
volume published by Alfred A. 
Knopf, Inc. 


to and to lower the quality of my 
service operation generally. Conse- 
quently, I am now out of business 
as a Lincoln-Mercury dealer. The 
factory didn’t have a puppet who 
danced to their tune—so they cut 
the string.” 

Hinote presently holds a Nash 
franchise. 

The Reno dealer, who is NADA 
director for Nevada, testified that 
“packing is engaged in by all deal- 
ers in my area and all seem to 
mark up to 30 percent across the 
board on all cars they receive from 
the factory.” He said that no dealer 
can meet competition unless he 
does pack. 

“I was required to pack in order 
to get the volume that the factory 
insisted upon and was told by the 
factory that I should confine my 
profit on a deal to the insurance 
and finance reserve,’ Hinote as- 


serted. 
* a * 


Bootlegging Continues 


OOTLEGGING, he _ continued, 
also is a big problem around 
Reno, and he estimated that about 
25 bootleg cars are sold each month. 
“Used-car dealers had 17 Mer- 
curys on used-car lots in one month 
when I was unable to obtain them 
from the factory,” Hinote said. 


Sen. Frederick G. Payne, Maine 
Republican and a subcommittee 
member, wondered if the auto 
factories wouldn’t eventually have 
to pay for their “vanity,” letting 
good dealers “go down the sink 
drain.” 

“Senator, it’s happening already,” 
Hinote replied. “Poor service is 
destroying the reputation of the 
vehicle for the manufacturers.” He 
added that occasionally an inferior 

model enjoyed good sales in a city 
just because the dealer offered good 
service for it. 

“If this situation continues,” in- 
terrupted Sen. Monroney, “you’re 
going to have orphan cars looking 
around for a home to be serviced 
in.” Hinote agreed. - 

* 7“ * 


eeNALLY making a dramatic 

plea for Congressional action, 
the Nevadan told senators that “all 
we are seeking is elimination of 
fear—our day in court.” 

“We live in deadly fear of our 
factories,” Hinote asserted. “We 
want to be first-class citizens, with 
the same rights in court as Com- 
munists and saboteurs.” 


Milton Ratner, an ex-Ford 
dealer from Chicago, accused his 





Factory New-Car Bids 


Called Illegal in Tenn. 


NASHVILLE. — The growing 
practice of manufacturers enter- 
ing direct bids on fleet purchases 
is illegal in Tennessee, accord- 
ing to an opinion filed here last 
week. 

The opinion, filed with the State 
Department of Purchasing by 
Chester R. Pace, executive secre- 
tary of the State Motor Vehicle 
Commission, followed a proposal 
by Chevrolet to furnish vehicles 
to the State on direct bid. Pace 
said it was his belief that direct 
bids by a manufacturer “would 
be in direct violation. of the law.” 





oo ~ 


4 tet tue i Pee PEs 


Ford's new Arizona Proving Ground. The 


former factory of establishing its 
own outlets in direct competition 
with dealers. 

The point arose when Sen. Mon- 
roney produced an advertisement 
run by Bright Motors, Inc., a Chi- 
cago Ford dealership. The ad offered 
$300 cash “on the spot” to buyers 
of the new 1956 Ford V-8 who 
owned a tradein. 

When Sen. Monroney was told 
that Ratner had direct knowledge 
of Bright Motors, the witness was 


sworn in immediately. 
~ * * 





‘Stimulators Growing’ 


ATNER told the Senators that 

Bright Motors was financed by 
Dealer Development Corp., which 
he termed a direct agency of Ford 
Motor Co. 

“Personally, I think Ford owns 
100 percent of Bright Motors,” Rat- 
ner said, adding that he believed 
there are “six or seven such stimu- 
lator dealers in the Chicago area 
alone.” This type of operation is 
growing all over the country, Rat- 
ner testified. 

Sen. Payne asked him about the 
facilities of Bright Motors. 

“The dealership,” Ratner replied, 
“is across the street from Bug- 
house Square—sort of a Chicago 
equivalent of Piccadilly Circus in 
London. Its facilities for service 
are inadequate, but this dealer- 
ship was a good one compared to 
those that came along later.” 

Sen. Payne, a former Ford dealer 
himself, was shocked. 

“This is just a foolish, silly, ego- 
tistical quirk carried on so someone 
can say, ‘we’re first in the indus- 
try,’” the Senator declared. 

Making his second appearance 
later in the hearings, Ratner said 
that in 1951, 1952 and 1953, his deal- 
ership received the Ford Four 
Letter Award, “the highest honor 
the factory can give the dealer.” 

* * * 


UT in late 1953, he went on, he 
“began to feel insecure” when 
he heard rumors that Ford was 
seeking to sign up a nearby dealer- 
ship. About the same time, Ratner 
said, the factory boosted his sales 
quota to a figure that was not 
“realistic.” 
When the dealer complained, he 
said he was told by O. Fred Yando, 
Ford district manager, that “our 








* Ley: 


location was a place to sell from 
and that he did not care where the 
cars went, even though it were 
Texas, just so long as they were 
registered in Cook County.” 

Early in 1955, Ratner said his 
franchise was cancelled, although 
he was never offered any reason 
for the termination. But he said 
Ford officials assured Ratner that 
his business would be sold with- 
out any loss to him. 

In spite of these assurances, the 
witness said, Ford refused to aid 
him in disposing of his business, 
and he was forced to sell the dealer- 
ship to a chain operator “for a 
fraction of its worth.” 

Since the new owner took over, 
he added, Ford has finally fran- 
chised the competing dealer up the 
street, as Ratner feared it would 
back in 1953. 


* x * 


Pontiac Accused 


Tos most comprehensive state- 
ment before the subcommittee 
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Thunderbird Performs on New Test Track— 
Framed by the Black Mountains, a 1956 Thunderbird is put through its paces at 


high-speed track, oval in shape, is five 


miles long and three lanes wide. Curves at each end are banked to accommodate 


speeds up to 140 m.p.h. without any thrust. 
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Dodge Names Spitzer Quality Dealer— 


Eighth Dodge dealer in the nation to 
Spitzer, right, Spitzer Motors, Inc., Elyria, 
Michigan, Arkansas and Florida. 


receive the Quality Dealer Award is John 
O., who operates 10 dealerships in Ohio, 


The presentation is made by T. A. Ostby, left, 


Dodge regional manager, while Del Spitzer, second from left, and J. Grant Keys, 


Elyria mayor, look on. 





was delivered by James P. Mayo, 
an ex-dealer from Nashua, N. H., 


who gave up his Pontiac franchise | 


last December. Mayo’s 30 pages of 
testimony were buttressed by nearly 
500 letters and exhibits, and it took 
him nearly four hours to complete 
his remarks. 

Mayo has been a Buick salesman, 
a parts manager, a field traveler 
for Ford, a branch manager and a 
GM service manager, as well as a 
Pontiac dealer since 1934. 

Mayo boldly charged that Pon- 
tiac not only condoned but fostered, 
“unethical” practices. 

“In October of 1954,” he said, 
“at the Pontiac Motor division 
recontracting meeting, dealers 

were instructed to pack prices. 
They were forbidden, however, to 
pack them more than $212.” 


Instead of “packing,” Mayo said 
that he decided to fight back, and 
he ran full-page newspaper ads 
showing factory suggested prices as 
compared with “packed” prices. 

“Our determination to fight this 
merchandising technique of Pontiac 
proceeded to subject us to continu- 
ing and ever-increasing pressure 
from Pontiac,” the former dealer 
continued. 

At the time, he said, he wondered 
why the factory wanted to make 
it impossible to run his business. 

“I have now concluded,” Mayo 
asserted before the senators, “that 
this was the final effort on their 
part to force me to submit to their 
operating and merchandising meth- 
ods, regardless of my judgment of 
whether or not these were in my 
or the public’s interest.” 

* ~ * 


IS greatest objection to the 

“pack,” Mayo explained, is that 
it is detrimental to the public 
interest. 

“It’s a vicious circle,” he went on. 
“You do it one year. The next year, 
you don’t want to tell the customers 
you overcharged them last year, so 
you up it again.” 

Today, he testified, the Pontiac 
pack in his area is between $390 
and $450. 

“If only dealers were damaged 
by these practices,” Mayo said, 
“they should wash their linen in 
their own backyards. But because 
of packing, every single used-car 
owner in the nation is taken for 
at least $200 a year.” 


He explained that factories force 
dealers to lose money on used cars, 
lowering the value of the used cars 
owned by customers. But to keep 
the public from finding out how 
much their cars have declined in 
price, dealers have to keep raising 
the price of new cars, he said. This 
enables them to give bigger over- 
allowances, he explained. 

“The purpose of the pack is to 
keep the lion off your back,” Mayo 
declared. 


* * * 


Hits Franchise Pact 


H® OFFERED other reasons why 
he got out of car retailing. 
“There is no future for youth in the 
retail automobile business,” he said, 
adding that his son told him that 
he didn’t think the business could 
possibly have any future “so long as 
it is operated with dishonest, un- 
ethical methods and policies.” 

He also denounced the franchise 
agreement as “worthless” and pro- 
tested the “unreasonable control by 
manufacturers.” Furthermore, Mayo 


|said, a good manager in the busi- 
|ness is unable to plan or forecast. 
“There just isn’t any standard 
| to use,” he concluded. 


A former Bozeman (Mont.) Ford 
dealer testified that he was threat- 
ened by Ford in 1950 because he 
| refused to remodel his dealership. 
Roy H. Anderson said his firm was 
housed in a building that, although 
not ultra-modern, “was comparable 
to agency buildings usually found in 
towns of that size.” 

Sales didn’t suffer because of 
his facilities, Anderson declared, 
because he had been honored for 
his performance. His service de- 
partment was well equipped and 
staffed with competent men, he 
added. 


In spite of this, Anderson said, 
Ford wanted him to improve his 
building, and he finally did so to 
the tune of $16,000. But within a 
short time, he _ testified, Ford’s 
Branch Manager demanded still 
more remodeling. Anderson refused 
to make any further changes, and 
was presented with a “buy and sell” 
agreement. 


“In effect,” he explained, “this 
represented a voluntary cancellation 
of our agreement and we refused 
to sign it. In June, 1950, however, 
Anderson sold his business. 

* * + 


us subcommittee was told by a 
former-Buick dedler in Beau- 
mont, Tex., that anti-bootlegging 
legislation would have “greatly 
benefited me both while I was a 
dealer and during the process 
which led to my disenfranchise- 
ment.” 


Luther Massey said his franchise 
was cancelled “because he failed 
to obtain a proper percentage of 
Buick sales.” Admitting that his 
sales fell below the national aver- 
age for Buick, Massey asserted that 
at least his business was profitable. 

But he was plagued by the 
existence of bootlegged cars in 

Beaumont, he testified, and he 
presented a file of letters written 
to his zone office about boot- 
legging in his home town. Massey 
added that none of the letters 
received any reply at all. 

“I could have obtained a better 
than national average had I too 
sold new Buicks to unauthorized 
dealers for resale to the public as 
new Buicks,” the ex-dealer asserted. 
“This I refused to do.” 


The dealers all were sworn 
before testifying. 


in 


Goodyear’s Sales, 
Net Set Records 


AKRON. — Goodyear in 1955 
achieved the largest volume of sales 
and highest net profit in the com- 
pany’s 57-year history, Chairman 
P. W. Litchfield announces. 


Consolidated net saleg increased 
25 percent to a new high record of 
$1,372,176,139, compared with $1,- 
090,094,050 in 1954. It was the fifth 
year in succession that Goodyear 
sales exceeded the billion dollar 
mark. The previous sales peak of 
$1,210,508,783 was attained in 1953. 

Net income increased 24 percent 
to a new high of $59,665,845, com- 
pared with $48,055,196 in 1954 and 
with the previous record of $49,323,- 
167 in 1953. 
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Makers Study Freight Changes 


(Continued from Page 1) 
retail prices of all Ford Motor Co. | 
vehicles have been raised. 

In the case of such close-in | 
areas as Detroit and Chicago, 
where no freight cut on cars was 
granted, the net effect is to hoist 
the per-unit cost of all cars con- | 
signed to dealerships. 

In some instances, the freight re- 
duction is balanced by the price 
hike, and there is no net change in 
cost for the dealer. But there will 
be sizable cutbacks for the many 
Ford Motor Co. dealers who do 
business in the belt bounded by dis- 
tances of 1,000 and 1,500 miles from 
Detroit. 

* * * 

HE new destination charges, 

which took effect last Monday 
(Feb. 20), represent decreases rang- 
ing up to $49 on Ford cars, $85 on| 

Ford trucks, $52 on Mercurys, $63) 
on Lincolns and $54 on Continen- 
tals. 

(In an exception to the general 
picture, Continental freight fees 
to some points were increased 
slightly.) 

The wholesale price boosts are 
about $16 on Ford cars, $30 on Ford 
medium trucks, $18 on Mercurys, 
$21 on Lincolns and $23 on Conti- 
nentals. 

When the traditional dealer mark- 
up is applied, the new wholesale 
prices reflect increases at the retail 
level of $21 or $22 on Ford cars, $24 
on Mercurys, $28 or $29 on Lincolns | 


and $31 on Continentals. 
* > * | 


gooey said the freight changes | 


| delivered car prices reflecting the 
| new 


| dan, ‘$1,867.38; two-door sedan, $1,- 


the deal. 
Other typical situations are 
sketched in the tables accompany- | 
ing this story. 

od * od 
eee is a complete list 
of Ford Motor Co. advertised- 


increase. (The Ford division 
prices are for six-cylinder models; | 


for V-8s, add $99.98.) 
ConTINENTAL — Two-door sedan, | 
$9,538. 


Forp MAINLINE — Four-door se- 
821.20; business two-door, $1,720.12. 

Ford Customline — Four-door 
sedan, $1,971.66; two-door sedan, 
$1,925.48; two-door hardtop, $2,- 
064.83. | 

Forp FAirLANE Four-door se- 
dan, $2,064.54; two-door sedan, $2,- 
019.36; four-door hardtop, $2,219.70; 
two-door hardtop, $2,165.88; Crown 





Victoria two-door, $2,308.65; con-| 
| vertible, $2,330.97. | 

Forp STATION WAGONS Two-door | 
| two-seat Ranch Wagon, $2,155.95; 


two-door two-seat Custom Ranch 
Wagon, $2,221.50; two-door two-seat | 
Parklane, $2,399.95; four-door two-| 
seat Country Sedan, $2,267.77; four- 
door three-seat Country Sedan, $2,- 
399.95; four-door three-seat Coun- | 
try Squire, $2,504.50. 
Forp THUNDERBIRD 
coupe, $3,122.50. 
ok 


Hardtop 


* * 


INCOLN CAPRI 

4 sedan, $4,185; two-door hardtop, | 
$4,092.50. 

LINCOLN PREMIERE 

sedan, $4,575; two-door hardtop, $4,- 


Four-door | 


Four-door | 


had been under consideration) 575; convertible, $4,720. 


for more than a year. In October, | 
1954, the company set off a chain| 


reaction of freight cuts in the in-| 238; 


dustry when it slashed charges to} 
West Coast dealerships by more} 
than $100. 

How a different group of dealers) 
reaps the greatest advantage this | 
time is shown in the following ex-| 
ample: 

Mercury dealers in Los Angeles, | 
which is 2,375 miles from Detroit, 
receive a $25 freight reduction. | 
Of this, $18 is offset by the in- | 
crease in wholesale car prices. | 
The net gain to the dealer is $7. | 


Mercury dealers in Houston, 1,219} 
miles from Detroit, get a $52 freight 


Mr. 


whatever 
-you need... 
we have it!* 


Yes, we offer a service you've been wanting and needing . . . for 
years! It’s a service that can save you costly long-distance ‘phone 


Mercury Mepauist — Four-door 
sedan, $2,297; two-door sedan, $2,- 
two-door hardtop, $2,372.50. 

Mercury Custom — Four-door | 
sedan, $2,394; two-door sedan, $2-, | 
334.50; four-door hardtop, $2,539; 
two-door hardtop, $2,469; four- | 
door six-passenger station wagon, | 
$2,706; four-door eight-passenger 
station wagon, $2,803. 

Mercury MONTEREY Four-door 
sedan, $2,539; four-door sport se- 
dan, $2,635.50; four-door hardtop, | 


$2,684; two-door hardtop, $2,614; 
four-door eight-passenger station 
wagon, $2,961. 

Mercury MONTCLAIR Four-door | 


sport sedan, $2,770; four-door hard- 


Automobile Dealer: | 





calls and time-consuming trips to Detroit... and many frustrations! 


Now you can have as your personal, confidential representative 
in Detroit a man who KNOWS YOUR.PROBLEMS.. . a man who's 


been BOTH a successful 
factory official! 


Just a few of our services... 
@ ASSISTING YOU IN FINDING KEY 


automobile dealer and automobile 


PERSONNEL! 


e cae YOU EFFECTIVE, SIMPLIFIED CREDIT AND COLLECTION 


@ HELPING YOU COMBAT UNETHICAL ADVERTISING! 
@ SHOWING YOU A QUICK WAY TO LICK THE BOOTLEG PROBLEM! 


@ IF YOU'RE UNHAPPY WITH YOUR PRESENT FRANCHISE OR IF YOU 
ARE NOT NOW A DEALER, LOCATING JUST THE RIGHT FRANCHISE 
FOR YOU (THERE ARE THOUSANDS OF EXCELLENT FRANCHISES 


AVAILABLE)! 


For complete details, in strictest confidence, write, wire or ‘phone... 


AUTOMOTIVE ENTERPRISES 


10600 Puritan Ave. e Detroit 38, Michigan e UNiversity 4-7886 


A COMPLETELY CONFIDENTIAL SERVICE FOR ALL AUTOMOBILE DEALERS 





_reduction, so they are ahead $34 on| top, $2,818.50; two-door hardtop, $2,- 


748.50; convertible, $2,883.50. 


* * x 
Ford 

Freight Net Change 

Reduction Wholesale 
Los Angeles .........$16.00  __........... 
EEE \sieseovcedienssiien 43.50 —$27.50 | 
Denver .... ceeeeee 48.50 — 32.50 
Houston ............ 49.00 — 33.00 | 
Oklahoma City ...... 49.00 — 33.00 | 
IO | cnsscecésseseeseve 6.00 + 10.00 
New York ........ 5.00 + 11.00 
Chicago . + 16.00 
BION is rcvsessecesiceans + 16.00 


* s * 
Ford Truck 
F-600 Chassis Cab 
130 or 154-Inch Wheelbase 


Freight Net Change 
Reduction Wholesale 
Los Angeles $22.00 +$ 8.00 
Miami 68.50 — 38.50 
Denver ..... 85.00 — 55.00 
Houston . 7450 — 44.50 
Oklahoma City ..... 65.00 — 35.00 
Boston .... 1.50 + 28.50 
New York . 1.00 + 29.00 
Chicago . 10.00 + 20.00 
Detroit . + 30.00 
Lincoln 
Freight Net Change 
Reduction 
Los Angeles $28.50 
Miami . 56.00 — 35.00 
Denver .. 62.50 — 41.50 
Houston ......... .... 63.00 — 42.00 
Oklahoma City ...... 62.50 — 41.50 
Boston ....... 8.00 + 13.00 
New York ... 6.00 + 15.00 
Chicago . aivhede + 21.00 
IE asic dccstricceea'd + 21.00 
* ak * 
Mercury 
Freight Net Change 
Reduction Wholesale 
Los Angeles ............$25.00 —$ 7.00 
Miami .... 46.50 — 28.50 
Denver . 51.50 — 33.50 
Houston .................... 52.00 — 34.00 
Oklahoma City ...... 51.00 — 33.00 
Boston ........ a 7.00 + 11.00 
New York ............ 5.00 + 13.00 
I os caiccescssccanesis + 18.00 
OD apckctetiscicensineate see of 18.00 
+ * * 
Continental 
Freight Net Change 
Reduction Wholesale 
Los Angeles ............$14.00 -+$ 9.00 
Miami . 48.50 — 25.50 
Denver ..... ... 53.00 — 30.00 
Housten ............ . 54.00 — 31.00 
Oklahoma City 54.00 — 31.00 
| | ere 50 + 22.50 
| New York ..... * 1.50 24.50 
Chicago ...................* 5.00 + 28.00 
Detroit ......... + 23.00 
* Denotes increase. 

* * * 
Thunderbird Powerplant 
Available in Other Fords 

DEARBORN. — The 225-h.p. 


Thunderbird engine is now avail- 
able as optional equipment on all 
1956 Ford Fairlanes and _ station 
wagons. 

The standard Fairlane and sta- 
tion wagon V-8 develops 202 h.p. 
From now on, this engine will be 
available as an option in all Main- 
line and Customline models. The 
standard V-8 in those two models 
develops up to 176 h.p. with Fordo- 
matic. 

In the case of both options, the 
extra power will be available as a 
factory-installed option at a sug- 
gested list price of about $30, ex- 
clusive of Federal excise tax. 






Black Gets Service Pin— 
Robert F. Black, left, president, White 


Motor Co., receives 20-year service pin 
from J. WN. Bauman, executive vice 
president. The presentation was made at 
firm's ‘‘Pin-Award"’ dinner honoring 563 


employes with more than 
of service with White. 


10,000 years 


Battery Industry 
Halts ‘Stagnation, 


Declares Kendall 


SAN FRANCISCO. — The battery 
industry has broken out of its “stag- 
nant position” and is embraked on 
a product program which will have 
far-reaching effects, according to 
T. L. Kendall, Delco battery engi- 
neering and replacement sales man- 
ager. 

Kendall spoke before the western 
division of the oil industry’s tire- 
| battery-accessory group here. He 
|said adoption of the 12-volt electri- 
| cal systems in passenger cars has 
“triggered a reaction” that was long 
| overdue. 

He said changes in design and 
manufacturing techniques are pro- 
viding 12-volt batteries with sub- 
stantially longer life characteristics 
than “yesterday's six-volt batteries.” 

Kendall cited dry-charge batteries 

s the only real answer in the re- 
placement field for passing on to 
the car owner the benefits of prod- 
uct engineering advancements and 
manufacturing improvements in the 
battery industry. 





Undercover New-Car Sales 


COLUMBUS, O.—Evidence of un- 
dercover efforts to sell new cars 
which observers believe may be 
part of a widespread bootlegging 
conspiracy came to light here last 
week. 

An appliance dealer who car- 
ried a placard in his window offer- 
ing new cars at 25 percent dis- 
count has been accused of selling 
cars without a license as required 
since 1938 by Ohio law. 


John Barton, executive secretary, 
| Columbus Automobile Dealers Assn., 


| urged dealers and automotive trade 
| associations across the nation to be 


| Chevrolet Adds 
‘Dealer-Installed 


Air Conditioner 


| DETROIT.—A new accessory air 
|conditioning unit, designed for use 
|in either six-cylinder or V-8 cars, 
was announced by Chevrolet last 
week. 


Marking the company’s first offer- 


air conditioner will be made avail- 
| able in three different versions as a 
dealer-installed accessory. 


The three choices, accommodat- 
ing either engine, include a unit 
with built-in heater, another with- 
out the heater and a third for a 
car already equipped with a heater. 
Factory list prices range from about 
$400 to $425, plus installation, de- 
pending upon the choice. 

Chevrolet will continue to offer 
air conditioning for V-8 cars as a 
factory-installed option, the an- 
nouncement said. 

The new air conditioner is con- 
tained completely under the car’s 





hood and requires no ducts for the| 
car compartment or trunk. Air-| 


plane-type outlets and controls are 
dash-mounted. Nozzles may be swiv- 


eled to direct the flow in any chosen | 


direction. 





Chrysler 300B Sets Speed Mark— 


Streaking across the finish line at Daytona Beach, Fla., after a record mile run is 
Chrysler's 300B, driven by Tim Flock, 1955 NASCAR Grand National champion. 
NASCAR officials clocked the car, owned by Carl Kiekhaefer, Fond du Lac, Wis., for| has been named field representative 


an average speed of 139.549 m.p.h. This 
championship speed. 


was 12 m.p.h. faster than Chrysler's 1955 


|ing of this equipment for sixes, the | 


“0 Brought to Light in Ohio 


on the lookout for similar opera- 
tions in their areas. 

Barton said that workers at a 
large industrial plant here had been 
approached and offered cars at 
much the same terms. In all in- 
stances, said Barton, the source of 
the cars was in Detroit and vicinity. 

Any cars of the “Big Three” were 
available under the proposed deal, 
Barton was informed. Don Hamil- 
ton, the appliance dealer, was 
charged following an investigation 
by Laurence F. Bauer, state bureau 
of motor vehicles inspectcr. 

Hamilton showed the inspector a 
list showing prices of the vehicle, 
prices for assorted extras, plus a 
$50 commission for the appliance 
dealer. Barton said the offers re- 
ported to him required a $100 down- 
payment and that tradeins would 
not be considered. 


The cars are brought into the 
state under a Michigan in-transit 
permit which is then converted 
by the buyer into an Ohio title 
which evades the publication of 
the seller’s name as required by 
law. The buyer then pays a use 
tax on the car. 


Bauer said he was told by Hamil- 
ton that after the $100 downpay- 
ment was made the inspector would 
have to fly to Detroit where he 
would be met by “a man” who 
would take him to get the car. 

Hamilton said the car would be 
covered by a new-car warranty. 

“Are these cars new?” asked 
Barton. “Who stands behind that 


| warranty? Are these stolen cars? 





| 


Is someone ‘dumping’ in Detroit?” 
He said it put legitimate fran- 
chised dealers at a considerable 
competitive disadvantage. 
“I cannot believe that this would 
be confined just to Columbus,” said 
Barton. 


However, in states which do 
not have licensing laws as Ohio 
does, the stopping and finding of 
such practices may be a much 
more difficult task. 

Barton said executives at the in- 
dustrial plant agreed to halt the 
solicitation during work hours, but, 
of course, they said they could not 
control their employes during off 
hours. 


California Dealers 


Slate Monroney 


SAN FRANCISCO.—Senator A. S. 
Mike Monroney, Oklahoma Demo- 
crat, will address the Northern 
California Motor Car Dealers Assn. 
at the group’s annual meeting 
March 8-9. 

The meeting will be held in the 
Fairmont Hotel. Arthur Kenny, 
Vallejo, is general chairman of the 
event. 


N. D. Picks Field Rep 
FARGO, N. D. — Harlan Moe 


of the Automobile Dealers Assn. of 
North Dakota. 
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As ‘Customers’ —Not Tools ... 





Keller Sees 


Regaining Stature 


(Continued from Page 1) 


recognize the complaints existing 
against factory control of dealers. 
+ * x 


“ZT BELIEVE,” he said, “this will 

all work out. Competition is a 
tremendous thing until it consumes 
itself. There are always two sides | 
to any dispute. 

“If the dealers were completely | 
independent the big ones would 
consume the small ones. That 
would make it very tough for a 
fellow who wants to start out. 


“Dealers need a close factory re- 
lationship. Otherwise the _ slow- 
moving dealers will be eaten up by 
the fast-moving dealers.” 


Keller said that the present dis- 
turbance among the dealers results 
partly from all dealers trying to get 
into a volume operation and not 
getting enough profit per sale. He 
added that among the factories, 
everybody wants to get third. 


* + 


ELLER declared, “The dealers 

are not going to be lifted to a 
comfortable position by the fac- 
tories. The factories can’t solve all 
their problems.” 

Asserting that there is as much 
dealer competition as there is 
factory competition, he said, 
“Transportation has speeded up 
and distances have been short- 
ened, thus reducing the size of 
dealers’ territories.” 

Keller said that a lot of dealers 
and other people want to go back 
to the old days and the old ways, 
but that this is obviously impos- | 
sible. 

* * * 
a always an evolution 
going on and we're having an 
evolution now in auto retailing. 
You can no more bring back the 
old days than I can bring back the 
vigor of my youth.” 

(This was said with a wistful- 
ness that would be understand- 
able to many automotive veter- 
ans who knew K. T. Keller as 


AMC Promotes 
7 Engineers 


To New Posts 


DETROIT.—Seven promotions in 
the American Motors engineering 
department have been announced | 
by Meade F. Moore, vice-president, | 
automotive research and engineer- 
ing. 

The appointees and their new 
positions are: George Hausch, engi- 
neering manager, body division; 
Emerson Lindsay, chief body engi- 
neer, structures; Gilbert Milhan, 
body engineer, surface development. | 

Also, Arthur Hatch, body interiors | 
engineer; Walter Jerstad, chief body | 
production engineer, Wisconsin; | 
Robert F. Henson, accessories engi- 
neer, and George N. Smith, admin- 
istrative assistant to Moore. 

The seven men have spent a total 
of 182 years in the automobile busi- 
ness. Heading the list are Jerstad| 
with 44 years and Hausch with 42. | 








18° PENNETTE 


100 feet only $4.00 pptd. 


124 PENNETTES 
6 Bright Colors 
Satisfaction Guranateed 
Discount on 3 or more 


MYRLO COMPANY 
2168 W. 25th, Cleveland 13, O., Dept. N 
OUR BEST 


passsso® BUSINESS BUILDER 


Proved way to keep old custom- 
ers... getnew! Complete details 
on request. 
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Dealers | 


one of the most vigorous of the 
automotive greats.) 

“All businesses have changes. | 
The successful man has to keep 
up to date. That’s why he buys| 
Automotive News in this industry.” | 
You can never go back to the old| 
framework because the old frame-| 
work has moved.” 

In reply to a question as to} 
whether he expected any revolu- | 
tionary changes in the factory- | 
dealer setup in the future, he com- 
mented, “It’s not given to a super- 
market operation. You can’t go in| 
and pick a car off a shelf as you| 
would a bar of soap. 

* * + 

a car buyer needs attention. | 
The cars have to be serviced 
and the used cars have to be sold. 
One thing is certain, the auto busi- 








ness is always going to be a trading 
business.” 

He said it always will be a per- 
sonalized business and that a 
successful dealer has to like his 
business and be willing to work 
at running it. He added that most 
buyers consider the seller of a 
product just as important as the 
product. 

“Dealerships will never be prime 
investments,” he explained. “By 
that I mean that you can’t just 


| stick your money in them and for- 


get it. They need direction.” 

Commenting on the sales situa- 
tion last year and this year, Keller 
said, “No business can be healthy 
when you get a terrific bulge in one 
year. Every business bulge is fol- 
lowed by a dip. 

* * + 
a HEN I saw sales go up last 
year, I was sure they were 

going to be down this year, al- 
though the plateau is slowly mov- 
ing up.” 

He predicted that in the years 


ahead Americans are going to be| 
|} using more and more cars and 


that the principal limiting factor 
is the roads. 

Keller continued, “We’re find- 
ing the car more of a necessity 
all the time. Many people are 





just beginning to realize what 
an auto can do for them.” 


He also predicted that very soon 
the emphasis in the auto industry 
will be switched from “price to 
product.” 

“T’ve been following the auto 
ads,” he said, “and everyone’s been 
Saying what great bargains they 
have. This emphasis will change 
one of these days. 

* * 

‘TFHE foundation of any busi- 

ness is a good product—well 
engineered and well built. We want 
the things in cars that the public 
will call ‘good.’ Also, you should 
never take salesmanship from the 
auto business. Like many indus- 
tries, the auto industry is moti- 


| vated by desire, not need.” 


Commenting on the auto in- 
dustry now, Keller said, “Compe- 
tition has always been rough. But 
now it’s more malicious—maybe 
I should say intense—than ever 
before.” 

Summing up, he said, “The most 
important thing (for the factory) 
in the auto industry is to have 
good dealers. And the most impor- 
tant thing I’ve said today is that 
the dealer must be considered as a 
customer.” 

(Next week Keller will tell how 
Chrysler Corp. was developed.) 








‘Dealers Are Customers'— 


K. T. Keller, who retires as Chrysler 
Corp. chairman Apr. 1, summed up his 
thinking on factory-dealer relations in a 
few words during an interview with Auto- 
motive News. He said: “The dealer must 
be considered as a customer.” 
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In a single demonstration, Autronic- 


Eye can help to 


prospects readily see they're 

ahead —in night-driving ease 

and safety — once they drive a 

car that’s Autronic-Eye-equipped. 

They like the way Autronic-Eye 
automatically takes over the chore of 

dimming headlights ... the way it 
saves them some 200 “steps” per hour 
on the dimmer switch. Be sure to 
demonstrate this exclusive profit 

feature to every new-car 


prospect. Guide Lamp Division of 


General Motors, 
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“WIDE WIDE WORLD” 
Sunday afternoons 
on NBC-TV 


Autronic-Eye Package 987310 for 1955- 
‘56 Pontiacs and Chevrolets and 1955 
Buicks. 897139 for 
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CONTROLS HEADLIGHTS AUTOMATICALLY 


P. S. FOR MORE LIGHT... AIMED RIGHT... REPLACE OLD HEADLAMPS WITH NEW GUIDE T-3 SAFETY-AIM UNITS! 
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Inspect Dream Car— 

One of the features of the Detroit Auto 
Show, the Mercury XM-Turnpike Cruiser, 
is inspected by Stu Evans, left, and Nel- 


son Mulligan, Detroit Lincoln-Mercury 
dealers. Beginning Wednesday (Feb. 29), 
the experimental car will be shown at the 
Kansas City Auto Show before starting 
on a 15,000-mile coast-to-coast tour. 


Dealers Promote 


Open House Week 
In New England 


LOWELL, Mass. — New England 
auto dealers went all out last week 
for the traditional George Wash- 
ington week open house. 

A survey of advertising and pro- 
motional efforts discloses record ex- 
penditures to awaken the public to 
the advantages of owning a 1956 
car. 

Such New England citadels as 
Providence, Hartford, Conn., Bos- 
ton, Portland, Me., Manchester, N. 
H., Worcester and Springfield, 
Mass., were the scene of extra 
efforts to remind all that “spring’s 
just around the corner.” 

Newspapers published features on 
autos and told of the role auto- 
motive industries play in the econo- 
my of New England. For example, 
“little” Rhode Island’s part extends 
from designing and production to 
accessory manufacture. 

The Boston Globe, in a special 
section, said there was a time when 
Boston “out-Detroited” Detroit by 
about ten to one. This was from 
the 1890s through the 1920s, accord- 
ing to the newspaper. 
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Foul Weather Mars Opening... 





Detroit Show Gives 
Business an Uplift 


By W. C. Lockwood 
Staff Writer 

HE Detroit auto show, which 

ended yesterday (Feb. 26), is 
credited with stirring up renewed 
interest in the 1956 models. Attend- 
ance for the first two days, a week 
end, was 25,500. 


Adverse weather affected the 
first day’s total, 9,000. Rain fell 
Friday night, followed by a three- 
inch snowfall leaving slush cover- 
ing the streets and sidewalks. 
The next day, Sunday, 16,500 per- 
sons visited the show which stars 
Gordon MacRae along with several 
other entertainers. 

However, the event is definitely 
credited with bringing people into 
dealer showrooms. 

“We've been busier than we have 


for months,” said one Detroit Hud- | 


son dealer, who said he had ex- 

perienced a bit of a sales slump. 
* = * 

“B WAS amazed,” he said, “by the 

activity we’ve had in our show- 

| room. And it exactly coincided with 

|the starting date of the show. Sat- 





: |urday, Sunday, Monday and Tues- 


day we had more traffic than we'd 
| selling cars, too.” 
| based on the experience of the 


show, is: “Try tying your auto 
show to a hot rod.” 

The 1956 show set new attend- 
ance and gate marks, surpassing 
even the 1950 event, according to 
Edward A. Schoen, RADA secre- 
tary and show chairman. 

He credited special factory efforts 


rods. Nearly two months previous 
crat and Chronicle ran a six-day 


rodding.” 


* 


* 


. 
HE series contained an invita- 
tion from the RADA to local 
hot rod clubs to show off their 
best cars. 





voted to new models. 


Schoen said success of the show) 


in the exhibition hall of the new 
Community War Memorial was ex- 
pected to lead to plans for a larger 
show next year, taking in both 
levels of the building and expanded 
to include trucks, house trailers 
and boats. 

In Omaha, the nine-day auto 
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and a layout of the city’s best hot | 
to the show the Rochester Demo- | 


series of articles explaining “hot) 


The display of street | 
cars and drag strip competitors was | _ 
set aside from the main floor de-| ~ 


ance of 111,808 with the last day 
attracting 12,949 with about 50 
percent of the visitors said to be 
from outside the city. 


| Robert O’Connell, president, Oma- 
|ha New Car Dealers Assn., said: 
| “We had excellent cooperation from 
| the manufacturers in exhibits. I 
| believe we'll have even better dis- 
| plays from them next year. One 
| hundred thousand is sort of a 
| magic number with them.” 
cd * * 

HE REVIVAL of the “spring” 
| auto show in Dallas drew ap- 
| proximately 40,000 despite what 
|was termed “extraordinarily” cold 

weather. A show is held in the 
| fall each year in conjunction with 
| the Texas state fair. 


The Dallas Heart Assn. and 
the Dallas School fer Blind Chil- 
dren were given the proceeds of 
| the show, over expenses. J. N. 
Whitehurst, general manager, 
| Authorized New Car Dealers of 
Dallas, was show manager and 
W. W. Calhoun (Chevrolet) was 
show committee chairman. 


| show set a record with an attend- 








Dealers Eye Hudson Exhibit— 


Hudson officials and dealers cast an approving eye at the Hudson display at the 


Detroit Automobile Show. From left are 


Ed Kromrei, Kromrei Motors; W. S. Milton, 


Hudson general sales manager; Bill LaVigne, LaVigne Auto Sales; Ted Frappier, Ted 
Frappier Motors; Frank Guns, Frank P. Guns Motors, and M. L. Vest, Detroit zone 


| manager. 


| 


Who'll Go Broke First? 


SAN ANTONIO. — Several vet- 


| 
| 
| 
|eran auto men have sized up what 


Volume Called Narcotic 





| the older dealers be forced to the 
| wall first or will the newcomers 


Another show revival was re-| has happened to the automobile} go broke ahead of them? Or, in the 


had in months. And we've been! ported in Jamestown, N. D., a two-| >usiness in San Antonio to cause| next year or two, will they go out 


day event with all the city’s dealers | Six volume dealerships to rise in| of business together?” 


| opened the same day. 





| 





CONVENT IONAL DIFFEREN: LAL ON ICE 





NON-SLIP DIFFERENTIAL ON ICE 


Clipper Differential— 

Unlike the conventional differential, top 
illustration, which transmits power to the 
spinning wheel, the Clipper nonslip differ- 





ential diverts power from the wheel on | 


the slippery surface to the rear wheel 
resting on a tractive surface. Transmission 
of power is said to be as much as 80 
percent or to the degree necessary to 
propel the car. 

. 3 


New Differential 
Optional on All 
Clipper Models 


DETROIT.—A nonslip differential 
is being offered as optional equip- 
ment on all 1956 Clipper models, 
according to Robert P. Laughna, 
Packard-Clipper general manager. 

Previously available only on 
Packard models, the unit is said 
to overcome drawbacks of conven- 
tional differentials by sensing the 
most effective proportion of driving 
force for transmission to the rear 
wheels of a car, depending on the 
requirements of specific driving 
situations. 

According to Laughna, if one rear 
wheel is unable to get tractive grip 
in sand, gravel,'snow or any other 
adverse road condition, the Clipper 
nonslip differential will transmit 
tractive force to the rear wheel on 
the firmer surface. 

With the conventional differential 
all the tractive power is absorbed 
by and made useless by the spinning 
wheel, Laughna said. 

The transmission of power to the 
rear wheel where it can be used 
can range up to 80 percent of the 
total, or to the degree necessary to 
propel the car, he said. 


; 


| Advice from Rochester, N. Y.,| taking part. The Syracuse (N. Y.) | the past few years. 


: |show ended last Saturday (Feb. | 
| Rochester Automobile Dealers Assn.| 95) and the Kansas City exhibition| agreed that it began some years | 


They seem to be pretty well 


back when one dealer conceived 
the idea of going all out for 
volume. 

He was not high-pressured into 
it by the factory. It was his own 
idea. To meet this competition, an- 
other dealer, handling the same 


the plunge, else he would -lose all 
his business to the first dealer. 


Then a third dealer “caught the 
contagion” and he soon was “out- 
voluming” both of the others. 

Then, the auto men agree, a 
direct consequence was the forcing 
out of business of two old, estab- 
lished dealers in the course of a 
year or two. However, the succes- 
sor dealers rolled up their sleeves 
and entered the volume race. 

Faced with more volume compe- 


more dealerships. And last fall, 
another old-timer who had made 
a competence and had tired of the 
struggle sold out to a dealer who 
since has out-volumed everybody. 

The result? Out of 27 fran- 
chised dealerships, six definitely 
can be classified as volume opera- 
tors. The dealer who started the 
procession now gladly would get 
out of it and go back to more 
sensible selling if he could. 

He can’t because he now is not 
merely faced with one competitor 
in the volume field, but five. The 
“secondary” dealers, who took over 
when the old-timers went out of 
business several years ago, would 
jlike to call it quits, too. For the 
}newest volume dealer is “running 
them ragged” with wild dealings 
and they find their medicine is 
| bitter, indeed. 
| But they can’t stop, either. 
| A grim question is posed in the 
| thinking of these auto men: “Will 


Willys Names 4 
To Sales Posts 


TOLEDO.—The reassignment of 
four Willys field sales executives to 
positions in factory-operated zone 
offices has been announced by Hick- 
man Price jr., sales vice-president. 

Ralph M. Kelly, Boston zone man- 
ager, was appointed manager of the 
Chicago zone succeeding Harold J. 
Hoffman, who resigned. E. K. 
Bridgeman, assistant manager of 
the Cincinnati sales zone, succeeds 
Kelly in Boston. 

Promoted to assistant zone man- 
ager positions were J. D. Flynn, 
assigned to Minneapolis, and J. F. 
Ashby, assigned to succeed Bridge- 
man in Cincinnati. 


Fincher to Wed Actress 


MIAMI. — Actress-singer Gloria 
DeHaven and Richard W. Fincher, 
president of Fincher Motors (Olds- 
mobile), have announced their en- 
gagement. The couple plans to be 
married in September. 








make, felt that he, too, had to make | 


tition, the factories soon set up two) 


Significant is the fact that all the 
| alternatives end in doom. 


However, some dealers here be- 
lieve that a new and “more 
lenient” contract eventually will 
end most of the abuses in the in- 
dustry. 

But even they wonder if relief will 
| come in time. 


| In their view, once a dealer be- 
comes a “volume” dealer he ap- 
parently is as lost as a narcotics 
addict. He just can’t stop. And he 
infects all other dealers with whom 
he comes in contact because they 
are afraid to follow any other 
| method. : 


Obituaries 
Roy Laurence Vaniman, 


Ex-Chrysler Export Aide 


DETROIT.—Roy Laurence Vani- 
|}man, 64, former vice-president, 
Fruehauf Trailer Co., and more re- 
cently president of Vaniman Inter- 
national, Inc., died Feb. 19. 

He resigned from Fruehauf export 
in 1952. Previously he for 13 years 
had been Chrysler Corp.’s export 
division truck sales manager. 

* x * 


Paul Fogg 
NEW WESTMINSTER, B. C. — Paul 
| Fogg, 73, who had been in the automobile 
business here for 23 years, is dead. Mr. 
Fogg was president of Fogg Motors and 
established Fraser Motors, Ltd., in Van- 
couver, B. C., in 1917. He sold this business 
in 1930, coming to New Westminster later. 

+ * * 


Charles A. Wilson 
SPRINGFIELD, Ill.—Charles A. Wilson, 
73, who once operated Wilson Auto Sales 
here, died Feb. 12 
- * * 


Julian McQueen Salley 
ORANGEBURG, 8S. C.—Julian McQueen 
Salley, assistant manager, D. D. Salley & 


Co. (Dodge-Plymouth) here, died Feb. 14. 
Mr. Salley was one of the pioneer dealers 
here. He started in Culler-Salley in 1903, 


which was later changed to Salley Bros. In 
| 1933, Mr. Salley became associated with 
D. D. Salley & Co. 

* * * 


Lawrence L. Kortkamp 
BIRMINGHAM, Mich. — Lawrence L. 
Kortkamp, 45, Cadillac product improve- 
ment engineer, died Feb. 15. Mr. Kortkamp 
had been with Cadillac for 28 years. 
* * * 


Armand C. Blain 
CLAREMONT, N. H.—Armand C. Blain, 
67, an auto dealer here for more than 20 





years, died Feb. 1 in Statesboro, Ga., after 
being stricken while enroute to Florida. He 
formerly headed Blain Motor Co. 

* * * 


R. M. Fatland 

BRECKENRIDGE, Minn.—R. M. Fat- 
land, Oakes, N. D., president of the Auto- 
mobile Dealers Assn. of North Dakota in 
1948, died in a hospital here following a 
heart attack. Mr. Fatland sold out the 
automobile part of his business a few 
years ago and since then had been engaged 

in the implement business. 

* * * 


Henry E. Holley sr. 

AIKEN, 8S. C.—Henry E. Holley sr., 62, 
owner of Holley Motor Co. (Ford) here, 
died Feb. 15 after a heart attack. Mr. 
Holley established the company in April, 
1922, and was a past president of the 
South Carolina Automobile Dealers Assn. 
and of the Aiken Chamber of Commerce. 

* * * 


Carl C. Butler 
ACWORTH, Ga.—Cari C. Butler sr., 
Cobb County auto deajler who was mayor 
here for 10 years, died Feb. 15. 
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Car, Truck Output Estimates 
By Automotive News 























Pace Is 37 Percent Behind Year Ago... 


Car Output Reaches Year’s Low 


(Continued from Page 1) 


from the record-breaking 675,495 
built last February, but still the 
second highest February output on 
record. Production last month to- 
talled 611,190 cars. 


Chevrolet built an estimated 
31,800 cars last week, as com- 
pared with 37,308 the previous 
week, but factory officials de- 
clined to call it a cutback. 


One spokesman for the division 
said the observance of Washington’s 
Birthday in some states, plus the 
fact that the division already has 
nearly met its output goal for the 
month, had considerable bearing on 
the readjustment from the previous 
week. 


“Our present rate of sales wouldn’t 
justify a cutback at this time,” he 
said. 

* * . 

HE other four General Motors 

divisions—Buick, Cadillac, Olds- 
mobile and Pontiac—continued on 
about the same level as the previous 
week to give GM a week’s outturn 
of 71,936 cars. That was a 6.1 per- 
cent drop from the previous week’s 
76,289 units, but gave the corpora- 
tion 57.9 percent of total industry 
output for the week. GM will cap- 
ture approximately 57.2 percent of 
total industry output for February, 
Automotive News’ estimates show. 


Ford Motor, despite the fact 
that its Ford division shut down 
assembly operations at Buffalo on 
Thursday and Friday and closed 
nine other plants on Friday only, 
turned out 30,945 cars last week 
for a 9.8 percent improvement 
over the previous week’s 28,186. 


Only the division’s Long Beach, 
Norfolk, Somerville, St. Paul, Mah- 
wah and Detroit truck plants 
worked the full five days last week. 
Lincoln and Mercury operations at 
the Wayne (Mich.) plant were down 
Friday, as was Continental division. 

* * * 

BREAKDOWN of Ford Motor 

operations for the week showed 
Ford division with 24,500 units; 
Mercury with 5,420; Lincoln with 
985, and Continental with 40. The 
previous week saw Ford produce 
22,631 cars; Mercury, 4,619; Lincoln, 
896, and Continental, 40. 





PASSENGER CARS 
(U0. S. PRODUCTION ONLY) 
Week Week Febru- Jan. 1 Jan. 1 
Ended Same Ended ary, To To 
Feb. 25, Week, Feb. 18, 1956, Feb. 26, Feb. 25, 
1956 1955** 1956* To Date 1955** 1956 
AMERICAN MOTORS _ 2,340 4,580 4,101 12,803 22,631 27,802 
SDE <évivenisserseintensiante 720 1,875 1,354 4,045 8,734 8,714 
IED: Altice scauinpstiininigitoobecnes 1,620 2,705 2,747 8,758 13,897 19,088 
CHRYSLER CORP. ...... 16,400 33,225 17,141 65,515 252,037 165,346 
IIE woscesuvssviaitesisotetes 4,147 3,002 9,369 34,013 23,144 
ID <cnddcabotcsncctinbsiestbins 3,676 2,250 8,412 26,480 19,491 
0 See 7,656 3,217 13,318 62,858 34,640 
Plymouth .......... 17,746 8,672 33,916 128,686 88,071 
FORD MOTOR ..... 43,256 28,186 115,490 346,845 272,334 
SNEUNENGUE  cctcsiwicssdvnse. | MP seledeiiae 40 ee 580 
REE koe Wistecdcwseesveberdincseene 33,603 22,631 92,997 274,433 220,780 
SINE: « aikurdtisdcesdoeeitinienees 833 896 4,024 6,605 9,775 
See ae 8,820 4,619 18,262 65,807 41,199 
GENERAL MOTORS . 71,936 83,790 76,289 271,267 642,713 592,638) 
SED Di pccvdeersscohiaienedbabtoes 16,393 14,496 54,463 123,589 121,558 
RII di bee inses conteiyccecshaen 3,212 3,386 12,150 26,984 26,346 
UIE > siccasicasccssttctecns 38,512 37,308 128,996 301,211 280,674 
Oldsmobile .................... 12,945 11,972 43,060 95,867 93,226 
Pontiac ........... 12,728 9,127 32,598 95,062 70,834 
S-P CORP. ..... 5,253 2,519 8,892 36,443 27,037 
Packard ............ Bee siucotah 220 10,395 4,013 
Studebaker 3,562 2,519 8,672 26,048 23,024 
Total Cars, U. S........... 124,317 170,504 128,236 473,967 1,303,176 1,085,157 
*Revised 
**Totals for 1955 include Kaiser-Willys production. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week Febru- Jan. 1 Jan. 1 
Ended Same Ended ary, To To 
Feb. 25, Week, Feb. 18, 1956, Feb. 26, Feb. 25, 
1956 1955* 1956* To Date 1955* 1956 
CHEVROLET .................. 7,200 409 8,103 29,550 28,888 66,069 
DIAMOND T 83 100 349 609 156 
DIVCO 60 100 338 4380 745 
DODGE 1,230 1,455 6,373 12,899 13,240 
FORD 7,990 5,543 21,631 64,248 50,861 
SN reTiadelata is saad esheets 9 1,977 71,527 6,515 16,292 
INTERNATIONAL 2,378 3,085 11,063 18,095 24,106 
MACK 165 393 1,304 1,735 3,054 
ich hatha vaccines 99 73 274 672 610 
STUDEBAKER 453 170 550 3,743 1,990 
sc SE acai sian gd 415 269 409 1,473 2,043 3,160 
INS uicctccccsseveas ceszanee 1,650 1,743 1,653 4,773 12,223 10,447 
MISCELLANEOUS *** 50 59 at 171 556 380 
Total Trucks, U. S..... 22,767 14,947 23,105 85,376 152,706 191,710 
Total Cars, Trucks, 
SMS saivdachadceateenstenatoasec’ 147,084 185,451 151,341 559,343 1,455,882 1,276,867 
Total Cars, Trucks, 
I Ss 055 wiacehsscenee es 7,459 8,813 1,346 22,937 62,760 52,563 
Grand Total, 
Cars and Trucks, 
U. S. and Canada....154,543 194,264 158,687 582,280 1,518,642 1,329,430 


*Revised. Miscellaneous includes Corbitt, Marmon H., Brockway, Four-Wheel Drive, 


Federal, etc. 


N.B.: All U. S. totals include cars and trucks for military orders. 
***Autocar and Sterling are included in White totals. 


Canadian Sales Climb 
To 465,629 for Best Year 


OTTAWA. Canada’s dealers 
sold a record 465,629 new cars, 
trucks and buses in 1955, a Govern- 
ment source has revealed. The 
previous high was 462,526 sales in 
1953, according to AuTomoTiveE NEws 
figures. 


The 1955 figure consisted of 
386,937 cars and 78,692 trucks 
and buses, the source said. He 
credited a strong passenger-car 
market for the record perform- 
ance since the commercial-vehicle 
total has been exceeded in re- 
cent years. 

Dollar value of the new units 
also set a record of $1,255,564,000. 
The 1955 sales total, the source 
said, was 21.7 percent greater than 
the 382,628 cars and 72,082 trucks 
and buses registered in 1954. Dollar 
value was 26.9 percent ahead of 
1954, he said. 

British Columbia dealers were 
credited with the biggest sales rise, 
moving 46,663 vehicles compared 
to 32,937 in 1954 for a gain of 41.7 
percent. Ontario dealers jumped 
25.9 percent with 209,175 sales com- 
Pared to 166,154 the previous year. 

All provinces except Sasketche- 
wan showed increases in both 
sales and dollar volume. A de- 
cline in farm income was blamed 
for Sasketchewan’s drop from 


22,142 vehicle sales in 1954 to 
19,417 last year. 

The Government reported that 
motor-vehicle financing rose to 
$368,576,000 in 1955 from 1954’s to- 
tal of $292,259,000. Combined fi- 
nancing involved 181,139 new units. 

New-car financing accounted for 
the bulk of the total with 152,546 
units having liens of $299,139,000. 
The Government said 39.4 percent 
of new-car sales were financed in 
1955. 

Financing of used. vehicles sold 
in 1955 totalled 403,145 units, which 
was 4.8 percent ahead of 1954. Fi- 
nancing amounted to $332,598,000, 
an increase of 4.1 percent. 

* * = 


European Vehicle Sales 


Increase in Canada 

OTTAWA. — Sales of European- 
made passenger cars rose 9.5 per- 
cent in Canada in 1955 and dollar 
value increased 5 percent, a Gov- 
ernment source reported. 

Sales totalled 22,165 units with a 
retail value of $40,616,000. 

European-made commercial vehi- 
cles showed a much greater in- 
crease, climbing 53.2 percent on 
2,466 sales against 1,610 a year 
earlier. Retail value jumped from 
$3,233,000 to $5,051,000, a gain of 
56.2 percent. 


AMC’s production of 2,340 cars 


Power Steering 


Made Standard 
On Ford Tractors 


BIRMINGHAM, Mich. — Power 
steering, factory-installed as stand- 
ard equipment on all Ford tricycle 
tractors at no additional cost, was 
announced last week by the tractor 
and implement division of Ford 
Motor Co. 

The power steering unit, of the 
linkage type, reduces steering effort 
by 80 percent for easier control 
of the tractor in rough fields or in 
precision row crop work, and ma- 
terially reduces driver fatigue, ac- 
cording to M. D. Hill, assistant 
general manager. 

Hill said Ford is the first man- 
ufacturer to adopt power steering 
for farm tractors as standard 
equipment. 

In addition, the power steering 
unit is being made available as an 
accessory for installation on Ford 
tricycle tractors already in use. 


Fisher Body Maps 
Big New Plant 


YOUNGSTOWN, O.—The Fisher 
Body division of General Motors 
will operate its biggest body- 
assembly plant adjoining the pro- 
jected Chevrolet plant in Lordstown 
Township near here. 

James E. Goodman, Fisher Body 
general manager, said that produc- 
tive capacity of the plant would be 
“much larger” than that of any of 
the division’s existing assembly 
plants. 

The new facility will increase to 
12 the number of assembly plants) 
operated by Fisher Body for Chev-| 
rolet. It will contain more than} 
1,250,000 square feet of space and is| 
expected to employ 4,000 persons on| 
two shifts. | 


last week was a 75.3 percent de- | 
cline from the previous week, | 
when the corporation turned out | 
4,101 cars. The corporation as- 
sembly lines were down two days 
last week. The previous week also 
saw the corporation establish a 
new high of 3,170 Ramblers, break- 
ing the former high of 3,057 units 
the previous week. The corpora- 
tion established another record 
when it built 646 Ramblers on 
Feb. 8. The former daily high of 
571 units was set March 24, 1955. 
It was the “tremendous increase 


in Rambler production” that caused 
the shutdown of all AMC opera- 
tions on Thursday and Friday, Feb. 
23 and 24, a spokesman said. The 
temporary shutdown was necessary, 
he said, 
among operating departments.” 


“to balance production 


With the exception of the Evans- 


ville (Ind.) plant, Chrysler Corp. 
was on a five-day work schedule 
last week. The Plymouth plant was 
down on Monday, Feb. 20. 


* * x 


‘ Evansville shutdown dropped 


Plymouth car output to 8,250 
units last week, while Dodge turned 


out 3,100; DeSoto 2,250, and Chrysler 


division, 2,800. All except DeSoto 
were below the previous week's out- 
turn. 

Today’s layoffs at Chrysler divi- 
sion will bring total corporation 
layoffs since the beginning of the 


year to 31,400 employes. Approxi- 
mately 5,400 of that number, how- 
ever, are expected to return to 
work at Plymouth and the Auto- 
motive Body division in Detroit 
on March 5, a spokesman said. 


Studebaker-Packard, with only its 
Studebaker division in operation, 
turned out 2,696 cars last week—a 
7 percent increase over the previ- 
ous week’s output of 2,519 units, but 
about 34.8 percent below the same 
period of 1955. 


* * x 


O DATE has been set for the 

return of Packard to assembly 
operations, according to a company 
spokesman. 


“The situation is being watched 
on a day-to-day basis,” he said, “but 
no definite date has been set for 
resumption of operations.” The divi- 
sion has produced only 220 cars this 
month. 


Truck production totalled 22,767 
units last week, or 1.5 percent be- 
low the 23,105 units turned out 
the week ended Feb. 18. Truck 
production, however, is running 
25.5 percent ahead of the same 
period a year ago. 

Canadian car-truck output showed 
an improvement last week, jumping 
to 7,459 units from the 7,346 cars 
trucks the previous week. General 
Motors of Canada is expected to 
get back into output on a limited 
scale this week. 

—Martin L. WHITMYER 
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WANT AD DEPT 
DETROIT 


HELP WANTED 


ONE OF BUICK’S LARGEST dealerships 
wants business manager — trained GM 
accounting, preferably Motors Holding ex- 
perience. Located suburban greater New 
York City. Call or see M. C. Gale, presi- 
dent, Monarch Buick Co., Hempstead, 
N. Y. Phone Ivanhoe 9-3800. 


SALES MANAGER WANTED — Southern 
New England. We have need for top- 
notch new car sales manager to handle 
a minimum of 100 new units per month. 
One of the ‘‘Big 2.’’ Top compensation 
in retail industry plus bonus. Write, citing 
experience and personal history to Box 
5820, c/o Automotive News, Detroit 26. 


EXPERIENCED SERVICE manager for 
dealership handling Ford. Located south- 
eastern Pennsylvania, population 30,000. 
Handling 450 new units yearly. Salary 
and bonus. Advise fully with references 
first letter. Answer Box 5799, c/o Auto- 
motive News, Detroit 26. A 





AUTOMOBILE 
Accountant Business Manager 

One of the largest dealers in the New York 
metropolitan area is looking for an excep- 
tional man to take complete charge of our 
qaogeane ponents. Must be familiar with 
General otors accounting system and all 
phases of dealership operation and control. 
Please furnish photograph and history giving 
complete background. All replies held in 
strict confidence. This is a wonderful oppor- 
tunity for the right man to associate himself 
with an outstan . high volume distributor- 
ship in northern New Jersey. Box 5852, c/o 
Automotive News, Detroit 26. 





SALES MANAGER FOR 700 plus Oldsmo- 
bile dealership on Florida west coast. 
Must have proven ability in organizing 
and training aggressive sales force. Sal- 
ary and incentive, etc. Write full per- 
sonal details to Box 5845, c/o Automotive 
News, Detroit 26. 


NEW CAR SALES MANAGER—750 car 
Lincoln-Mercury dealership located in 
western New York State. Exceptional sal- 
ary and bonus opportunity for aggressive 
producer. Write, giving previous 10 years’ 
employment, age, marital status and ref- 
erences. Box 5822, c/o Automotive News, 

I 

GENERAL SALES MANAGER for 1000 
car volume New York City Ford dealer. 
Generous salary plus extras for top 
man. Box 5813, c/o Automotive News, 
Detroit 26. 








SERVICE MANAGER 
BY VOLUME FORD DEALER 
PROSPEROUS LOUISIANA CITY 
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HELP WANTED 





SALES MANAGER 
Excellent Opportunity and Compensation 
for Volume Ford Sales Manager 
SOUTHERN STATE LOCATION, 
PROSPEROUS CITY 


Write complete details to Box 5817, 
c/o Automotive News, Detroit 26 





DISTRICT MANAGER. Automobile manu- 
facturer wants experienced district sales 
manager for St. Louis area. Excellent 
opportunity, earnings and advancement. 
Give full details. Box 5843, c/o Automo- 
tive News, Detroit 26. 


USED CAR SALES MANAGER. Experi- 
enced, capable, honest, young man for 
aggressive one thousand car General Mo- 
tors deal. Buy, sell, appraise and handle 
complete used car operation, mostly re- 
tail. Salary and commission or percent- 
age. The right man can practically write 
his own ticket. Chicago metropolitan 
area. Box 5844, c/o Automotive News, 
Detroit 26. 

PARTS MANAGER FOR A long established 
Ford-Mercury dealer—up-state New York. 
Want aggressive, experienced man—liberal 
pay. Give information on employment 
record and experience. Box 5821, c/o 
Automotive News, Detroit 26. 





OFFICE MANAGER 


BY VOLUME FORD DEALER WITH EXCEL- 
LENT COMPENSATION AND OPPORTUNITY 
FOR GROWTH. 

Write complete details. Confidential. 
5842, </o Automotive News, Detroit 26. 


Box 





GENERAL OR SALES MANAGER wanted 
by large volume General Motors dealer in 
Columbus, Ohio. Must have proven ability 
in training a sales force and promoting 
sales. Good pay, group insurance, dem- 
onstrator, etc. In reply, please state age, 
experience, general background, history 
and mail a picture. Box 5791, c/o Auto- 
motive News, Detroit 26. 


COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS’ READERS 
Automotive News will not divulge the 
name of any classified advertiser using 
a box number. For our readers who 


wish to protect their identity when an- 
swering box number ads, we suggest 


you send your replies direct to Classified 
|] Manager, Automotive News, Enclose a 
note listing the concerns which you 
would not want your letter to reach. 
Your reply will be destroyed if the ad- 





Write complete details to Box 5816, 
c/o Automotive News, Detroit 26. 








vertiser is one you have mentioned; 
otherwise it will be forwarded im- 
mediately to the advertiser. 
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AUTOMOTIVE NEWS, FEBRUARY 27, 1956 


HELP WANTED 


Salary $15,000 to $25,000 
And an Opportunity to Make More 


Are You This 
Sales Manager? 


This is a Permanent Career Position 
in the Metropolitan New York Area 
for an Outstanding Sales Manager. 


You must be a leader able to assume complete 
charge of our sales force and the operation of a 
successful “Big Three" new car dealership. 


You must have exceptional abilities and prove 
them with an up-to-date record of successful 
sales and sales administrative accomplishments. 


You must be able to build profitable sales volume, 


hire and train sales personnel, 


initiate produc- 


tive sales promotional programs and always 


employ ethical, 
methods. 


good-will and prestige-building 


You must have highest character, provide best 
references and stand rigid investigation. 


If you are this man and your knowledge and 
experience can be effectively applied, then—and 


only then—apply. 


Send a detailed resume for our confidential con- 
sideration to Box 5818, c/o Automotive News, 


Detroit 26. 














MIDDLE ATLANTIC 


NEW YORK CITY'S 
SKYLINE 


AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 


You are 100% safe because ail titles 
and checks are insured 


EVERY TUESDAY 12:30 P.M 


GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 
Tel. EVergreen 3-4800 


Auctioneers—David B. Spielman 
John W. Becker 


AUTO AUCTION 


TIM ANSPACH. 
"Midway,"' Stop 20 
Albany-Schenectady Road 


ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ... 12 NOON 
Member of N.U.C.D.A. and N.A.A.A., Inc. 





$1,000 PRIZES 


U. S. GOVERNMENT BONDS 
SECOND ANNIVERSARY SALE 


Wednesday, February 29th 


SYRACUSE AUTO AUCTION 
Cor | N.Y. 
Irv Mondore says 
“EVERYBODY COME” 


Crossroads 


. . . where they meet... 
buyers and sellers . . . new and 
used car dealers. They meet at 
the dealer auctions of the na- 
tion . . . and on the pages of 
Automotive News. 

You will reach both groups 
through an ad in Automotive 
News. 





| On U. S$. Route 20A 





‘ 


MIDDLE ATLANTIC 





DING USED-CAR AUCTIONS 
__ IN THE NATION 


Rah Mn nich | catenin 5 inches on 2 columns— 
AD DEPT., Aufomotive News, Detroit 26, Mich. 


GENERAL MANAGER or sales manager 





for Cadillac distributor in Florida, Gulf 
or Pacific coast states. Age 51, 
college education. In present position with 


large metropolitan Cadillac distributor for | 


last 10 years. Proved earnings in excess 


of $25,000. Strictly at home with Cadil- 
lac clientele. Alert, aggressive, good 
closer, capable for hiring, training and 


directing activities of a producing sales 
organization. Only reason for move, a 
more desirable climate, Salary and bonus 
or override. Box 5825, c/o Automotive 
News, Detroit 26. 





OPPORTUNITY WANTED. 


SALES 





EXECUTIVE SERVICE manager. 


OFFICE MANAGER—Full charge book-| 





General 
High type, 
experienced all 


man- 
ager, sales manager. 
able, thoroughly 
dealer operations. 
tising and promotional know how. Estab-| 
lished, sober individual, 42, married. | 
Finest references including bank. Desires 
opportunity with real future. Box 5853, | 
__ c/o | Automotive News, Detroit 26. | 

| 


MANAGER—25 years’ experience. 
Active, sober family man. Capable of 
building a new and used car sales force} 
that will sell the product and the house| 


rather than long deals and discounts. | 
Available on 2 weeks’ notice. Prefer 
location within radius of 150 miles of 


Akron, Ohio. References furnished. Box 
5827, c/o Automotive News, _Detroit 26. | 





Success- 
ful management all departments Chevro- | 
let, Oldsmobile—merchandising, customer | 
relations. Interested large, medium pro-| 
gressive organization. Prefer Florida, 
southern California, Arizona, New Mexico. 
Box 5802, c/o Automotive News, De- 
__troit 26. 


keeper. ‘‘Big Three.’’ 
accounting degree; financial 
general ledger, sales and payroll 
Brooklyn, Queens, Nassau vicinity. 
5823, c/o Automotive News, 


College graduate, 
statements, 
taxes. 

Box | 


Detroit 26. 








married, | 


CHEVROLET OR CHEVROLET dual 


POSITION WANTED 


dealer. If you need a general manager 
who will produce a satisfactory profit 
with: 1. Volume sales to assure leader- 


ship and price class. 2. Profitable truck 
sales of at least 45% weight class. 
3. Used unit turnover every 30 days. 
4. Service absorption in excess of 70%. 
5. Parts turnover at least 4 times an- 
nually. If you need a general manager 
who understands and will maintain a 
delicate relationship with factory person- 
nel, customers and employes—then, you 
are looking for me. I am expensive (in 
excess of $20,000 annually) but compen- 
sation may be based on performance. 
Box 5824, c/o Automotive News, De- 
troit 26. 





TRUCK 





person- | 
phases | 
Sales training, adver-| 


| AUTO SALES MANAGER—19 years’ 








EAST NORTH CENTRAL 








New Jersey's 
Only Original Auction 


LEBANON AUTO AUCTION, INC. 
On Route 22—3 miles west of N. Plainfield 


Sale Every Wednesday at 12 Noon 


| 
| 
| 





Dunellen 2-0915 and Dunellen 2-9849 | 





EAST NORTH CENTRAL 











GRAND RAPIDS AUCTIONS, INC. 


On M2i—One Half mile west of Grandville, 


Mich. 

EVERY TUESDAY—CHECKS INSURED 
At 1:00 P.M. Sharp—Dealers Only 
Auctioneer: Col. W. E. “Bill Nagy 
“Michigan's Best'’ 

Phone: ARdmore 6-4720 





EAST SOUTH CENTRAL 








MONTPELIER AUTO AUCTION Co. JOHNSON AUTO AUCTIONS 


MONTPELIER, OHIO 


Sale Every Monday, 12:30 P.M. 
“WE NEVER MISS” 


All Checks Insured by Fidelity Ins. Co. of Tenn. 
Your Good Will—Our Most Valuable Asset 








Flint Auto Auction, Inc. 
3711 Western Rd. Flint, seed 


Exclusively for Dealers 


Here in the shadow of General Motors, 
get the best buys. 


NEW CAR DEALERS balance their stock here 
—Why not visit us real soon? 


Michigan's Finest Sale 
Titles and Checks Guaranteed 
12:30 — SALE EVERY WEDNESDAY — 12:30 
M. D. McCollum, Mgr. Phone Cedar 9-4492 





Phone 5-9535 | 


| 


you | 


LAWRENCEBURG, TENN. 
Every Tuesday 
HUNTSVILLE, ALA. 


Every Friday 
Insured Checks and Titles 





MOUNTAIN STATES 


COLORADO 
AUTO AUCTION 


LITTLETON, COLORADO 
‘SOUTH DENVER 


DEALERS ONLY 
Sale Every Monday—11:00 a.m. 


Owners: 
Francis R. Cassell 
Carroll Kopfer 
Phone Denver, SUnset 1-7821 
Wire Colorado Auto Auction FAX 
Denver, Colo. 
Auctioneers: 
Colonels Johnny Wood and Dean Davis 





All cars paid for by our own check through 


the First National Bank of Englewood. 





EAST NORTH CENTRAL 


Detroit's Barometer 
APTCO AUTO AUCTION 


7 Years Old 


Conveniently located ¥% mile from Detroit City Limits 


TWO BIG AUCTIONS EACH WEEK - - - 
WEDNESDAY AND FRIDAY AT 12 NOON 


19241 DIX-TOLEDO HIGHWAY (U. S. ROUTE 25) 
MELVINDALE, MICHIGAN 


Fidelity Insured Checks 





Phone Dunkirk 3-0150 


SAL ES, 


GENERAL 


SERVICE MANAGER, with me- 
chanical, bookkeeping and business back- 
ground, desires position. Past experience 
primarily with GMC, but have a good 
general knowledge of most makes. Thor- 
oughly familiar with factory claim pro- 
cedure. Can handle large crew and very 
successful in public relations. Can make 
a service department pay. Interested in 
large shop preferably one with volume of 
heavy duty gas and diesel units. West 
Coast preferred but would consider any 
location. Presently employed as_ service 
manager with volume dealer. Interested 
in locating with a dealer willing to pay 
for a job well done. Box 5829, c/o 
Automotive News, Detroit 26. 

ex- 
perience in closing and appraisals, expert 
pencil man. Capable manager on volume, 
spot delivery operation. Reliable, mature 
judgment. Married, 40 years old, Chicago 
area only. Armitage 6-9605 after 6 p.m., 
Chicago, Ill. 

AUTOMOTIVE ¢ or ‘related field. 
years all 
including sales, management and manu- 
facturing at both wholesale and retail 
levels. Can successfully organize and) 
manage position requiring sales ability, 
initiative and genuine automotive know- 
how, including unusual technical qualifi- 
cations. Age 37. Willing to relocate. 
Complete resume on request. Box 5826, 
c/o Automotive News, Detroit 26. 
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MANAGER — Interested in 
operating factory retail store, dealer en- 
terprise or working for an honest dealer. 
I have 20 years of automobile know how, 
can take complete charge and assume 
full responsibility for a profitable opera- 
tion. My character and ability will pass 
the most rigid investigation. I am 45 
years of age. Box 5846, c/o Automotive 
News, Detroit 26. 





ACCOUNTANT — OFFICE manager—busi- 


ness manager. Presently employed as 
manager of Ford dealership in Kansas. 
15 years’ experience in Ford accounting. 
Higher accounting training. Ford mer- 
chandising school graduate. This dealer- 
ship being sold. Lloyd W. Harmon, Ells- | 
worth, Kans. 





GENERAL OR SALES MANAGER. Prefer 


New England but other location consid- 
ered if position warrants. 20 years’ con- 
tinuous experience. Interested in working 
on eventual ‘‘buy out’’ basis, but other 
offers considered. Married. Available soon. 
Box 5847, c/o Automotive News, Detroit 
26. 





SERVICE MANAGER 


— 35, married, 5 
children. 14 years GM experience. Prefer 
large operation in Florida or midwest 
but will locate elsewhere. Write Box 5828, 
c/o Automotive News, Detroit 26. 





MANUFACTURERS’ 


REPRESENTATIVE 
available for northern Pennsylvania, 


phases of automotive business | 





western N. Y. and eastern Ohio. 20 years 
of automobile experience at your service. 
Box 5854, c/o Automotive News, Detroit 
26. 





DEALERSHIPS AVAILABLE 





SOUTHERN CALIFORNIA dealership han- 


DEALERSHIP HANDLING “Big Two’’ in 


wealthy southwestern city of 500,000 pop- 
ulation. Ideally situated on two busy 
thoroughfares. Building over 60,000 square 
feet with excellent layout for efficient 
operation. Highly productive used car lot 
with excellent facilities on corner of very 
busy intersection. Potential 800 to 900 
cars. Other dealer in town doing better 
with same potential. Total operating ex- 
pense under $10,000 per month. Other 
business interests demanding the owners 
time, reason for selling. Excellent oppor- 
tunity. Assets and lease only. Box 5838, 
c/o Automotive News, Detroit 26. 


dling Clipper, Packard, English Ford. 
Excellent franchise territory near Disney- 
land, mountains and ocean. Wealthiest, 
fastest growing county in U. S. Good 
lease on beautiful, modern buildings and 
used car lot. Real estate available if de- 
sired. Approximately $40,000 plus work- 
ing capital. Owner has other business in- 
terests. Inquiries and details confidential. 
Box 5786, c/o Automotive News, Detroit 
26. 





DEALERSHIP HANDLING Chrysler-Plym- 


outh in one of the most beautiful south- 
ern California cities, Excellent potential, 
wealthy community, splendid facilities 
with transferable building lease. Sale 
price for equipment and parts only; no 


good will. Must meet factory approval. 
Box 5796, c/o Automotive News, De- 
troit 26. 


DEALERSHIP HANDLING Mercury. Com- 


pact new and used car operation. Good 
growing town between oil and _ steel. 
$420,000 sales 1955. Lowest possible over- 
head. Complete buildings, office and shop 
equipment, parts, signs. $15,000 will buy 


$35,000 assets. Wayne C. Cly, Gilmer, 
Texas. 
FOR SALE BY OWNER. Well equipped 
dealership handling DeSoto-Plymouth. 


Ideally located in Vermont. 200 new car 
potential. Modern new building and ad- 
joining used car lot. Can be bought with 
or without real estate. Long term lease 
available. Inventory clean and conserva- 
tive. Small investment required. If in- 
terested, write Box 5814, c/o Automotive 
News, Detroit 26. 


DEALERSHIP AVAILABLE, handling 


Chevrolet-Oldsmobile dual, in wealthy 
southern Illinois community. 400 car po- 
tential. No used cars or.accounts receiv- 
able. Reason for selling, other business 
interest. Box 5849, c/o Automotive News, 
Detroit 26. 





DEALERSHIP HANDLING 


Mercury-Lin- 
coln in resort town of high sales poten- 
tial. Box 5850, c/o Automotive News, 
Detroit 26. 





DEALERSHIPS AVAILABLE 


FRANCHISES 
OPPORTUNITIES 


Having moved our office to Detroit, 
“The Automotive Capitol of the World,” 
we are now in position to make avail- 
able to you, not just hundreds, but ac- 
tually thousands of desirable dealer 
franchises for makes too numerous to 
list here, and in location from coast to 
coast. 


We have discontinued broker's service 
and are now recruiting dealers for 
placement in locations of their choice. 
Of course we will need as much infor- 
mation as you can give us about your- 
self and your wishes. 


You need only write, wire or telephone 
us for full information regarding our 
free services. You incur no cost or obli- 


gation. Strictly confidential. You are 
only a number in all phases of our han- 
dling. Be sure to direct your inquiry to 
the personal attention of Manager of 
Placement Department only. 


AUTOMOTIVE 
ENTERPRISES 


10600 Puritan Ave. Detroit 38, Michigan 
Telephone UN. 4-7886 








DEALERSHIP, now handling Pontiac. 175 
car franchise. Texas border city of 
60,000. You buy only actua! inventories. 
Approximately $35,000. No accounts or 
used cars. Will lease new buildings rea- 
sonably. Box 5785, c/o Automotive News, 
Detroit 26. 

AVAILABLE — DEALERSHIP handling 


Chevrolet and Buick. Netted over $23,000 
and sold over 160 new units in 1955. 
Small Wyoming town. Two hours from 
Salt Lake City on coast to coast high- 
way. Low overhead. Sure profit. $10,000 
will buy parts, tools and accounts, Lease 
building for $225 per month. Gas heat. 
Box 5810, c/o Automotive News, Detroit 
26. 


AUTO DEALERSHIP on Long Island. 600- 
700 car agency. Desire to dispose due to 


illness. State experience and financial 
ability. Box 5833, c/o Automotive News, 
Detroit 26. 





| CENTRAL FLORIDA DEALERSHIP han- 


dling Nash franchise. Best place in 
Florida to rear children. Excellent trad- 
ing area, heart of citrus and phosphate 
mining. Purchase only assets. Potential 
150 cars. Husband deceased. Margaret G. 
Forslev, Owner, Forslev Nash Motors, 
211 E. Bay St., Lakeland, Fla. 


SUBURBAN DEALERSHIP available 
handling DeSoto-Plymouth. 150 units. 
Excellent potential in fast growing area 
near Detroit. Approximately $15,000 plus 
working capital. Box 5834, c/o Automo- 

« tive News, Detroit 26. 


AGENCY HANDLING FORD—Auto-truck, 
sales-service. Established 21 years. At- 
tractive showroom, 1955 sales $325,000. 
Sold 125 new, 375 used cars. 28 new, 
4 used trucks, Eastern city. Drawing area 
100,000. Priced right. Apple Co., Brokers, 
Cleveland 15, Ohio. 


FOR SALE—LONG established dealership 
handling Dodge-Plymouth in_ thriving 
Iowa town of 60,000. Upwards 300 units. 
Profitable operation that never failed to 
make money. Modern shop and facilities. 
No real estate—favorable rental or lease. 
Box 5835, c/o Automotive News, Detroit 
26. 

DEALERSHIP HANDLING Chrysler and 
Plymouth in one of the world’s richest 
farming communities in central Illinois— 
20 miles from cities of 150,000 population. 
Will sell for actual parts and tools inven- 
tory around $9,500. Sold 150 new cars in 
year 1955. We can show you good profit 
made last year plus good reason for 
selling. Box 5836, c/o Automotive News, 
Detroit 26. 


AUTO DEALERSHIP—‘‘Big Three’’ agency 


located wealthy suburb close to Chicago. 
Sales—million dollars annually. 250-350 
cars. Net $35,000 to $50,000 after all 
expenses. Very low overhead. No used 
cars, real estate, accounts receivable to 
buy. Firm price $50,000 cash. Write fully. 
Box 5837, c/o Automotive News, Detroit 
26. 


DEALERSHIP HANDLING Dodge-Plym- 


outh on middle Gulf Coast. 250 car poten- 
tial. Top location, display and service 
facilities which will sell or lease sep- 
arately. At true value, $38,000 will han- 
dle. Factory approval necessary. Box 
5848, c/o Automotive News, Detroit 26. 





DEALERSHIP WANTED 


DO YOU WANT 
TO SELL? 


We have a new deal for you if you do 
wish to sell your dealership. It does away 


entirely with the brokers fees which have 
been known to be excessive in the past. 
We will handle the sale of your dealership 
for only a nominal service charge under a 
new plan which takes us entirely out of the 
brokerage field. Our service fee can be as 
low as $100, depending upon the size of 


your dealership. This would cover every- 
thing—and no hidden charges. 

STRICTLY CONFIDENTIAL. You will only 
be a number in the transaction. Be sure 
to direct your inquiry to the personal at- 
tention of our sales manager. Let us give 
you full details now. 


AUTOMOTIVE 
ENTERPRISES 


10600 Puritan Ave. Detroit 38, Michigan 
Telephone UN. 4-7886 





| 


| | 
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DEALERSHIP WANTED 


WANTED—CHEVROLET agency, 500 to 
1000 car. Prefer midwest but would 
consider anywhere, Have adequate capital | 
and factory approval would be assured. 
We mean business and will appreciate | 
any response. Box 5830, c/o Automotive} 
News, Detroit 26. | 

WANTED—BUICK, OLDS, Chevrolet or 
Ford dealership, 200-500 units, central 
states, ample cash, factory approval as- 
sured. Confidential. Box 5831, c/o Auto-| 
motive News, Detroit 26. | 

LARGE NORTHERN DEALER wants deal- 
ership for one of the ‘‘Big Three’’ with 
a potential of from 300 to 1500 units 
per year. Prefer location along coast of| 
Florida, Texas or California. I am more 
interested in potential than past perform- | 








ance. All replies held in strictest con- 
fidence. Box 5832, c/o Automotive News, 
Detroit 26. 


BUSINESS OPPORTUNITIES 
RESORT HOTEL, 30 acres at Lake Wallen- 
paupack (Pocono Mountains), Penn. 
Equipped for year-round business. Large 
dining room. Cocktail lounge. 17 rooms. 
Price—$79,000. Will take cash with long 
term mortgage or cash and cars. Box 
5839, c/o Automotive News, Detroit 26. 
BUSINESS OPPORTUNITY Exclusive 
franchise available for Oregon, San Fran- 
cisco area, Washington, Utah and Arizona 
for aggressive sales representative ac- 
quainted with tire recapping business. 
Product beats all competition pricing. 
Knowledge of rubber and tires necessary. 
$15,000 for inventory required. Reply Box 
5840, c/o Automotive News, Detroit 26. 


ESTABLISHED YEAR-ROUND car rental 
business in large central Florida com- 
munity—for sale. Member of Florida and 
national chain. Trained personnel will 
continue operation. Transient truck rental 
potential. Buy with or without cars. One 
man operation. Ideal for new or used 
car dealer. Box 5841, c/o Automotive 
News, Detroit 26. 

WANTED: A FORD DEALER in Philadel- 
phia, Pennsylvania, or in the surround- 
ing suburban territory to sponsor a late 
model stock car racing team. Experienced 
driver and capable pit crew with five) 
years of competitive racing on dirt and 
asphalt tracks. Call Chester 4-6592, 
Boothwyn, Pa., any evening. | 

FOR SALE—Mutti Motor Sales, Bremen, 
Ind. for invoice. Stock and tools. | 

a DEALER SERVICES 





Inventory Service 
Buying or Selling a Dealership? 


* Buy Right ® Sell Right 


Parts—Accessories—Equipment 
ee A disinterested certified physical 
Inventory will save you money ® 
DON’T GUESS—BE SURE 
Call or write for service details. 
Automotive Inventory Service Co. 
10040 Freeland, Detroit 27, Mich., WE 3-6445 
Western Dealers Attention 
49 S. Western Ave. Los Angeles 5, Calif. 
Du 9-5095 








For Quick Results 
Use Automotive News 
WANT ADS 





HELP WANTED 


OUTSTANDING 


National finance corporation with over quarter century in auto 


finance field, requires men fully 


District Managers — Branch Managers 
Sales Solicitors — Operations Supervisors 


Need qualified personnel for immediate assignment due to com- 


pany’s rapid expansion. 


Progress assured to qualified personnel. 
Multiple employee benefits including company sponsored Retire- 


ment Program, Profit-Sharing, 
Life Insurance. 


Those selected will be paid top salary and will qualify for addi- 


tional Incentive Bonus in 1956. 


Write, in strict confidence, for personal interview giving com- 
plete personal information and employment history. 
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CARS FOR SALE 
ATTENTION 


Wholesale 


Write, Wire or Call 


GAGE 


OLDSMOBILE, INC. 


21710 Woodward Ave. 
Detroit 20, Mich. 
or call JOrdan 4-5600 


For Clean, Late Model 
Used Cars And 1956 
Factory Officials’ Cars 


ROBINSON AUTO RENTAL 


FLEET LEASED CARS 
1954 - 1955 


CHEVROLETS, FORDS, PLYMOUTHS 
Deluxe and Standard— 
Many two-tones 


Now available at Hertz Stations in the fol- 
lowing cities: Philadelphia, Baltimore, Wash- 


ington, D. C., Pittsburgh, Akron, Cleveland, 
Detroit, Flint, Chicago, Milwaukee, Cincin- 
nati, Louisville, St. Louis, Kansas City, Lin- 


coin, Neb., Oklahoma City, Fort Worth, Dal- 
las, New Orleans, Atlanta. 
ROBINSON AUTO RENTAL 


DIVISION 
229 S. Hanson St. 
1. E. Spatig, Used Car Mgr. 


Philadelphia, Pa. 
Sherwood 8-1500 








| 


ATTENTION DEALERS !!) 
SPECIALIZING IN THE SALE OF 
EX-TAXIS 


Excellent Bodies - Good Motors - Heaters 
Upholstery New 


BUY NOW — LOWEST PRICES EVER | 
1951-1952 


Plymouths — Fords — Chevrolets 
1 to 500 


MORRIS FREEDMAN 


54th & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
SARATOGA 7-2300 


OPPORTUNITY | 


qualified to start as: 


Hospitalization, liberal Group 





Box 5777, c/o Automotive News, Detroit 26. 





BUSINESS OPPORTUNITIES 


Washington Problems Bother You? 


Result-Producing Specialist 
Will Represent New Clients 


If your problem is one of getting action without time-consum- 
ing government consultations and communications, | can help 
you. You will benefit by fast, effective action that has long pro- 
duced profitable results, including cost savings up to 26% for 


present clients. 


You have the added advantage of an established, informed 
representative, constantly on the alert. My qualifications for 
performing these functions have been developed over many 
years of experience in industry and the government. 


New clients are offered assistance in solving problems, big or 
small, and at a cost that is painless. If you would like to know 
more, including “what clients say,"" send an outline of your 
problems in confidence to Box 5706, c/o Automotive News, De- 


troit 26. 











CARS FOR SALE 


TRUCKS WANTED 





CADILLAC — SHARP 1952’s-1956’s. All 
body styles. Chrysler, DeSoto eight pas- 


senger sedans only. Prices gladly quoted. | 


McClintock-Cadillac. Ivanhoe 7-5046, Lan- 
sing, Mich. 


1941 CADILLAC ‘60’ 
black, all original. 





special 4-door sedan, 
Less than 20,000 ac- 


tual miles and looks it. One owner. 
Heintzelmans, 808 N. Orange, Orlando, 
Fla. ; 





CARS WANTED 





GOVERNMENT SURPLUS 
REQUIRED 


Exporter wishes to contact firms carrying 
ample stocks of Ford, Chevrolet and other 
make cars and trucks. 

GARRETT TRADING CORPORATION 
50 Church St. New York 7, N. Y. 








PARTS FOR SALE 


SCARCE CHRYSLER Corporation parts for 


old timers and late models. Priced to 
move. Serro Motor Sales, Irwin, Pa. UN 
3-4400. 

FOR SALE — COMPLETE inventory of 


Studebaker parts and accessories. Will be 
glad to furnish detailed information to 
interested dealer. Contact C. C. Belk, 
Parts Megr., Hedrick Auto Co., Salisbury, 
N. C. or Telephone 14. 


BUICK PARTS 


All Other GM Parts Also 
UP TO 50% DISCOUNT 


Extra Discount on 
Special Phone Orders 


Fast—Direct—-C.0.D. Service 


Art Hansen Buick, 
Inc. 


(formerly Gordon Buick) 
Largest Buick Parts Dealer in U. S. 


1000 S. Wabash Ave., Chicago, Ill. 
Phone WAbash 2-1030 





PARTS WANTED 

PARTS, ACCESSORIES and equipment 
wanted at right prices by New York spe- 
cialty jobber with many outlets. Box 
5857, c/o Automotive News, Detroit 26. 





PARTS WANTED 


Ring and Pinion Gear Sets 
Transmission ,Gears 
Fiywheel Starter Gears 
Must be NEW 


Send listing with Quantity, Price and 
Parf No. 


NATIONAL AUTOMOTIVE 
DIST. CO. 


68 E. 18th St. Chicago 16, Ill. 





BUSES WANTED 
WILL BUY USED school buses—-36 to 66 





passengers. One or twenty, also airpor- | 
ters. Dealer, Box 5772, c/o Automotive 
News, Detroit 26. 


TRUCKS FOR SALE 
FOR SALE—TON AND ONE-HALF GMC 
and Holmes wrecker, Model 340. Chassis 
equipped with new tires and chains, has 
radio, heater, 
necessary silhouette lights. Wrecker con- 
sists of towing cradle, twin booms and 
flood lights mounted on custom Holmes 
body. Wrecker has seen only three years 
light service. Schumann Buick, Inc., 32 

State St., Binghamton, N. Y. 





LUCAD 


(Leading Used Car Auction 
Directory) 


Want to tell the time 
and day of your Auction 
to practically every car dealer 


in the nation? 


A small ad in 


AUTOMOTIVE NEWS' 
AUCTION DIRECTORY 


will do this for you. 


The cost is nominal! 


The results are high! 


directional signals and all} 











WANTED 


FORD TRUCKS, TRACTORS AND DUMPS 
F800 and F900 1953 or later 
Buy one or fifty. 


W. E. McCARTHY 


241 Mystic Ave. Medford, Mass. 
Mystic 6-3500 





TRACTORS WANTED: Ford or Ferguson; 
Farmall Super A, Farmall M or Super 
M; garden tractors, jeeps, bulldozers, 
and loaders, low-bed trailers. Any year 
or model. Also for sale. Write, phone or 
visit Phil Gardiner—‘‘Massey Harris- 
Nash-Bolens-Dodge Truck Sales-Service,’’ 
Mullica Hill, N. J. Phone GRidley 8-6291. 





DODGE 4-WHEEL drive power wagon with 
crane. Must be reasonably priced. Please 


send full details to Trinity Motors, Trin- 


ity at Water Sts., Newton, N. J. 





ANTIQUE CARS FOR SALE 
1915 DODGE TOURING CAR, excellent 
condition. Top, side curtains, new tires. 
Asking $850. Inquire 17080 Foothill Blvd., 
Fontana, Calif. Valley 2-1144. 


__ MISCELLANEOUS 

















Automatic BrakinG 


Is the Cheapest 
- INSURANCE - 
You Can Buy 


COMPLETE with 
Guide Cables and $ 61 45 
BRAKE HOOK-UP 


Meets ALL 1.C.C. Requirements 
+ 7 e 


WITH BRAKE HOOK-UP 


LESS 
GUIDES 


ONLY . $514 tits 


Meets |. C, C. Strength Requirements 
WE STOCK ALL MAKES 
TOWING EQUIPMENT and PARTS 
FOR AUTOMOBILES and TRUCKS 


Our Prices Include Federal Excise Tax 


TOW BAR SALES CO. 


Exclusive Factory Distributors 


AS NEAR AS YOUR PHONE 
DE 2-0700 AN 3-8888 DO 3-8373 BU 8-7466 


Ww. h 
Call Collect “Ye py, chase: 


40 So. Clinton St., Chicago 6, Ill. 














MISCELLANEOUS 


The NEW 


BLUE @ CHIP 


TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 
Meets I.C.C. Requirements 


ONLY ONE CHAIN LOCK BOLT 
ATTACHES COUPLING HEAD 


s 
FOUR CLAMPS TO FIT 
98% OF ALL CARS, PLUS 
2 Large adaptor clamps 
included with each unit. 


SPECIAL (F.0.8. Factory Net) 


$ 52° FED: TAX 


INCLUDED 
WITH AUTOMATIC BRAKE 
AND BRAKE CABLE 


A Worthy Companion to Our 
Famous Moto-Matic 
TOW @ GUIDE 


“Leaders Since 1939" 
Write for Illustrated Catalog 


Factory Sales Division 


PILOT DISTRIBUTING 
COMPANY 


BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's. 


Canadian Factory Distributors 
FIVE WHEELS LIMITED 


1467 Bathurst St. 
TORONTO 10, ONTARIO 





WANTED—2 POST LIFTS and jeeps. New 
or used. Friendly Phil of Mullica Hill, 
N. J. Phone—GRidley 8-6291. 





CLASSIFIED WANT ADS 
BRING RESULTS 








PUBLIC AUCTION SALE 


WILKINSON MOTORS — FORTVILLE, INDIANA 
U. S. Highway 67, halfway between Indianapolis and Anderson, Ind. 


DeSoto—Plymouth—Iinternational Truck Dealer 


TUESDAY, FEBRUARY 28, 1956 


Beginning 11 A.M. (E.S.T.) 


Entire stock of automobile shop equipment, parts, accessories and office 


equipment. 


40 Late Model Cars—2 New International Trucks—%3, and 1-ton Dual. 
$16,000 Current Parts Inventory, $5,500 Accessories, $3,000 New Tires. 
$800 Brass Fittings—$8,000 Shop Equipment—Complete line of modern Office 


Equipment and Office Furniture. 


Auctioneer—Col. Harold Reisert 
Richmond, Indiana 
Phone 2-3686 


Auctioneer’s Note: Automobile buyers, 
this is one of the finest automobile dealership liquidation 
sales ever offered at public auction. By all means attend. 


Owner—J. F. Wilkinson 


parts dealers, and accessory men, 
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‘New Subscription Order 


Send Automotive News to Address Below 
U. S., Canada and U. S. Possessions 
One Year $8 [] or Two Years $14 [] 


All Other Countries — One Year $12 [] or Two Years $20 [J 
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nnouncing a new SEALED POWER Engineering Achievement 


The CS-50U Side-Sealing Oil Ring 


for high-vacuum engines, sets new performance peaks in— 


SST Ak A, iptele ei ; Shi S 1. SIDE SEALING * Excessive oil cannot escape around the new 
. A 


* a < a 
Ae Be eh I Aa 
of ta yy 2 (eo faes' bi a* 
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CS-50U Oil Ring under high vacuum conditions caused by 
deceleration, because the crowned spring forces side rails 
snugly against sides of ring groove. 


2. OIL DRAINAGE ¢ Adequate oil drainage through the ring is 
more important than ever. The new spacer is even more resist- 
ant to sludging and assures full flow of oil through ring and 
piston vents. 


3. LONG LIFE « Heavy chromed rails assure long life—less 
friction—instant oil control. 


4. EASE OF INSTALLATION ¢ Fast and easy to install—keeps as- 
sembly cost low. 


This is the ideal ring for use in original equipment or re- 
placement service. 


SEALED POWER CORPORATION—MUSKEGON, MICHIGAN—ST. JOHNS, MICHIGAN—ROCHESTER, INDIANA 
DETROIT OFFICE— 7-236 GENERAL MOTORS BUILDING—PHONE TRINITY 1-3440 


Sealed Power Piston Rings 


PISTONSeCYLINDER SLEEVES 


Leading Manufacturer of Automotive and Industrial Piston Rings Since 1911+ Largest Producers of Sealing Rings for Automatic Transmissions—Power Steering Units 


/ 





